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Foreword by Matt Colebourne, CEO of Searchmetrics

There have been many
books written, over the last
decade, on SEO. The vast
majority of which focus on
Google Search, English
language  and  Western
Markets.

Marcus Pentzek is one of the
few SEO experts who’s not
only stayed at the forefront
of developments in Western
Markets but also, with his
co-author, Kun Tang, has spent a huge amount of time and
effort to research and understand the dynamics of the Chinese
market; its scale, its players, its technical differences and,
critically, the different strategies, tactics and people needed to
succeed.

Many forecasters are predicting that the Chinese ecommerce
market will exceed that of the US by 2023 on a value
basis. That seems realistic to me given that as of 2021 there
were already 1billion internet users in China. Baidu, the largest
Chinese search engine, was reputedly handling over 5billion
searches per day back in 2013. For comparison, in 2021,
Google handled 5.6billion per day worldwide.

And, one statistic that does appear largely common is the
nature of those queries. In both cases, the percentage of traffic
that is transactional, associated with a purchase of some kind,
is around 10%. That’s a lot of potential purchases.

If you wish to address this vast market then SEO will be a
critical part of your digital marketing mix. Its highly attractive
return on marketing spend means you don’t have to risk



massive marketing budgets against potentially low-performing
traffic. So, now I imagine that you’re wondering how to make
it work for you?

If so, then I commend this book to you wholeheartedly. To
be successful in the Chinese market requires different
strategies.  Baidu, like Google, are continually looking to
provide their users with better search results. Baidu, like
Google, change their algorithms regularly. However, since
they are different, the strategies required to be successful also
differ.

This book sets out, clearly and simply but with the necessary
details, how to make SEO work for you in China. It builds
from the basics of SEO from a Chinese perspective and then
takes you through planning your strategy, implementation and
effectively managing for results. It also gives you the skills
needed to evaluate your team or agency and avoid the,
unfortunately many, companies who offer SEO services but
then use spam and other short term effective but long term
damaging approaches.

So whether you are considering entering the Chinese
ecommerce market, have already done so but are struggling to
gain traction or have already done so but suspect you could do
better this is a book that you need to read written by people
with huge experience and the data to back up their conclusions.



About the author: Kun Tang
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would change people's lives.
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about increasing visits to the website.

He was fully exposed to Baidu SEO knowledge and
experienced it since his return to China in 2009, when he was
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agency's SEO unit.
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SEO tool for Asia, where he had the opportunity to work with

various SEO agency partners.

After that, he slowly developed the idea of building an agency



solely focused on white hat SEO as he has seen too many
agencies over the years trying to manipulate Baidu algorithms
to make a quick profit on Baidu SERP to achieve while they

were loose in the medium term.

Thus Jademond was founded by combining his personal
experiences in China and Germany, with Jade representing
China (the gemstone China is so famous for) and Mond, the
German word for “moon” (which is also important for many
Chinese tales) representing Germany and the German
precision and work attitude, he had adopted for himself in his

time Germany.

Jademond has now grown to a team of 34 people serving SEO
in Chinese, Japanese, Korean, Thai and Vietnamese for local

search engines such as Baidu and Naver and Google.

As SEO is not the only important Digital Marketing Discipline,
Kun hired experts to cover further areas as well, in order to
offer an effective full scope China online marketing strategy to

his clients.
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1. The Internet Landscape in China

The internet landscape in China in general is not much
different from the rest of the world.

There are websites which interlink between each other. Some
people have their preferred website to start surfing (like a news
website or clean Baidu homepage) - they have set this as their

starting point when opening the browser.

Often there is a preinstalled starting website after installing a
browser on the computer. Other people know where they want

to go when opening the browser and simply type it in.

There are also Social network services that are similar to
MySpace, Facebook and Twitter. Then there are messenger
services looking very similar to ICQ and Skype, others look
like Whatsapp.

People use smartphones (usually Apple or Android based) with
apps that they do not obtain from Google Playstore (as the
Google Playstore is inaccessible in mainland China) but from

many different other China based app stores and websites.

Despite all the similarities, there still is a difference between
the wotld outside of China and the Mainland Chinese wotld.

The number of internet users is one of the highest (seen by

country) in the world.
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2020 Internet Users per country
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Source: internetworldstats.com/top20.htm

The number of China internet users grew to 904 million in the
first quarter of 2020 with a China internet penetration of

64.5%. Check out the number of China internet users since the
year 2008.
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Internet users in China,

Source: www.chinainternetwatch.com/statistics/china-internet-
users/
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The internet penetration in China’s population in 2020 is still
as low as 064.5% leaving growth to another 497 million

additional internet users in the upcoming years.

—— Penetration
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Source: www.chinainternetwatch.com/statistics/china-internet-
penetration/

Internet penetration in urban areas rose from 71% to 74.6% as
of December 2018. By comparison, internet penetration in

rural areas increased from 35.4% to 38.4%.

With the rural areas being supported to start their own online
businesses, so called “Taobao Villages” start to grow (see:
blogs.wotldbank.org/ eastasiapacific/ china-s-taobao-villages-
e-commerce-one-way-bring-new-jobs-and-business-

opportunities-rural-areas).

This will lead to a further increase of internet penetration in

rural areas.
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China Internet Penetration by Areas
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Source: www.chinainternetwatch.com/statistics/china-internet-
users/

From 2018 to 2020 there was an increase in Internet
penetration in rural areas of 7.8% while the urban areas only
gained 1.9%.

1.1 Websites in China

Visiting websites in China might overwhelm the western visitor
a little. There is so much text and all is written in Chinese
Characters. Very clean one character besides each other, one
character under each other. All of them in the same squared
size, neatly aligned. Not seldom you can find many tiles with
such text - all looking alike, (to many westerners) almost like
placeholders for real text.
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Screenshot: Many internal links on the homepage of
www.xuexila.com some even with different colors.

But it is real content - and it is colorful. Many links, many
pictures, even animated gifs or movie ads are showing what
HTML can do these days. That might not be within the visual
range of what western designers think is beautiful - Chinese
people however are used to it and can easily find what they are
looking for.
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This said, you already know that the Chinese website culture is
a linking culture. You will find hundreds of links pointing from
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one website to many other websites.

For the user thatis good, because one can easily find and access
many new websites.

For the search engine that is good, because following all these
links, search engines will find new content in the blink of an
eye.

For SEO that is good, because (back)links that lead people
(and bots) from one page or website to another, also shows
that the linked to pages are somewhat important (to each
other).

1.2 Social Networks in China

China being kind of isolated from the rest of the internet (in
terms of Social Networks), China has developed its very own
range or social networks. Some of course seem to be copied
from their proven to work siblings from the west. Others
might have started as clones but fast developed their own life
and soul.

1.2.1 Renren

When Facebook made it’s way to conquer Europe after
starting well in the USA, in China a very similar network called
“Renren® started collecting the peoples profiles and helped
them to share thoughts, connect with each other and to get
social even being divided by many miles between those million
people mega cities.

Today however, Renren in not the social network you get

started with. It is losing users and is being replaced by the
newcomers.
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Screenshot: Baidu Image Search on RenRen Screenshots for

better impressions

1.2.2 Sina Weibo

Twitter is the micro blogging service that easily conquered the
wortld with only 140 characters per message status posts.

Sina Weibo does not have this limitation but still is functioning
just like twitter.

You follow a bunch of people and get to read in your timeline
their more or less interesting short messaged posts.

Sina will change their strategy soon as industry professionals

know to report. And they have to as WeChat is taking over
what used to be their terrain.
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Screenshot: A Sina Weibo profile page with posts

1.2.3QQ

QQ used to be the must have messenger to download onto
your computer and interact with people. It still is quite popular
today.

QQ is an instant messaging service just like the ICQ or AOL-
Chat that was once popular in the west.

Chinese people would know their QQ-ID by heart and could
easily share it with you by simply saying it or writing it down
on a piece of paper.

Before you send an email - simply send a QQ message. On
many websites you can still today find QQ service IDs which
you can use to connect with their support. QQ offers a client
for PC and Mac as well, as apps for iOS and Android.
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Screenshot of QQ App on Windows.

1.2.4 WeChat / Weixin

The far most popular messenger service (today in 2022) is the
Chinese App WeChat which looks just like WhatsApp on the
first glance but is so much more than the little brother from
the west.

WeChat offers an own payment system WeChat-Pay, which
soon became one of China’s most accepted mobile payment
systems which you can even use out on the streets to pay your
breakfast with at one of those street food vendors.

WeChat (of course) works as a web browser for surfing on
websites as well and it offers developers to add this party apps
to it. WeChat seems to be aiming to become an operating
system within smartphone system (on top of Android or iOS),
allowing to build mini programs within WeChat.

A user of WeChat shall not have the need to leave the app for

the most important services you might need your smartphone
for.
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WeChat is basically a mobile app, but offers a PC and Mac
client as well (which still needs a smartphone to verify).

WeChat (222) Qe { BRERRAMS (98) < folowng Frends® 1ot @ XL

BB 560/ Chnes onne arketing W
el

20 omino study Group 2

» s e 2 @ e® e
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Screenshots of Marcus’ personal WeChat app installation

1.2.5 Douyin

You probably know Tiktok by the company ByteDance. This
is probably one of the first Chinese apps, that made their way
to the west. In China the original version is called “Douyin”,
but the logo and functionality is (neatly) the same. People share
and watch funny short videos.

In China though many brands discovered Douyin as a good
platform for advertising their products. As a conclusion the
services of Douyin in China were enhanced just recently for
example by eshopping functionalities.

1.2.6 Xiaohongshu

Instagram is another app not being used in China, that you
might miss if you move there. Xiaohongshu to the rescue. This
app, which is clearly not Instagram, still has been described by
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many people as the Chinese answer to Insta. However, “the
little red book” is more than a social network to share images
and videos on. It is also a social shopping platform.

1.2.7 Toutiao

Toutiao is another app by the company ByteDance (the
inventor of Douyin and Tiktok). While Douyin is all about
short videos, Toutiao is more a news curation platform,
showing news from many different online resources within
their own app.

1.2.8 and many more ...

Many other social networks are being developed every single
year and enrich the internet world of China.

Your marketing mix shall definitely not only rely on SEO and
SEA. You should look around which new trends make sense
for your business and your target audience.

For B2C online shopping for example the trend of Live
Streaming is the key in 2020 and 2021.

Live streaming is like TV shopping channels such as QVC -
just online and on many more different channels, often getting
KOLs - the Chinese version of Social Media Influencers called
Key Opinion Leaders - involved.

1.3 Desktop and Mobile Usage in China

Older people still like using the computer very much. They
would spend hours over hours in the sleeping room where a
small desk is located with a mid tower standing below and a
32” TV on top, so they can see better - still with a 1024px
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resolution (as experienced by Marcus with his Chinese In-
Laws).

But they already started adopting voice powered search on
their smartphones when sitting on the sofa and getting the idea
for driving to some nice location to visit (also an example
Marcus experienced with his Chinese In-Laws).

Instead of switching seats to their computer they would hold a
smartphone in front of the face and speak where one intends
to go. Then all the information would be visible on the
smartphone screen.

Younger generations, spend 90% of their online time on the
smartphone.

