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Analysis of maternity clothing industry in China (1)

Analysis of consumer market characteristics: The data show that 95% 
of the new generation of mother and child groups have university 
degrees, of which 11% have master's degrees or above; The average 
household income for mothers and children also rose 22% from 18,000 
RMB last year to 22,000 RMB. In addition, the post-90s treasure father 
and mother became the main force of mother and child groups, 
accounting for nearly half.

Due to the superposition of multiple factors, the current fertility intention 
in China continues to decline, making the number of pregnant women 
begin to show negative growth, but there is still some room for growth in 
the penetration rate of maternity wear. by 2022, the penetration rate of 
maternity wear reached 83.04%.

It can be seen that compared with the traditional mother and child groups, the cultural level and economic strength of the 
new generation of treasure mothers and fathers have been significantly improved. Therefore, they pay more attention to 
the concept of eugenics and upbringing, and their consumption behavior is more inclined to meet the dual needs of 
happiness and happiness and health and safety. 

Source: https://data.chinabaogao.com/



Analysis of maternity clothing industry in China (2)

Maternity clothing refers to the clothing that a woman wears when she is pregnant.  The choice of maternity clothing should 
be based on the premise of not interfering with the development of the fetus, with the principle of wide and comfortable, 
good permeability, strong sweat absorption, heat protection and easy to wear and take off, with cotton as the first choice, 
pay attention to practicality, can take into account breastfeeding.

Source: https://data.chinabaogao.com/

Current situation of industry market size: Subject to the acing of China's population, as well as the superposition of various 
factors, the number of pregnant women in China began to decline to a certain extent, and the scale of the maternity wear 
industry is also in g state of stagnation, and the market size of maternity wear in 2022 is about 11.537 billion RMB.



Analysis of maternity clothing industry in China (3)

Dress category. the market attraction is strong; French-oriented style is the mainstream at the moment, at the same fime,there 
is a high demand for functional extension (breastfeeding), comfort upgrade and self-pleasing scenes.

Source:  https://gonyn.com/

The leggings category. The leggings are the mainstream, and maternity wide-leg pants and straight-leg pants are the trend 
categories of sales growth, Diversification of styles and functions, fobric upgrades ng large-size leggings are the main demands 
of the maternity leggings category market.

T-shirt category, Feature baggy, long-sleeved, crew-neck sweatshirts and sleeveless shirts that look good and can stil be worn 
after childbirth, but make sure the tops are wide and long.



Analysis of maternity clothing industry in China (4)

The report shows that 96% of maternal and infant groups will buy exclusive consumer goods in the pregnancy stage, pregnant 
women pay the same attention to the dress of pregnancy, many pregnant women hope that the clothes during pregnancy 
can also be fashionable and beautiful. ‘pleasing yourself’ consumption has become an industry trend, is expected to 
make the market size ofthe maternify wear industry expand.

Source:  https://gonyn.com/

Demand preference: In the demand preference of pregnant women's clothing, the most important is comfort, followed by 
fabric and style, followed by function, price, color, and brand.

Fabric preference: mainly focus on natural fabric, ssuch as cotton, hemp and silk, of which cotton fabric preference accounts 
for 87% of the total. Comfort, sweat absorption and breathability are the core selling points.

Price preference: According to the survey, pregnant women can accept the price of maternity clothing is mainly 
concentrated between 100 and 400 RMB.



Baby & Mum - Tmall quality store data list

The data is up to August 2023.

Brand CN name Tmall Website Active time Total Orders Monthly  
Sales Price Range Best selling 

products

ROVO / https://rovo.tmall.com/ 7 years 1,000,000+ 5,000+ ¥29 to ¥236 ¥98 
nursing bra

inujirushi 犬印本铺 https://
inujirushimy.tmall.com/ 9 years 400,000+ 3,000+ ¥18 to ¥1,878 ¥269 

Sports nursing bra

medela 美德乐 https://medela.tmall.com/ 13 years 2,000,000+ 10,000+ ¥12 to ¥3,680 ¥308 
nursing bra

Kerr Mommy / https://
kerrmommy.tmall.com/ 4 years 2,000+ 50+ ¥56.5 to ¥1,629 ¥319 

nursing bra

cantaloop / https://
cantaloopmy.tmall.com/ 9 years 60,000+ 600+ ¥29.9 to ¥568 ¥198 

nursing bra

EMXEE 嫚熙 https://emxee.tmall.com/ 9 years 10,000,000+ 20,000+ ¥7.9 to ¥509 ¥129.9 
nursing bra

Fisher Price 费雪 https://
fisherpriceailu.tmall.com/ 3 years 200,000+ 7,000+ ¥39 to ¥259 ¥199 

Maternity dress

SELLYNEAR / https://sellynear.tmall.com/ 6 years 100,000+ 2,000+ ¥79 to ¥949 ¥399 
Maternity dress

JOYNCLEON 婧麒 https://joyncleon.tmall.com/ 12 years 10,000,000+ 15,000+ ¥4.8 to ¥1,249
¥260 

radiation-proof 
clothes

HaloVa / https://halova.tmall.hk/ 4 years 400,000+ 8,000+ ¥10 to ¥419 ¥168 
mummy bag
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