They would use WeChat for reading the news and looking
what's going on and communicating with their friends.

They even watch TV on those small screens, while TV is not
actual live program, but videos they find shared on the social
medias such as Weibo, QQ and of course WeChat.

But also new apps come into the game and take some of the
screen time like XiaoHongShu (little red book) or QiongYou
(a social network specifically for travelling).

On WeChat there is even a specific group where a Chinese
living in Germany offers his home made foods in Cologne.
People order of what he is preparing this week on WeChat.
They pay with WeChat-Pay. Then they meet in real life and get
the food.

For Dragon Boat festival in June (before Covid) Marcus’ wife
arranged to get Zhongzi (traditional Chinese food for Dragon
Boat festival) made by him. She bought them on WeChat and
sent him to pick them up.
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So Marcus was waiting like 10 minutes at a bus stop in
Cologne, Germany, and the seller got walking by handing over
the box with freshly steamed and still hot Zhongzi.

. .
China Search Engine User Growth
== Millions % of internet users

82.3% 82.4% 82.8% 82.2% 81.3%

—— _—-—
750.15

681.32

2015 2016 2017 2018 2019 H1 2020 (Mar)

China Internet Watch Copyright ©2020 Source: CNNIC, Apr 2020

Screenshot: the number of Search Engine users is still growing
year by year. Source: https://www.chinainternetwatch.com/
29466/search-engine-2013-2020e/

Almost everything can be done on your mobile phone. But
still, serious research as well as office work still often is
performed at the laptop or regular desktop computer a lot.

Despite all the new mobile trends and apps that come up every

year, classical internet search on search engines such as Baidu
is not dead.
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Desktop vs Mobile vs Tablet Market Share China
Jan 2011 - Feb 2021

£ Desktop < Mobile © Tablet

Source: gs.statcounter.com/platform-market-share/desktop-
mobile-tablet/china/ #monthly-201101-202102

On the end user device Chinese people tend to be much more
using their smartphones over desktop computers (a little more
than 65% smartphone usage in February 2021). The switch
from mainly desktop usage over to mainly mobile usage
happened in 2016 (see above chart).

In office of course the desktop computer is still preferred over

mobile devices.
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1.4 Search Engines in China

Every single day approximately 600 million Chinese people are
using search engines such as Baidu and Sogou to find
information, research on brands and products.

Search Engine Market Share China
Jan 2009 - Aug 2020

100 —
<9

Source: gs.statcounter.com/search-engine-market-
share/all/china/

1.4.1 International Search Engines

Just like in the rest of the world, Google used to be dominating
the Chinese search market until January 2009.

But after struggles with the Chinese government they had no
chance but to leave China.

Other western search engines like Microsoft’s Bing and Yahoo
could not use this chance effectively. They are still accessible

in China but play only a minor role.

Bing holds 1.99% market share in February 2021, Yahoo is not
playing a role at all.
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1.4.2 Chinese Search Engines

Baidu was ready when Google left China and could soon place
itself in the pole position to serve the People of China with
quality search results.

But there are also complaints about Baidu to favor it’s own
services too much in the search results and some even say
organic positions can be actually bought, if you know the right
people to bribe.

While the last is only a rumor and most likely not true, Baidu
does seem to favor it’s own services like Baidu Baike, Baidu
Wenku, Baidu Zhidao and many more over those websites that
should be ranked if there were no such Baidu services.

In 2012 an all new search engine 360search (so.com - today
“Qihoo”) stepped onto the market.

It was developed by the Chinese internet giant 360 known for
a free anti virus software and a widely distributed free web
browser.

In February 2021 Qihoo holds an overall market share of
2.21%.

In 2018 yet another player stepped into the game “Shenma”.
A mobile app and mobile search engine in one.

It soon reached a 20% market share in mobile search but

heavily lost in 2019. Today it only has 4% and has been
overcome by Sogou which currently has 9.2%.
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Total search market share in early 2022:
Baidu: 84%
Sogou: 5%
Qihoo: 2%

only looking at the desktop search market of early 2022:
Baidu: 54%

Sogou: 16%

Qihoo: 5%

only looking at the mobile search market of early 2022:
Baidu: 94%

Sogou: 1%

Shenma: 2%

Qihoo: 1%

1.4.2.1 Baidu

Baidu managed to take over the search engine lead when
Google left China. Other companies are not sleeping and
always will try getting their slice of the market and often they
can succeed with some very special features.

But Baidu is a big company with lots of resources. While in
2018 many thought that Baidu would lose the battle towards
Shenma and eventually further new mobile specific services,
Baidu is back now with 94% market share in mobile search.

With Baidu still being the overall market leader in search, this
book will focus on SEO for Baidu.
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Screenshot: Baidu Desktop search for “F Z&” (hand wrist watch)

39



& o BE-TF ‘

ERAPP
wieEEae )

HAERAPPSIRINET 855

B, RREDUDAREBEECSTFH
BIR R

SIEFRRM RS
B ARR
XETHRNER
EES

TELMRREH, IRFEFEERIHN
REBELML TR

L] \\\
o ¥
A
BaihsE

—
BaitNEE
o ERHTIE o EE-T |

2 WA BER 2R 9%

2020F R M@AEHHTIE_SRt AR R
T _t. - RN

TR (wbiao.cn):2020F R AHTHES Bt B X
TEELFRRM. 86, BF. ZEFFRIMN);
5(MRBRRAE. BEFREAE. P

BRHKH S

2rES R

top.m.wbiao.cn

FRHMTIE - £iT - 28R
BTERNFRHTIERER

BTEENFRTE: B, BLE, Ens
R, KR, Miche, 1. SEHEIEM...

e & 3
\ \

HT00 BEAE

Screenshots: Baidu Mobile Homepage and Baidu Mobile search

for “FZHE1T#” (hand wrist watch rankings)

40




1.4.2.1.1 The Baidu SERP

o,
2% - ;
Bai®bzm EE LAV 5 ]
O iR ny .- s X 0 ¥ ) [ 53
=
v
img img
I 1443
- . . ..
I / I I
— ]
img —
—
img img img img
—
- s . .
I 2085 A
mg e R R —]
I 15015 — — — —
¥ ¥ _F ]
—— ] Awion  @m: 1 P B~
— ac s @92
— Av e ez
img img img
— -
- . . ..
| ] —_— —_—
L
img
— B a0
F— ] E— 457
H I 1 —— a1
I —
] ——— 5
img —— e
——prrrry —— i
H N B —— a5
1 —— 3695
i ]
MG | — —— 3567
— - R —— 39255
H I —— 3205
—— %005

0 — SRR v
o — suan: v
o e— vuRn: v
O e— PRGN v
E ——— PEEH: v
—
I
BxER

Image: Schematic view of Baidu Desktop SERP (in the ebook
version you might see the color differences: red where the
keyword is highlighted in the snippet titles)



The image shows the schematic view of how a Baidu Search
Engine Result Page (Baidu SERP) on desktop computers could
look like. Ads, regular results with and without images in the
front, special results and on the right hand side a proof that
Baidu also has a entity based system, helping the user to find
related entities.

In the following we will introduce some different aspects of

the Baidu SERP and explain some symbols special to the Baidu
SERPs.

1.4.2.1.1.1 Ads above (or below) the organic results

Image: An add located above or below the regular search results
looks just like a regular organic result. The one detail telling the
user that it is an ad is the attached word “/ =& in light blue.

The way for Baidu to earn money from their search product is
by selling ads (just as Google and Bing do). These ads are

marked with a “J” & (gudnggao) added to the listing, which
stands for “advertisement”.
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1.4.2.1.1.2 Regular organic rankings
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Image: Two Organic rankings. The first with and the second
without image.
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Image: The two standard organic rankings formats as designs
with character grid

img

Approximately 50% of all organic rankings will be enhanced
by Baidu with a little image.

There are not any specific hints how Baidu decides which
rankings to promote with an image, nor are there any specific
hints how Baidu decides which image from the website to use.

It is not about the image dimensions. Baidu would pick not
exactly fitting images and would scale and crop them to fit. So
far we suggest to apply all known image SEO optimization
techniques to help Baidu deciding for an image - without any
guarantee.

If the keyword (or parts of the keyword) are found within the
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title or description, Baidu would highlight them in red colored
characters in the search result snippet.

The Desktop snippet title length displayed in the SERPs is 32
characters in width, with longer titles being shortened by
Baidu.

The snippet description (usually drawn from the meta
description tag) is displayed in the SERP with a maximum of
75 standard Chinese Characters.

1.4.2.1.1.3 Image Search onebox

HIZEER BEER

image.baidu.com ~ - EE£E112,7915kE K

Screenshot: Image Search feature within the regular desktop
search for the keyword “#FI 893K R (tasty apple)

Whenever Baidu identifies the search intent of a query to be

related to looking at images, they would include such an image
search onebox in the search engine results page.
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1.4.2.1.1.4 Video search onebox

BERANSTR
YFEIR YFEIM AN
= ME5H>>

Screenshot: Video search onebox in regular desktop search
results for the keyword “/NZEE” (little apple - a popular fun song
in Chinese)

Whenever Baidu identifies the search intent of a query to be
related to looking at videos, they would include such an video
search onebox in the search engine results page.
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1.4.2.1.1.5 Maps / Local business onebox

= =R A }

EER \ A9 A JEFRIERS
Q_ - PP,
| FOOM WEs Hetit: JERHFEESKERMEREE1185...
S B LRERS
hhb: bR & FXS216(G110%HE)
L xwms |, COEREENEGEREE
KR Z 568 Aakkr 20083T0
o it JERTAERXREL R4S
v EiE: 010-68036590
! = Q 5 Q4 EB>>
umx map.baidu.com
ERUE Q  imm

/

f

’

NN

o G

1z 2z et v

Screenshot: Maps / Local business listing within regular search
results for the keyword “JEFESIR/E" (Beijing roasted duck
restaurant)

Whenever Baidu identifies a possible local search intent, Baidu
would include such a maps listing with locals businesses
marked.

In the example search for “JLAHUERSMRIE” seen in the
screenshot there is only a small selection of restaurants shown,
although there are many restaurants in Beijing offering Beijing
duck.

Those few listed are using “/&M3” (roasted duck) within their
restaurant name with the one exact match name restaurant “|t
HUBRS” closest to the city center listed with position A
although the ratings is only 1 star, the other exact match name
restaurant located between 4" and 5" ring road without rating
listed as B. On position C is another restaurant close to the city
center, not having the exact match keyword as a name, but

containing “J&MY” (roasted duck) in the name.
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1.4.2.1.1.6 Music portal onebox
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Screenshot: Special listing with tabs offering links to different
music portal websites, offering the searched for song title ““/pZ¥
7 (little apple - a popular fun song in Chinese) on their website

Whenever Baidu identifies the search intent of a query to be
related to listening to songs, they would include such an music
onebox in the search engine results page.

When clicking on the different tabs, Baidu would switch the
blue title of this ranking as well as the green URL / domain
below the result.

1.4.2.1.1.7 News onebox

A R fiti 2 465 ¥PE1
2020E8H21EI Jﬁzmﬁl‘l}tt/A@zﬁﬁﬁhm“?ﬁﬁﬁaffiwﬁﬂEBEI'IEB’JW%_ MZBR#O
ﬁs)&ﬁ%r&lﬂ ?Aﬁljxxﬁiﬁﬁt&r HOBIRIE A RATIRIEE. .

TIREEHE @ sEHE AN
w&m&%&& =gtk AN
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Screenshot: For news related topics, Baidu would provide a link
towards the special Baidu News search (title line of this snippet)
followed by links towards related news articles across different
websites.
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Whenever Baidu identifies the search intent of a query to be
related to current news, they would include such an news
onebox in the search engine results page.

1.4.2.1.1.8 Featured snippet

“BIREEBWHIRF 190384 401 A 2, XERIEBLAMIRFER K105, BERHN
EEWER, Fith ST A363300A B, Tt A P19 B J4055000 2., B
HRERN3476/AR W RHIRERMN3/M11, BIRRAERAL S HIRREEIRAN
114, LEINERFE) . BIROEIR A S FihIRATRN1/49, BRRRENET
HIRFRER /81.3, ARMRNTHEERNSILSHENKS 345, AFH TR
B35, BELEEBERNEHINREIR EREEHINEEN1/6. BIRLEMN
WREEAREBI2.40E Rtk FORIRREN1/5EA,

RIkitE_BEEM

baike.baidu.com

Screenshot: Baidu showing a featured snippet direct answer for
the keyword “F A K #IEEE” (distance to the moon)

Just as Google does, Baidu would try answering simple
questions directly in the SERP. They do this for example with
featured snippets, displaying content from a page like Baidu
Baike, Baidu’s very own wiki page. The page the information
is drawn from, would still be linked below the answert.
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1.4.2.1.1.9 Baidu Tieba onebox
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Screenshot: Tieba onebox for the keyword “Z£” (Apple) showing
different discussions on the online forum about products of the
company “Apple”

When Baidu recognizes that there are multiple discussions on
their product discussion forum tieba-baidu.com on the
keyword query, they would show the corresponding onebox as
one of the search results.

1.4.2.1.1.10 Stock / Business information onebox
= R[AAPLIZER TR TIE_RAMER
EHUWE ERIEH
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gl SH 18 14 BEE 21345252

quote.eastmoney.com - fAEEREIN

Screenshot: Similar to the music portal onebox, Baidu accesses
stock data from different stock information websites, offering the
direct view to each website’s data by switching the tab. The title
above the widget would switch when changing the tab, as well as
the green source domain below. The user can still click to access
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the source website.

If the search query is a company entity which listed at some
stock exchange, Baidu would show this onebox, as this might
serve one possible search intent the user might have.

1.4.2.1.1.11 Related Entities sidebar
RS B v

img img img img

img img img img

Image: Right hand sidebar offering related entity searches.

Whenever Baidu recognizes, that a search is related to a special
entity like a person, animal or a thing, Baidu would dig deep
into their entity databases and offer searches to related entities.

Baidu will tell you it is “related entities” by adding a small
headline starting with the two characters “t155” followed by
the name what kind of entity the keyword you searched for is.
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Here are some examples of such related entity sidebars for the
searches for “Elephant”, “Bruce Lee” and “T'V” (all searches

in Chinese of course):
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Screenshots: Related Entity
Sidebars for

“AX R (elephant),

“Z/E” (Bruce Lee) and
“EBHY” (TV)

In case of “elephant” Baidu
will give you “tHKBN¥)”
(Related ~ animals),  for
“Bruce Lee” it will give you

“HHRZN” (Related

artists) and for “TV” it will

be “HHRHLE”  (Related

electrical appliances).
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We can see, Baidu is able to recognize if the keyword we are
looking for is an entity and to which group of entities it
belongs. Based on this information Baidu would suggest other
related entities. In case of “Bruce Lee” for example, not
showing other people, but specifically other artists clearly with
some preference to martial arts artists.

1.4.2.1.1.12 Baidu hot searches sidebar

BERE B—ig O
| 458F5

415
4265
411 A
383h
3695
35675
332/

3208

3095

Image: Baidu hat search keywords in the right hand sidebar

On every Baidu desktop SERP they would display the current
most searched for keywords in the sidebar. These are not
affected by the keyword the user searched for. The reload icon
will help updating them, as this hot list can change minutely.
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1.4.2.1.2 Baidu Ranking Algorithm Updates
Every search engine updates their algorithms all the time.

Google claims to update neatly every single day, but launching
bigger “Core Updates” every couple of months.

Looking at how rankings on Baidu are changing every single
day, we can assume Baidu isn’t much different with their

updates.

But there is one bigger difference to Google. While Google
very seldom announces an bigger algorithmic update in
advance and even tell what it would be about, Baidu is much
more open communicating the targets the bigger updates

would have.

And that makes absolutely sense! Baidu is known to be less
successful in identifying webspam, websites copying content,

artificially built backlinks, original content, and so on.

With communicating the targets they intend to achieve, they
help webmasters in China to better comply to what Baidu

relates to as high quality.
This list of former Baidu Algorithmic Updates will help you as

an SEO to optimize a website good enough in quality to

achieve good rankings.
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1.4.2.1.2.1 Baidu Scindapsus Aureus Algorithm
Update

Release Date: Feb. 19, 2013
Target: Devalue websites selling or buying backlinks.

Scindapsus Aureus Algorithm is said to have affected more
than 100,000 low quality websites.

Todo for your SEO: Do not sell backlinks from your website.
Do not buy backlinks for your website.

1.4.2.1.2.2 Baidu Pomegranate Algorithm Update
Release Date: May 17, 2013

Target: Devalue websites that hinder the users to easily
consume the content. This especially concerns websites with

extensive ads, popups and interstitials.
Todo for your SEO: Do not implement too many ads into your
content. The main purpose of visitors to your website shall still

be to consume the original content - not the ads, popups or

interstitials.

1.4.2.1.2.3 Scindapsus Aureus Algorithm Update 2.0
Release Date: Jul. 1, 2013

Target: Devalue websites selling content placements
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(advertorials) and and websites buying links from advertorials.

Todo for your SEO: Do not sell advertorials on your website
(ves, even if you label it as “advertorial”, it still is something
Baidu doesn’t want to see) and do not buy advertorials with

links to your website from other websites.

1.4.2.1.2.4 Baidu Ice Bucket Algorithm Update
Release Date: Aug. 30, 2014

Target: Devalue websites that try pushing their mobile visitors
to download their mobile app instead of letting them surf on
the mobile website. That especially targets websites with

mobile app download interstitials.

Todo for your SEO: Do not nurture your mobile visitors to
download the app instead of using the mobile version of your

website.

1.4.2.1.2.5 Baidu Ice Bucket Algorithm Update 2.0
Release Date: Nov. 28, 2014

Target: Devalue websites that display too large ads on their

mobile websites - especially when shown above the fold.
Todo for your SEO: Again, websites shall display their own

content. Visitors of your website do want to see this content -

not ads. Yes, selling ads is good for your business - but the
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main purpose of the website shall still be to show your original
content - not the ads. So (especially) the above the fold content

shall not be all ads - but mostly your own original content.

1.4.2.1.2.6 Baidu Ice Bucket Algorithm Update 3.0
Release Date: Jul. 15, 2016

Target: Devalue websites that try forcing their users to leave
the mobile websites in order to access their mobile apps, while
for content distribution the websites should perfectly fit this

purpose.

Todo for your SEO: While nurturing your visitors to download
your mobile app instead of using the mobile website was not
something Baidu wants to tolerate - even if one already
downloaded the app, the visitor shall still not be pushed to use

it instead of staying on the website.

Instead of forcing your mobile visitors to go the app, try
providing them other benefits if the use your app regularly.
Maybe they can find some daily videos and product discounts
only in the app?

1.4.2.1.2.7 Baidu Skynet Algorithm Update
Release Date: Aug. 10, 2016

Target: Devalue websites that contain malicious code or tactics

that try to collect the visitor’s QQ IDs or mobile phone
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numbers. Websites hit by this algorithmic change can ask for

reconsideration after removing these codes.

Todo for your SEO: That should be a no-brainer: do not trick
on your visitors. Do not build cheap lead generation platforms.
Do not use malicious code. Secure your website, so it doesn’t
get abused by hackers that upload malicious code to your

website.

1.4.2.1.2.8 Baidu Ice Bucket Algorithm Update 4.0
Release Date: Sep. 19, 2016

Target: Baidu continues their journey to penalize websites with

too many and/or too big ads on the websites.

Todo for your SEO: Baidu sometimes gets forced to update
their algorithms. The advice is not different from above: avoid

too many or too big ads - especially above the fold.

1.4.2.1.2.9 Baidu Ice Bucket Algorithm Update 4.5
Release Date: Oct. 26, 2016

Target: Devalue websites with click baiting and illegal ads such
as erotical ads, gamifying ads, animated gifs, graphics

pretending to be legit buttons of the website.

Todo for your SEO: No-brainer - stick to the laws in China.
Pornograophy is illegal and so is casino like gambling and
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crypto currencies mining and trading like bitcoins. But also it
is not wanted that your ads look like they are fun to click on -
do not make them look like games or buttons. Do not try to
trick your visitors to click on these ads. Avoid to accept such

ads on your website.

1.4.2.1.2.10 Baidu Blue Sky Algorithm Update
Release Date: Nov. 21, 2016

Target: Devalue publisher websites that are listed on Baidu
news, for selling advertorials on their domains. Publisher
websites hit by this algorithmic penalty, would not be

considered as news source for Baidu news any more.

Todo for your SEO: Baidu tries to keep their Baidu News
platform clean. Websites listed their (or websites that are
working on getting listed on Baidu News) shall provide good
news, correct stories, not illegal stories and not advertorials (as

they look like stories but actually are not bit ads).

1.4.2.1.2.11 Baidu Beacon-fire Program Update
Release Date: Feb. 23, 2017

Target: Penalize websites hijacking the user and leading them
to a fake Baidu search website (for example when hitting the
browset’s “back” button). Such websites can “just” be websites
trying to make money with automated ads - but often they are

websites dangerous to the visitors.

Todo for your SEO: Well, do not build evil websites. Easy one,
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right? Do not spam, scam or play tricks on your visitors or on
Baidu.

1.4.2.1.2.12 Baidu Hurricane Algorithm Update
Release Date: Jul. 4, 2017

Target: Devalue websites with copied and plagiarized content.
Although having introduced this algorithmic change, Baidu
still needs a lot of improvement to get really good at identifying

original content over plagiarized content.

Todo for your SEO: We know from Google, that they are not
good at always finding the original sources of content. Baidu
has a lot less resources for this task than Google (but Baidu
also has a lot less websites to deal with as they are focusing on
the Mainland Chinese market). You as a website publisher
should make sure that all your content is originally created for
your website, not curated or copied from other websites. To
make sure Baidu picks up your original content fast, push it to
Baidu over their API (your Chinese marketing agency can help
you with that), because often Baidu considers that page being

the owner of the content, that they first found it on.

1.4.2.1.2.13 Baiduspider Https Fetch Upgrade
Release Date: Aug. 30, 2017

Target: Promotion of websites using the more secure https
protocol. Baidu announced to crawl https URLs faster, more

often and to rank them better.
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Todo for your SEO: Fun fact - although Baidu promotes to
use SSL on your websites, they still allow you to visit Baidu
search without https. Recommendation to be better than Baidu
in this task: redirect all visitors to the http version of your
website to the secured https version. Also make sure that all
the resources (JS, CSS, images, fonts, ...) you use for your

website, also come from secured URLs.

1.4.2.1.2.14 Baidu Breeze Algorithm Update
Release Date: Sep. 30, 2017

Target: Devalue websites that use clickbait title tags - especially
titles pretending to provide services not existing on the actual
website. The websites in focus usually pretended to offer

downloads, webcasting or alike.

Todo for your SEO: MAke sure that you do not make false
promises with your title tag. Avoid signal words like
“download” if you do not provide a download on that very
page, or “buy now” if there is no buying option on that specific

page, ...
1.4.2.1.2.15 Baidu Lightning Algorithm Update
Release Date: Oct. 10, 2017

Target: Promote faster websites in mobile search results and
devalue slower websites. In the first increment, websites

loading in less than 2 seconds would get a promotion in
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rankings, while websites with loading times or more than 3
seconds experiencing downgrading in the rankings. No effect
would be experienced by websites loading between 2 and 3

seconds - mobile.

Todo for your SEO: Optimize the pages speed of the website.
That is not only for loading time of the resources, but also for
rendering, as Baidu more and more sends the Baidu rendering
bot and we must assume, that not far in the future, Baidu will
implement Google Core Web Vitals similar aspects into their

pagespeed evaluation.

1.4.2.1.2.16 Baidu Thunder Algorithm Update
Release Date: Nov. 31, 2017

Target: Penalization of websites trying to gain better rankings
with fake or forced clicks on the search results. In order to
avold manipulation through competitors by faking clicks,
Baidu would take into consideration further aspects that are
unique to high quality websites in order to decide if more clicks

are likely or not.

Todo for your SEO: It is known by experts, that Baidu heavily
responds to CTR in the search results and promote pages that
get more clicks than others. But shady SEOs have started to
use this knowledge to fake CTR by using bot services to click
on these results and or by hiring people to click on the client’s
snippets.

That is a Blackhat method and should be avoided.
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1.4.2.1.2.17 Baidu Breeze Algorithm Update 2.0
Release Date: Apr. 26, 2018

Target: Devalue websites officially offering downloads but

actually offering a different download instead.

Example: announcing the download of a novel, but the actual
download being an app. Also in focus are websites offering
fake download links that either lead to “no resoutrce found” or
linking to other websites instead of providing the announced

download.

Todo for your SEO: Simply stick to the truth. Do not

announce downloads of stuff you do not really offer.

1.4.2.1.2.18 Baidu Beacon-Fire Algorithm Update 2.0
Release Date: May 18, 2018

Target: Further efforts to devalue websites that try stealing
private user information such as mobile phone numbers and

websites using malicious click fraud techniques.

Todo for your SEO: Keep the amount of information you
request from users through forms to an absolute minimum.
Do not use malicious techniques, to gather information you

shall not have.
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1.4.2.1.2.19 Baidu Aurora Algorithm Update 2.0
Release Date: May 31, 2018

Target: Penalizing websites that communicate fake or random
publication dates in order to pretend being more up-to-date
than it actually is the case. The way the publication and
updating information are communicated to the crawler shall be
through JSON-LD (not using Schema.org but Baidu own
vocabulary:

https:/ /ziyuan.baidu.com/college/articleinfo?id=2210).

1.4.2.1.2.20 Baidu Drizzle Algorithm Update 2.0
Release Date: Jul. 15, 2018

Target: Devalue websites using title fraud to trick users into
visiting their websites from Baidu search results. This includes

pretending to be official websites of brands, keyword stuffing
and alike.

Todo for your SEO: Be careful with the use of brand names
you are not owning. Avoid words like “official” in connection

with brands you do not own.
For example if you sell Nike shoes and you sell the “official”

collection created for basketball superstar Michael Jordan, you
still avoid the word “official”.
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1.4.2.1.2.21 Baidu Hurricane Algorithm Update 2.0
Release Date: Sep. 17, 2018

Target: Penalizing websites that copy content from other
websites or WeChat accounts, as well as only curating websites
collecting news content from various other sources, including

rewriting original content from other sources.

Todo for your SEO: Creare original content. If you are
curating some content, make sure that the original content on

every page is more than 60%.

1.4.2.1.2.22 Baidu Breeze Algorithm Update 3.0
Release Date: Oct. 25, 2018

Target: Penalize websites with fake download buttons,
advertisements that pretend being download buttons and

websites leading to downloading malware.

Todo for your SEO: Do not play foul tricks on your visitors.

1.4.2.1.2.23 Baidu Ice Bucket Algorithm Update 5.0
Release Date: Nov. 29, 2018

Target: Optimizing the search experience for users of the
Baidu mobile app. Baidu didn’t notice any specific aspects
this update looks out for, but offers a link for general

optimization practices for mobile websites:
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https://ziyuan.baidu.com/college/documentinforid=2492

1.4.2.1.2.24 Baidu Beacon-Fire Algorithm Update 2.5
Release Date: Mar. 21, 2019

Target: Further efforts to penalize websites that highjack Baidu
users through redirecting users after accessing the website
from Baidu search results or redirecting the user when trying

to click the “back’ button of the browser.

Baidu claims that such websites often are harmful and might

spread viruses and malware.

Todo for your SEO: Do not play foul tricks on your visitors.

1.4.2.1.2.25 Baidu Unknown Algorithm Update
Release Date: May 9, 2019

Uncommunicated update with heavy impacts on the Baidu

SERPs, which we could recognize because of big websites

dropping in Searchmetrics SEO Visibility in China.

1.4.2.1.2.26 Baidu Hurricane Algorithm Update 3.0
Release Date: Aug. 01, 2019

Target: Devalue websites without clear topical focus. In

Baidu’s opinion a website high in quality would cover one
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topical niche and not publish articles of unrelated topics. This
is often the case with article directories that have the intent to
build questionable links to other websites (a largely spread
Black Hat SEO technique in China).

Critics: Many regular websites such as personal blogs also
cover multiple topics without being spammy websites.
Hopefully Baidu can recognize the difference by implementing
different further factors to identify unfocused spammy

websites.

Todo for your SEO: Build clear topical and functional silos.
Do next mix too many of such silos on one domain. If using
the same domain, separate such silos by publishing them on

different sub domains.

Example: place the ecommerce on shop.mydomain.com.cn
and the support forum on board.mydomain.com.cn and the

magazin on blog.mydomain.com.cn

1.4.2.1.2.27 Baidu Unknown Algorithm Update
Release Date: Jan. 16, 2020

Uncommunicated update with heavy impacts on the Baidu
SERPs, which we could recognize because of big websites
dropping in Searchmetrics SEO Visibility in China.
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1.4.2.1.2.28 Baidu Unknown Algorithm Update
Release Date: Mar. 26, 2020

Uncommunicated update with heavy impacts on the Baidu
SERPs, which we could recognize because of big websites
dropping in Searchmetrics SEO Visibility in China.

1.4.2.2 Qihoo / 360search

360search was introduced to the Chinese users and quickly
adopted by many in 2012. The internet company which was
famous for their free anti virus software and also offers a
popular browser software, made an important into more
search engine diversity for the Chinese market with their search
engine.
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The search engine result pages (SERPs) of Qihoo look very
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similar to those we know from Baidu.

1.4.2.3 Sogou

While the search engine Sogou.com was developed by the
company Sohu.com, it was aquired by Tencent in 2020, is the
only search engine that can search public WeChat accounts and
is the default search engine to be used by QQ.
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The search engine result pages (SERPs) of Sogou look very
similar to those we know from Baidu.

1.4.2.4 Shenma

Shenma dedicates to mobile search, so it’s mobile only search
engine, which can be used on mobile browser or its own APP.

Because of its mobile DNA its search features focus on

providing navigator/map and novel search, as people on the
public transportation like to read novel.
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Secondly it’s owned by Alibaba, so it owns a very strong
shopping/product search.

Other decisions like medication search are also fitting to the
competitive environment Shenma targets. Because Baidu is
considered by many people to have a bad reputation in medical

search, Shenma was able to gain some market share in this field

as well.
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1.5 Ecommerce in China

Different from Europe and the USA, where you can find lots
of online shops that can somehow compete in their niches
against big players like Amazon and Ebay, the situation in
Mainland China seems extremely different.

Big ecommerce platforms (comparable to Amazon) are
offering businesses to run stores within the platform. For the
client that is easy - they have one point of contact, no matter
what they buy, pay through the platform and receive their
goods.

There are brands selling directly through these platforms,
bigger vendors offering their products but even smaller sellers,
all on the same platform.

Of course, that is not only one platform - there are multiple.
But they all have one thing in common: they are trusted by the
Chinese people.

You will rarely find people shopping online in online shops
that are not part of these platforms.

So if you plan to sell your products in China - you will have to
choose one or a few of these ecommerce platforms to sell on.

Some of the most commonly used ones for B2C are:
® Taobao.com
® Tmall.com
® Jd.com

The most commonly used ones for B2B are:
® 1688.com
® b2b.baidu.com
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Once your brand is well established, having your own
eCommerce site in China is valid and works very well.

Brands can always have all the latest products at full price to
loyal customers, who don't appreciate Tmall/JD's discounted
products that their neighbors might have bought too.

However, for less well known brands, eCom platforms are a
better idea to start with, as it is easier for users to complete the
purchase, besides their higher trust on the platforms over the

less known (eventually foreign) brand.

1.5.1 Customer life cycle in Ecommerce

Although online shoppers usually stay on the known platforms
such as Taobao, Jindong and Tmall for shopping, turn to
friends and peers as well to Social Media for getting inspired
and exchanging ideas on what to shop, they still do their
research online, using search engines like Baidu and visiting
websites and articles they found on that way.

Particularly for foreign brands just embark on Tmall, where the
algorithm pushes the products to customers, who don’t know
the brands usually turn to Baidu to search for ‘Is this brand a
well-known brand?’; or ‘Is this brand really from UK?’, ‘Is the
brand’s product produced in UK?’, etc.

In the past, there were incidents that some Chinese companies
created western style brand names, some even registered the
trademark in Europe/US, and promoted their western origin,
but with their products actually designed and produced in
China.

This makes the searching on Baidu an indispensable step in the
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customer journey, and ranking the brand website on the brand
term search is critical on Baidu.

Online Research
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Image: Online Customer Life Cycle

Apart from the shopping platforms, established brands are
recommended to run their own online shops, as loyal
customers do value the benefits shopping directly from the
brand have.

In order to sell well in China, one needs to be aware of this
customer lifecycle and prepare not only the stores on Tmall,
Taobao and Wechat, but also optimize the own website and
invest in time, effort and money in PR (Public Relations),
advertising, Social Media campaigns and KOL marketing.

SEO is needed in both situations:

1.Your own online shop needs to be well optimized in
order to have a chance showing up for transactional
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search queries on Baidu.

. Your product listings on Taobao and other ecommerce
platforms also need to be optimized (especially the
right keyword choice is important) in order to have
your listings show up not only in Taobao search but
also in Baidu search results.
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2. What is SEO

SEO is the English abbreviation of Search Engine
Optimization and means the process of optimizing the (search

engine’s) search results for a specific website.

The target of SEO is to enhance the amount of organic search
traffic (visitors from non paid search results on Baidu and
alike) to the optimized website basically through achieving
higher positions in the SERPs (Search Engine Result Pages).

An SEO (person who performs SEO) tries to understand how
Baidu sees websites and how they decide which page needs to

rank higher than others.

The areas an SEO can influence to get Baidu “think® a website
deserves better positions within the SERPs are

®  Technical and Structural SEO - optimizing the Website
structure to help Baidu crawling it easier and
understanding the structure of it

® Technical Template SEO - optimizing a website’s
HTML template to better show Baidu which parts of
the website play which role in describing the topic of a
page well.

e  LEditorial OnPage SEO - optimizing the words that are
used within the page elements and the main content to
better describe what the page is about - usually by using
keywords people might use as search terms.

®  OffPage - Building links from other websites pointing
to the own website in order to show Baidu that a

website is well known and respected.
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The techniques that SEOs use to influence these different
areas of SEO are diverse. Some are within the guidelines that
Baidu sees as legit. Others are clearly trying to game ranking

factors Baidu uses.

2.1 White Hat SEO

When SEOs follow the rules the search engines allow to
optimize a website, they are called “White Hat“. That includes
everything that changes the content of a website (including
relevant text with keywords) and requesting links from

business partners.

2.2 Black Hat SEO

In the moment an SEO tries to game the search engines and
get to rank websites in the top positions that are clearly not
worth ranking there by disrespecting the rules for webmasters

that Baidu and co promote, we call it “Black Hat*.

Black hat can start as small as buying or exchanging links, not
for the well being of the visitors, but only to get better rankings
on the search engines result pages. Especially Baidu still seems
to react positively on high amounts of links no matter what

quality they have.
Some black hat SEOs go so far to not only buy links, but to

use their own crawlers and bots to automatically place links in

guestbooks, forums and blog comments.
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Even more illegal it gets if they hack other peoples websites to

inject their own links.
OnPage factors can be the target of Black Hat SEOs also.

Knowing Baidu values the usage of keywords on the website,
they include keyword rich text in the source code but hide this
“not well reading text” from the eyes of a regular website
visitor using different techniques like white font on white
background, positioning the text out of the limitations of the
computer screen, simply placing it behind an image and many

more.

Baidu regulary works on their own algorithms to uncover such
manipulation attempts and penalizes (or if the SEO is lucky,
they simply degrade) a website using such techniques.

We clearly advice to learn to understand how Baidu values

websites, but not to use Black Hat techniques at all.

This might result in slow (sometimes very slow) growth but

keeps you on the safe side of the game.

2.3 How do Search Engines work?

The following lines are equally to be understood for most
modern world search engines.

There are no special secrets on how Baidu works.

But still you need to understand what a search engine does in
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order to understand how to help them rank your websites
better (if they deserve better rankings).

2.3.1 The quest of a search engine

A search engine’s target is to deliver the best results possible
to the users searches.

They don’t do that for good karma. They do that to make you
happy and ensure you won’t switch to another search engine
soon. This again they do to sell their services. And this brings
them money.

For most search engines the way to make money from search

results is to sell ads on their search results pages. On Baidu you

can see them marked with ,,J” 7 (Advertisement).

If the search engines fail to satisfy their users with good search
results, they will lose their users and won’t make money.

2.3.2 The difference between crawling, indexing and
ranking

2.3.2.1 Crawling

Crawling means to access and scan a document.

Within the crawling process Baidu also tries to understand your
pages.

They will also compare your pages with what they already have
in their index. And they will find new links and store them for

crawling later.

Baidu tries to crawl the entire internet (focusing on the Chinese
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speaking world - while not neglecting the other languages).

For 2022 onwards however, it is expected by experts, that
Baidu will implement mechanisms to restrict the part of the
internet they crawl to Chinese websites in Simplified Chinese
and websites hosted close to or in China.

The reasons are obvious: Baidu is targeting mainly mainland
Chinese users which are mainly searching in Chinese. Crawling
and indexing websites in other languages or websites, that are
potentially too slow for Chinese users (because they are hosted
in other countries) adds on the effort to keep the index up to
date.

2.3.2.2 Indexing

Baidu does not index everything they crawl.

Baidu does evaluate thoughtfully if a document they just
crawled is worth it to become indexed.

They try to avoid too many duplicates.
They would deindex your pages if you violate their rules.
To store and maintain the index needs incredibly high

resources. So it makes sense for Baidu to not index everything
they crawl.

2.3.2.3 Ranking

Not everything Baidu has crawled and indexed will in the end
show up in rankings when somebody is searching for
keywords.

For each single search phrase (keyword) that is being searched
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for, Baidu would check the most relevant documents and rank
them in order of relevance.

This could mean that many indexed documents never get
ranked at all, because they are not relevant for the currently
searched for terms or are simply not relevant enough to get
listet good enough to be seen by the actual user.

2.4 Creating Spider friendly websites ...

... is actually quite easy: stick to plain HTML, make uses of <a
href> links, avoid Javascript, Flash or similar for implementing
content or links.

The following points are just for quick reference. Some of
them will be discussed more detailed later in this book.

2.4.1 Javascript

Baidu has been known to not proceed Javascript. And
although they started it in 2017 (we can see Baidu Rendering
bot visiting pages), we can say from the experience with
Google quite some years now executing Javascript on websites
- they will not find every content or every link you
“hide* within such scripts.

If you really want Baidu to see what you plan to display through
Javascript (be it content or links) - do not do it. Use plain
HTML text and you will be safe for the next couple of years.

If you decide to make use of Javascript frameworks, to
implement content to your website, you must accept to get it
crawled and indexed much slower.

Baidu usually send their text based crawlers, which do not

execute Javascript first, and send their ]S rendering bot later, if
they noticed it is needed (or just randomly).
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2.4.2 Flash

MacOS and iOS banning Flash these days does not make it a
good point to use it anyways.

And even if Baidu researchers could find ways to cleatly
interpret Flash and extract and analyze the content found

within, they will not even start investigating right now.

The reason is Apple.

Mobile Vendor Market Share China
Mar 2020 - Mar 2021
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Screenshot: Apple has a 19.5% market share in smarfphones in
China; Source: https://gs.statcounter.com/vendor-market-
share/mobile/china/#monthly-202003-202103-bar

Apple is such widely spread in computers and smartphones
usage, that using flash on a website would make many users
not fully be able to consume your websites with pleasure.

And Baidu wants to make their users happy.

So not paying attention to Flash at all makes sense for Baidu
SEO.
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2.4.3 Flat linking structure

Starting from your homepage a user / the bot shall be able to

reach every other (important) page on your website within 3-5
clicks.

But be aware - flooding your pages with hundreds of links,
making thousands of pages accessible within just a few clicks
is not what that means.

Links still need to “show” which documents are more
important than others. And this is stated through the click
depth (how many clicks are at least needed to reach a page) and
the number of internal links pointing to a specific page.

For reference please see the next point: “Hierarchical linking
structure”.

2.4.4 Hierarchical linking structure

Linking from the homepage to any other page of your website
might be helpful for Baidu to easily find every other page of
your website.

But it does not help Baidu to understand your website
structure.

Baidu will not understand which page is more important -
product category (which stands for a whole topic of products)
or a single product detail page (which might satisfy only one in
a hundred visitors).

You should try to “explain® the structure of your website by
using your internal linking structure wisely:
®  The homepage shall only link to the main sections of
your website (shop, forum, ...)
® The shop homepage links to the main shopping
categories only
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®  The main shopping categories of your shop have a
sidebar linking to their sub categories
®  The sub categories link to the products

Implementing such a (main) structure of internal links will help
Baidu to understand which page of your website basically
belongs to which section / sub topic.

2.4.5 Internal contextual links

Still, the homepage is usually the most powerful page on your
website.

So if you have a product that really needs more SEO power,
introduce it on the homepage already - this one link will have
more power within such an internal structure than in an , let’s
link to everything from every page® structure.

If you place such links from within the pages content (instead
of the header, sidebar, footer or any other part, that clearly
shows “I am not the main content but some supplemental part
of the website layout®) they will even gain more power.

2.4.6 Content

The Baidu spider will need text content on a page in order to
understand what this page is about.

The more you write about the page’s topic, the better the
search engine will understand.

For parts of your website which the spider (search engine bot)
does not understand, you should help the spider to understand

them.

Images for example deserve a name that shows what the image
shows, they should get an alt attribute and possibly a title
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attribute.
Do not avoid images because Baidu can not interpret them.

Actually Baidu can interpret them - an image tells Baidu, that
this website is made for humans and not only for bots.

Now you only need to help the spider to understand the
content of the image by wise usage of the image file name, alt
attribute and title attribute as well the text content that can be
found next to the image tag in your website source code.
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3. SEO for China

With Baidu being the dominating search engine in China with
roughly 70% market share, SEO for China means basically
SEO for Baidu.

Luckily all major search engines use similar methods on

judging a website's strength.

So optimizing your website for Baidu will likewise optimize

your website for Sogou, Qihoo and even for Bing and Google.

However, it is a good idea having a look on what the other

search engines do, say and provide in tools.

Google Search Console and Bing Webmaster Tools can help
you with information on how search engine bots see your
website. This is also valuable information when optimizing

your website for Baidu.

If Google can’t recognize any content on your website - it is

very much likely that Baidu also won’t be able seeing content.

But do not blindly trust all the information other (western)

search engines pass forward to you.

If for example Google lighthouse tool tells you your website
would have bad response times, it might as well be because you
are checking a website being hosted in Mainland China from a
lighthouse powered user agent in USA or Europe.
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Performing the same test from within China might state

lightning fast server response time.

The other bigger search engines in China as well provide their
own Zhanzhang (webmaster tools) you definitely should have

a look into.

But Baidu SEO does have a few special topics to look into
though. So do not stop reading here if you know Google SEO
already.

SEO for Chinese web search engines like Baidu,
Sogou and Qihoo

In this chapter we will explain in more detail what the aspects
of SEO for China are. What do you need to pay attention to.
What are the steps you need to perform. What you should not
do. What can you expect to happen and what not.

Because Baidu is the dominating Chinese web search engine,

many of the following practices are referring to Baidu.

But essentially all Chinese web search engines work in a similar
way - although the dominance of some ranking factors might
differ - you will always be on a good path when using our Baidu
SEO best practices.

Some of our recommendations will be supported by data
gathered for the Searchmetrics Baidu Ranking Factors
Correlation Study in late 2020, which can be downloaded for

free here:
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@ searchmetrics

Baidu

RANKING
FACTORS

CORRELATION STUDY

BY
MARCUS PENTZEK

[

T

Disclaimer: The views expressed in this study are those of the authors. Individual results
may vary. All warranties are expressly disclaimed.

Get your copy here: https://www.searchmetrics.com/knowledge-
hub/studies/baidu-ranking-factors-correlation-study/
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3.1 Domains and URLs

3.1.1 Toplevel Domain / TLD

To rank well in China you will need a .cn or .com.cn TLD. This myth
you will easily find quoted on blogs all around the internet. We
think this is because they all copy from each other without
testing by themselves.

Actually this is untrue. You can rank on Baidu.com with nearly
any TLD.

It can be .com or .net and even a foreign ccTLD like .co or .de

would be possible to get ranked on Baidu.

Many of the biggest Chinese brands do use a .com domain
instead of .cn or .com.cn even though they might only target
the Chinese market.

Some well known western brands as well do use their .com
domain and set up a section for the Chinese market - like

Apple.com.

Itis however true that it makes sense to use a TLD the Chinese

people are used to.

So using Chinese TLDs like .cn and .com.cn makes as much

sense as using a .com TLD for your website.

Rather uncommon TLDs tend to get less clicks even if ranked
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well. This again will show Baidu that the website is not as much

trusted as websites that get more clicks.
So although it is theoretically possible to rank with non-generic
foreign TLDs, like .fr or .de you might not want to use them

for your strategy.

We recommend to choose one of those TLDs for gaining good

rankings and good CTR:
® .com
e cn
L .com.cn
L J .net
® .org
.Cn
.net—
.com.cnw

other TLDs -

Image: Almost 75% of all rankings within Baidu Top 10 search
results (already excluding results of baidu.com URL rankings like
baike.baidu.com) are  on .com  domains  followed
by .com.cn, .net, .cn, org. Source: Searchmetrics 2020 Baidu
Ranking Factors Correlation Study
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Did you notice that many Chinese brands would use a .com
address?

Whatever the reason is - they prove that you can be successful

with .com domain on Baidu.

Here are a few examples of successful Chinese brands with

a .com domain:

baidu.com
sogou.com
xiaomi.com
youku.com
igiyi.com
zhihu.com
bilibili.com
douban.com
163.com
tiangi.com

cctv.com

cntv.com

3.1.2 Domain Name

Choosing a domain name is not easy. You should use
something that people can easily remember (such as
apple.com) and that people understand (in China maybe
pingguo.com might have been the better choice?).

You might have noticed that we chose only latin characters to
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build these two examples - even the Chinese example. That is
not because you couldn’t register Chinese Character TLDs -
you can! It is because you can more easily type in latin character
URLs.

For the same syllables in latin letters you might come up with
multiple possible Chinese Characters. So it is easier to use the
latinized version from the beginning. But you may register the
Chinese Characters version as well, just to protect (and

redirect) it.

Another reason for using latinized Domain names over
Chinese Character domain names is more true in the past than

today: not all tools can flawlessly show Chinese Characters.

You might come up with some %UTF8-encoded strange
looking URLs.

Marcus wrote a whole article on translating western brand
names into Chinese. You might want to check it out on
Searchmetrics: https://blog.searchmetrics.com/us/branding-

creating-chinese-company-names/.

Whatever you decide - keeping your western brand name or
choosing a new Chinese brand name - for your domain,
®  Try to keep it short and simple.
® Do not use Chinese Characters but Pinyin without
tone marks for the domain name
® You can use Pinyin/Chinese shortcuts (like the
number 8 instead of “ba® ... the word “Wuhan* could

as easily be written as “5han®).
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®  Avoid the number 4 as it sounds in Chinese similar to
the word for “death® which brings bad luck.

®  Get the opinions of multiple Chinese native speakers
you trust, before finally deciding for a domain name
(make sure it is easy to remember, write and does not

reflect bad luck to Chinese native speakers).

So which would be some good domain names of western
Origin?

® apple.com

®  bosch.cn

° siemens.cn

And some good domain names of Chinese origin?
° baidu.com
® sogou.com

® xiaomi.com

3.1.3 CN-Domain, Subdomain or Subfolder?

This the typical question of an international website that needs
to decide where to place multiple languages (or countries) on

their website.
You already have an (international) website. Let’s say it is a
country- and language neutral .com-Domain like

www.example.com. Where do you place the Chinese website?

® On a sub-domain like cn.example.com?

® Within a subfolder like www.example.com/cn/?
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® Or would you rather use an all new domain like

www.example.cn or www.example.com.cn?

This is a question asked from the western marketers point of

view, eventually with some Google SEO experience.

But Baidu is not Google. While Google is a search engine that
serves search results to many countries and languages, Baidu

focuses clearly on a Chinese audience in Mainland China.

The Chinese audience in mainland China do read and write

Simplified Chinese, they speak Mandarin.

Other languages and writing systems are uncommon.

Even less common are they used to search the internet.

So for Baidu a website that hosts more than one language,

might not be the best choice for a Chinese audience.

It is not so much that Baidu favors .cn or .com.cn domains
(they don’t).
It is more that they want to make sure their Chinese audience

does have the best user experience possible on those websites
that are listed on Baidu SERPs.

A website with many links towards other language pages, are
less likely to provide a good user experience than a website
being pure Chinese and linking mainly to other Chinese

language pages.

So what is the best strategy now?
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If you already go with international TLDs like .de for Germany
or .fr for France, and you do not plan to combine them to one
global .com-Domain in future, use a .cn or .com.cn domain for
the Chinese website just for being consistent in your
communication and structure (but also because a Chinese TLD

helps gaining trust from the users).

If you are already using a subdomain approach like
de.example.com for Germany or fr.example.com for France, it
is possible to use cn.example.com for your Chinese website -

if you can not go with ccTLD for the Chinese website.

If you are already wusing a subfolder structure like
www.example.com/de/ for Germany or
www.example.com/ch/fr/ for the French language (fr) being
spoken in Switzerland (ch), you could use the same structure

for China and the Chinese language as well.
You could - but it should not be your first choice.

A website using a sub folder structure for displaying different
languages will naturally have at least 50% amount of pages in
another language but Chinese (if two languages are

represented).

Even more than 50% non-Chinese pages if the domain hosts

more than 2 languages.
Setting up a subdomain for the Chinese version of the website

would clearly show that the whole (subdomain hosted) website

is mainly built for Chinese speaking visitors.
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And even more clear would be a Chinese TLD.

We recommend Chinese ccTLD, which

firstly gives more flexibility and autonomy to the SEO
team to manage the local content, site hosting, Baidu
webmaster tools

secondly a Chinese ccTLD helps building higher trust
on Chinese visitors, who tend to view the company has
acquired extra web properties for the market and
should have more local presence and support for local
customers too.

thirdly, a local Chinese ccTLD is even more “Chinese

only” than a subdomain could be.

Our preference on the Chinese ccTLD, ranking from high to

low:

b

.Cn
.com.cn
.net.cn

.org.cn (for organizations)

We don’t recommend on TLD with Chinese characters, like

yourdomain. 1
yourdomain. ¥ 3

etc.

As of which needs visitors to switch from typing letters to

Chinese.

97



Both solutions have in common that the (sub)domain cleatly
only contains Chinese content, while other language content is

banned to other (sub)domains.

There might be situations when it is not easy to gain any
valuable links any time soon from Chinese websites in order to

build authority for your young new Chinese website.

If that is the case you might want to go with the subdomain
strategy, as Baidu considers the main domain passing on

(some) authority to subdomains.

Baidu (different from Google) does not see subdomains as

unique standing websites, but as part of the domain.

This means that subdomains inherit some of the whole
domain’s link earned authority. This gives your Chinese
website a little head start, compared to starting all by itself on

a fresh cn-domain.

While Baidu (naturally) favors links from Chinese websites,
even links from other language websites still count in building

some authority.

But this point of view from Baidu - not taking subdomains as
individual domains, also means that Baidu would see all the
Non-Chinese content on your website - which certainly does
not help a Mandarin only speaker to get along well with the

website.

You see - how controversially one can look at this topic and
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that it is not easy to make a good decision.

If you do not have a good consultant to support you with this
decision, you might want to go with one of our preferred
setups:

Our preferred international setup would look like this:

www.example.com

www.example.com/uk/ (United Kingdom)
www.example.com/de/ (Germany)
www.example.com/be/ (Belgium)

www.example.com/be/ft/ (French for Belgium)
www.example.com/be/nl/  (Nethetlands for Belgium)
www.example.com/hk/ (Hongkong)
www.example.com/hk/en/  (English for Hongkong)
www.example.com/hk/zh/  (Chinese for Hongkong)

www.example.cn/ (Chinese for China)
ot

www.example.com.cn/ (Chinese for China)
www.example.net.cn/ (Chinese for China)
www.example.org.cn/ (Chinese for China)
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The second best solution for an international setup from
SEO perspective: (number two, because Baidu would find

other language content on the same domain - although it is

other subdomains - at least one hint)

www.example.com
www.example.com/uk/
www.example.com/de/
www.example.com/be/
www.example.com/be/ft/
www.example.com/be/nl/
www.example.com/hk/
www.example.com/hk/en/

www.example.com/hk/zh/

(United Kingdom)
(Germany)

(Belgium)

(French for Belgium)
(Netherlands for Belgium)
(Hongkong)

(English for Hongkong)
(Chinese for Hongkong)

cn.example.com/ (Chinese for China)
Probably the least technical issues you will have with
this international setup only using ccTLDs (because of
easier distribution of the international and the Chinese

websites to separate servers):

www.example.com

(International distributor to the other websites)

www.example.co.uk (United Kingdom)
www.example.de (Germany)
www.example.be/ (Belgium)
www.example.be/fr/ (French for Belgium)
www.example.be/nl/ (Netherlands for Belgium)
www.example.com.hk (Hongkong)

www.example.com.cn (or .cn for China)
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Still possible, but definitly not the number one solution
(because Baidu would find other language content not only on

the same domain but even on the same subdomain):

www.example.com
www.example.com/uk/ (United Kingdom)

www.example.com/cn/ (Chinese for China)

This solution, which leads to having non-Chinese content on
the same domain as Chinese content might lead to your
Chinese content not ranking as well, as it could, if you are

running an all-Chinese website.

3.1.3.1 A few words on links between different
language pages

You will often read (because one blogger copies it from
another) that Baidu doesn’t like, if you link to foreign language
websites.

They say you shall not link to your international websites. Even
having your international websites are on the same domain
would that not be good for your Baidu SEO.

Sometimes you will read Baidu doesn’t like subdomains.

Well, do not believe all those blog posts from people just

copying from each other.

They couldn’t be more wrong with most of the above cited
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statements.

®  Itis true that the link juice which enters one page will
get distributed evenly (more or less) among the links
pointing away from the page.

® It is true that a search engine will judge a page also

based upon the pages it links to.

One could play Sherlock Holmes now and say if those last two
statements are true, Baidu wouldn’t like you to link to your
international pages, as Baidu favors Chinese content all the

way.
Now here is the truth:

If you really point to 20 different language pages and have
another 20 internal links to further Chinese content, you will
draw away attention from the important Chinese content.
There is a way around this dilemma: Do it like Apple.com.
They link from every page to one special international
distribution page from where they link to every country’s

Apple-Website.

This makes it is only one link from all those Chinese pages to
only one foreign content page. And quickly you will get both

1. A chance to jump to the country version websites from

every single Chinese page
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2. No distraction of Baidu bot from the important
Chinese content (because it is only one link to a foreign

content page - compared to many links to Chinese

pages)

Hosting your Chinese content on the same domain as your
other countries websites can be OK (see our discussion of the

different setups above).

As long as you cleatly show to Baidu which part is Chinese and
which is for different language users, so they can easily not

crawl and index the non-Chinese version.

1. Using a Chinese sub domain helps best on that topic
(second best choice - if you stick to one domain is the
language sub folder)

2. Implementing the right language tags (configure all of
them correctly - even if you know Google wouldn’t
interpret them at all - Baidu and Bing do - so you
should maintain them as exact as you can)

3. Implement Hreflang. Baidu doesn’t use them (yet). But
if they will some day, your site will be ready. And - the
other search engines (Google, Bing) use them, so you
don’t do it for nothing.

- But we recommend to not implement them in
the source code of the Chinese pages - but in
the XML-Sitemaps instead. That is because
Hreflang tags in the source codes can be
treated as links - and you do not want too many

links to non-Chinese pages from your Chinese

pages.
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4. Keep your content language crystal clear: On the
Chinese pages only use Chinese language! Avoid any
English (or other language) word, you can avoid.

Baidu officially state that they do value subdomains and that
subdomains gain a small part of the trust of the main domain.
So different from Google, Baidu will give you a little power

bonus on your subdomains, if you start with them.

3.1.3.2 Usage of Subdomains

Actually, Baidu even likes you to use subdomains. Using
subdomains for Baidu SEO always makes sense, if the content
you want to publish is not too closely related to the content of

your main website - either in topics or in intention.

For example, if you focus on ecommerce on your
www.example.com.cn and now you want to start a customer
support bulletin board, it might make sense to publish it to

service.example.com.cn.

The intention of your ecommerce website is to display
products that people can buy. The topic of your ecommerce

website is product focused.

The intention of your bulletin board is to allow people to post
their questions (User Generated Content) and discuss with you
over some problems. The topic of your bulletin board is

problem solving.

Placing different topics and user intention to subdomains
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instead of keeping them all on the same subdomain, makes it
easier for Baidu to understand which part of your website

serves which intention and which keywords.

Here are some examples of the hundreds of subdomains
qq.com uses and ranks for:
® www.qq.com
auto.qq.com
bbs.qq.com
book.qq.com
browser.qq.com
daxue.qq.com
ebook.qq.com
edu.qq.com
egame.qq.com
fashion.qq.com
film.qq.com
finance.qq.com
games.qq.com
news.qq.com
sports.qq.com
support.qq.com
tech.qq.com

weixin.qq.com

weread.qq.com

Here are some examples of the 79 subdomains the video
platform iqgiyi.com uses and ranks for:

® www.igiyi.com

® auto.igiyi.com

® baby.igiyi.com
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child.igiyi.com
echannel.igiyl.com
edu.igiyi.com
fun.igiyi.com
games.iqgiyl.com
help.igiyi.com
henan.iqiyi.com
music.iqiyi.com
pc.game.iqiyi.com
sports.igiyi.com
store.iqiyi.com
talkshow.iqiyi.com
tech.igiyi.com
trailer.igiyl.com
wenxue.iqiyi.com

zhaopin.igiyi.com

Do you really have to use subdomains for different topic /

intentional content?

No, you can still use different folder structures to get the same
result: a clear structure. Baidu could as well understand that
®  www.example.com.cn/shop/ is the ecommerce patt of
your website
®  www.example.com.cn/service/ is the service bulletin

board part of your website
Your most important content - the content that really is the

DNA of your website - should be positioned on the www.

subdomain. There is a clear correlation between good rankings
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and the URL ranking is a www-URL:

Usage of www. vs non-www.
74.00%
72.00%
70.00%
68.00%
66.00%
64.00%
62.00%
60.00%
58.00%

Usage of www. vs non- www.

Median Baidu Top 10: 67.16% Correlation Score: 0.63

Image: 72% of all URLSs ranking on position one on Baidu.com are
on a www subdomain. In average 67.16% of all top 10 ranking
URLs are on the www subdomain of a website. Source:
Searchmetrics Baidu Ranking Factors Correlation Study of 2020.

Using subdomains for separating clearly different intentional
parts of the website will help Baidu understand the structure a

little better.

You can help Baidu to understand these differences even

better cleatly siloing your website.

With proper siloing Baidu can not only read from the structure

of your URL but as well of your internal linking structure.

See 3.10.11.7 Siloing for details on using internal linking

strategies for siloing purposes.
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If you decide for a Chinese only website, when to place a topic

/ area onto a new sub domain and when into a new sub folder?
Our recommendation:

Use sub domains when the user intention is absolutely
different:

e bulletin board / forum
® ccommerce shop

® blog

°

Use sub folders when the user intention is the same but only
the topic is different:

men’s clothes

women’s clothes

a special brand’s shopping products

for sale products

children’s toy products

3.1.4 Which Mobile Website Setup?

We are living not only in a digital age. We are already living in
an mobile age. Everyone uses smartphones all day long for
chatting on apps, stalking their friends social profiles and for

surfing the internet.
Only a website which displays well on smartphones will get

used by smartphone users. So we need to think about our

mobile website.
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There are different types how you can set up a mobile websites:

®  Scparate mobile website on a Subdomain like
m.example.com.cn
®  Dynamic serving your mobile website to mobile users

Responsive web design

3.1.4.1 Mobile Subdomain

You will need to build two different web designs. One for your

desktop website and one for your mobile website.

Depending on the user agent you will either keep the user on
the desktop version of the website, or you suggest the user to
go to the mobile version instead (or the other way around if

the user visits the mobile version first).

You will have to maintain not only those two designs but the

structure and the content of the two websites as well.

109



Mobile Alternative Attribute in Use

43.00%
42.00%
41.00%
40.00%
39.00%
38.00%
37.00%
36.00%
35.00%
34.00%
33.00%
32.00%

—— Mobile Alternative Attribute in Use

Median Baidu Top 10: 37.3% Correlation Score: 0.64

Image: 37.3% of all URLs ranking on page one of Baidu.com are
do have a separate Desktop and Mobile website. This we can
conclude from the “alternate” link in the source code. Source:
Searchmetrics Baidu Ranking Factors Correlation Study

Although still many Chinese websites run on that structure of
a separate mobile and desktop version, less than half of all
URLs ranking on Baidu position one uses this approach. It is
outdated and should not be implemented if you start with a

new website.

3.1.4.2 Dynamic serving

This practically means that you only hold one set of URLs and
depending on the user agent you will either serve the mobile

or the desktop version of the website.

For this you will need to build two different web designs. One

for your desktop website and one for your mobile website.
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You will have to maintain not only those two designs but the

structure and the content of the website as well.

3.1.4.3 Responsive Webdesign

For this type of website you will only maintain one website.
There is no different mobile or desktop version. The content
for both websites is the same. So will only have one place to

maintain the content.

Your webdesign will need to be built to fit all devices. This is
a little effort but it is worth it. Because once coded you will

never get problems with screen devices again.

Your website will automatically be displayed in the right

resolution, floating design, ... .

Just take care of the “how®. You should ask your coders to
only rely on breaking points, floating and CSS. There shall no
javascript be necessary to layout your website to the right

device.

Not only from the maintenance point of view the responsive
web design approach is suggested. Also from the SEO point

of view the responsive web design makes sense.

Search engines like Baidu can easily recognize it. They will also
not be confused by multiple URL sets. They have clear focus
on ranking the same URLs for all devices within their search

results.

And even the official recommendations of Baidu (and Google)
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are to use responsive web design.

€ > X @
# EM Q RankTracker [ Jodemond Dignal. % AstM B3 Blotech

Image: Screenshot from Baidu webmaster tools settings page.
The website owner gets to assign if the property is a Desktop type,
mobile type or “adaptive” (responsive) type website

3.1.5 URL Design

3.1.5.1 Speaking URLs

Did you ever hear of “speaking URLs*? That basically means
that you can see from the URL already what the page it relates

to is about.

An URL saying

www.domain.com/clothes/

will easily tell you it is about clothes, right?!

An URL saying

www.domain.com/clothes/shirts/
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is not just about clothes but shirts.

An URL saying

www.domain.com/clothes/shirts/red-lady-style-vneck.html

is a red lady style V-neck shirt.

Technically you can build speaking URLs in Chinese as well.

https://www.example.com.cn/¥& Sa 5/ 5B /8E/

Image: URL with Chinese Characters

The recommendation however is to not use Chinese

Characters.

While Baidu could easily handle and rank such URLSs well, not
every software might be able showing it correctly. Some
softwares might display the UTF8 codes instead of Characters
(which is good, because Baidu understands this as well and

would retransform them to Chinese Characters).

Some other softwares however would only display an empty
square instead of a character. This won’t enable a user to copy

and paste such a malformed URL into a browser.

https://www.example.com.cn/ [(J[J1/1/1/

Image: URL with Chinese Characters how it might show up in
some softwares
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https://www.example.com.cn/%E7%B2%BE%E5%
93%81%E5%BA%97/%E7%94%B7/%E9%IE%SB/

Image: URL with Chinese Characters how it might show up UTF-
encoded in some softwares

Both cases will lead to users not being able to read the URL.

But this is different with latinized URLs.

Chinese users are used to type Pinyin with their English
standard keyword and smartphone in order to get the right
Chinese Characters suggested (just like the t8 autocomplete on
your smartphone - the tool simply guesses want you want to

write).

FRFH TR T oIl

Screenshot: Typing Chinese Characters using latin letters (called
Pinyin) with an Chinese Pinyin input method.

So Pinyin style URLs (latinized Chinese Characters are just
Pinyin) can also easily be recognized by the human users as

well.

https://www.example.com.cn/shangdian/nan/xie/

Image: Example how an URL could look like if using Pinyin to form
readable latin character URLSs.
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Baidu also understands Pinyin. You could simply check by
typing Pinyin into the Baidu search bar. You will get results
matching the Chinese characters Baidu thinks you wanted to

type in.

A (. ©)
BaiddbBsE | Pingguo ¥
ER
FEREN
FR12
FREN

(.

Screenshot: Baidu input suggest ‘knows” which Chinese
Characters you might mean even if you only type Chinese words
in Pinyin. The first suggestion in the screenshot “F&” is exactly
what “pingguo” means.

But you will also often find English URLs on Chinese websites
or mixed URLs between English and Pinyin.

https://www.example.com.cn/shop/men/shoes/

Screenshot: Typing Chinese Characters using latin letters (called
Pinyin) with an Chinese Pinyin input method.

3.1.5.2 URL structures

Do you have a very complex website? Do you have a web shop
with multiple categories? Do you have products with little
information (especially when importing large product
catalogues from external databases you will not always have the

best content for each single product)? Do you publish content
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on a blog? Do you offer customer support on a bulletin board?

Mixing all these contents on the same website can make it
difficult for Baidu to clearly understand the intention of your

website.

You should build a clear structure that makes it easy for Baidu
to understand which part of the website serves which intention

and topic.

3.1.5.2.1 Using structures to communicate page types

You could set up multiple subdomains with one subdomain

serving one clear purpose.

The popular shopping website 1688.com for example makes
use of different sub domains for the different shopping-
categories, for product listing pages and for product detail

pages:

https://www.1688.com/ (home page)
https://fuzhuang.1688.com/ (clothes)
https://sport.1688.com/ (sports articles)
https://muying.1688.com/ (baby articles)
https://home.1688.com/ (articles for the home)
https://show.1688.com/ (product listing pages)
https://detail. 1688.com/ (product detail pages)
https://s.1688.com/ (search pages)

You could as well set up multiple folders clearly dividing the

purposes of the different content parts of your website -
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especially if you are staying in the main purpose of your
website, it makes sense to stay on the www subdomain (see

above).

The above introduced structure helps Baidu to understand that

all pages on this subdomain / folder are of a specific page type.

3.1.5.2.2 Using structures to communicate topical
relevance

Another approach in building URL structures is to show the
path one can use to navigate towards the current page. Look at
the URL as a kind of breadcrumb navigation.

If you placed your product in  this  folder
www.example.com.cn/shop/ladies/shirts /13232323 html,

Baidu would easily see from the URL structure, that your
product with the ID 13232323 most likely is a ladies short

which is for sale.

This is not because Baidu can find “shop® and “ladies* and
“shirts* in the URL, but because below each of these folders

Baidu will find a lot of content belonging to these categories:

/shop/
®  might have some text telling that you can buy things
®  might have product lists with prices
®  might have payment options
®  might tell about the shipping costs
These all are signals for Baidu that the content within the folder
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/shop/ is about shopping / ecommerce.

/ladies/
o  will most likely contain the word ladies, female or
similar in the content
e  will display further categories or products that are more
female products like (among others more unisex type
products)
- dresses
- skirts
- high heels
- or simply products or categories which hold
the word “ladies* in them
These all are clear hints for Baidu that even the other content

within the folder /ladies/ is about products for ladies.

/shirts/
e  will most likely list other products that say “shirt®
e  will display images, which Baidu knows are similar to
what Baidu knows as “shirt™
e  will hold related words like “top* or “v-neck® which
are typical for shirts
These hints will help Baidu to understand that content within
the folder /shirts/ is about shirts.

All these hints in combination (because one folder is nested
within the other) will help Baidu to understand that a product
with the name of “Prod ID 13232323 which has no text
(because some product manager assistant failed to give it a
proper name and description) is actually a product which can

be bought from the type of shirts for females.
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All these information are guessed by Baidu only because you
are using a logical and hierarchical folder structure for your
URL. For this one reason it is recommended to place product

detail pages within the appropriate URL-folder structure.

So the next time you get asked to place product detail pages on
root level of your domain - you will know why this is not the

very best idea.

Some SEOs might comment, that Baidu does not like to rank
pages with folders.

You can easily confront them with the fact, that in average all
URLs ranking on Baidu page one have 2.34 folders in their

URL - some have more, some less.

Directory Count
2.36
234
232
2.3
2.28
2.26
2.24
2.22
1 2 3 4 5 6 7 8 9 10
Directory Count

Median Baidu Top 10: 2.34 Correlation Score: 0.5

Image: In average any URL ranking in Baidu’s Top 10 has
between 2.26 and 2.36 folders. Source: Searchmetrics Baidu
Ranking Factors Correlation Study
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3.1.5.2.1 Trailing Slash and file extensions

A very common question asked by web developers is, if URLs
shall end without / or with / or with file extensions

like .html, .htm or .php.

Honestly? It doesn’t matter at all if it comes to ranking criteria.
But your choice can help Baidu understand your website

structure better.

Trailing / means there might be other URLs on your website
with this path. A trailing slash generally signals that it is a
folder. And a folder can still contain more folders or files. Just

like in your computers file system.

Examples:

http:/ /www.domain.cn/
http://www.domain.cn/folder/
http://www.domain.cn/category/
http:/ /www.domain.cn/shirts/

Ending without / signals that beginning with this path there
most likely won’t be any more URLs. It usually is a file.

Examples:

http:/ /www.domain.cn/folder/file
http://www.domain.cn/category/product
http:/ /www.domain.cn/shirts/red-shirt-size22

Ending an URL with a file extension is a very clear signal that
this the final URL Sith exactly this path. There won’t be any
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more URLs beginning with this path (except maybe
parameterized URLs).

Examples:

http:/ /www.domain.cn/folder/file.aspx

http:/ /www.domain.cn/category/product.php
http:/ /www.domain.cn/shirts/red-shirt-size22.html

So if you really want to help the search engine understand your
website structure as good as possible, choose the right URL
ending, which (from the examples above) should be either with

trailing / or with a file extension.

Ending an URL open (no file extension / no trailing /) would
leave it open to interpretation if this is a folder or final URL.

3.1.6 Intention of your website

Before you start choosing your keywords and optimizing the
website to rank for them, you should be clear what you are
trying to achieve with the website. What is your goal? Is it
brand awareness? Is product introduction your goal without
intention to directly sell or do you want to sell products directly

from the website?

Depending on the targets of your website you need to

implement different keywords and strategies.
In SEO you usually focus on ranking for keywords within the

Baidu SERP. But which keywords mirror best the intention of

your website? Is it really useful for Adidas to rank for “shoes?
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What is the intention of someone searching for “shoes* and is
that what Adidas has to offer the visitor of the website?

Depending on what exactly is the intention of users you want
to visit your website, you have to choose the keywords that
best go with this intention. Which keywords are people
searching for if they have the intention your website can

satisfy?

3.1.6.1 Keywords

Everything in SEO is about keywords. Keywords resemble the
search terms people type into the Search Engine to look for
website lists fitting to their intention. So we measure keyword
rankings in SEO and implement keywords in websites and
links. But how do you know if the keywords your are targeting

are the ones people expect your website to rank for?

The more trendy SEOs will tell you “SEO is not about
keywords, SEO is about content™ or “SEO is about intention®.
They are true - but think deeper: what is it people use search
engines for? They use them to type in keywords and get results.
Or currently growing amount: they speak in their search phrase
into voice search device and get again delivered the websites

corresponding to their search.

Get it? You still want your website to rank for these search
phrases or keywords. SEO is about ranking well for certain
keywords.

OK, the search results pages may currently look all alike for

the same keywords for different people - but soon they will
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differ. And still - you want to rank for those keywords - for the
right people you can satisfy with your website, right?!

3.1.6.1.1 Know-Keywords

Some keywords are clearly information oriented. People
looking for those keywords usually do not convert in any form.
They have the intention to find more information on a certain
topic. Sometimes the information they seek can be served by
the SERP directly through One-Boxes (information that
answers a search query directly in the SERP). Some search
queries need more complex answers are well served with
wikipedia-like pages like Baidu-Baike or intensive explanations
on regular websites. Some of these Know-search terms may
even be answered with a short information already. But they
all have one in common - ranking websites get traffic but no

leads or conversions.

3.1.6.1.2 Do-Keywords

Transactionable search terms are the ones that clearly show
what the user is up to. The more easy ones include an action
word already. “buy nike shoes® is a very typical example of
such a Do-search term. No user would expect Baidu Baike to
rank for such a keyword but some online shops offering Nike
shoes. Some search phrases like “blue nike sneakers size
43 are used by people who already exactly know what they
want. It is very likely that such a user will buy the product if
the #nol ranking website can provide what the user is looking

for.
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3.1.6.1.3 Go-Keywords

Navigational search terms are the third kind of common search
queries. Marcus’ dad for example uses navigational search
terms every time he opens the browser. He exactly knows he
wants to visit his online mail service. He knows the name of
the domain and types into the search engine
“nameofthewebmailservice.com®. The SERP then displays his

mail service in the first position and he clicks on it.

But not only complete domain-type-ins are navigational search
terms. Another very common navigational keyword is the
brand name without TLD of the website you are looking for.
Looking on Baidu for ,,Porsche® will present the official
Porsche website in #no1 position and you will most likely click

on this first result, right?

Other Go-search terms are single words like “maps™ or
“translate”. You know what search results you can expect and
click on the result you knew that would show up. Navigating
through search is very common and even I do it many times a

day.

3.1.6.2 Defining User Intent more closely

But there is much more to differentiate than just Know-Do-
Go. What exactly does a user expect to see when searching for
a keyword? Does someone looking for “sneakers® really want
to see websites of sneaker brands? Or rather a definition of
what a sneaker is? Or a list of brands that produce sneakers?

Or a shop that offer sneakers?
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Some of these intentions can broadly be placed within the
three overall categories of Know-Do-Go. But some might
belong to one and the same basic form but still the user might

want to see completely different kind of contents.

So how does the search engine decide which content is the
right to rank? How could Baidu possibly know what the users

really want to see?

Here comes the user himself into play. How does he react
when being faced with the SERPs? Which websites do get
clicked on? Which websites create bounces? What content do
have websites in common that lead to bounces or extended
time of visits? Are the users clicking on other search results

after bouncing? Or do they redefine their search queries?

All these information in relation to each other and to the
keyword define for Baidu what kind of results does a user

expect to see when searching for this (or a related) search

query.

Search queries Baidu sees the first time or does not have
explicit defined values for which kind of content the user seeks

to see, you will notice a variety of different kinds of content.
An SEO should search for the intended search queries on
Baidu (and possibly on the other search engines popular in

China) to define what Baidu thinks is the users intention.

® Isita clear intention?

® [f the intention is quite clear - does that resemble what
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your website wants to show?

® If not ... you should possibly not concentrate too
much on exactly this keyword.

® Try finding a variation or long tail of the keywords that

better mirrors the websites intentions.
Do the SERPs serve multiple intentions?

Baidu might have noticed that people have different intentions
when searching for this search term. Then you have the best

chances on ranking with your intention as well.

3.1.6.3 Pages Types

Do you know this old school approach to simply place
everything you can on one page and hope it gets ranked well?
Well, nowadays search engines get smarter and smarter. They
use artificial intelligence and machine learning to find out
which might be the reasons people bounce off your pages. And
these reasons might even be that people expect a certain type

of page for some search phrases.

Let’s make it a little easy. Someone looking for “Ii sefF (/1 5
B 4605« (English: white nike special men's
sneakers size 46) will most likely not be satisfied landing on the
homepage of a website. They want a product detail page which

allows them to buy the sneakers right away.
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Image: Baidu SERP for ‘R0 ZE5)#HECHE46H
“ (English: white nike special men's sneakers size 46); Source:
Baidu.com

So itis not just thinking if your domain fits to the user intention
of a keyword. You also shall think about which page type might
be the one a user wants to see. From this point you should
think about which of your pages (already existing ones or the
pages you will need to build) fit to which keywords.

Think about page types like
Homepage
Category page
Topic hub page
Tag pages

Specific detail page
Article page

Product detail page
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3.1.6.4 OnPage optimization for user intent

Which words and phrases are to be found on at least two of
the currently on Baidu ranking websites? Use them in your
content as well. Try brainstorming for similar words and

include them as well.

® Which content elements can be found on at least two
of the ranking websites?

® Do they use images, infographics, animated gifs, videos
or a like? Use them as well.

® Do they implement tables for comparison? You might
do better doing this as well.

® How much written content do you find? You should
probably have similar much content.

® Which questions do the ranking websites answer?

Answer the same or similar questions - and more.

® Which positions on the pages do these content
elements usually have?

® Are the video clips always found on top or rather after
200 characters of text? If you can see a pattern, copy it.
But please do not get it wrong - do not copy the whole

currently winning webpages. Be better!
Fulfilling the user intent Baidu has found a search query needs
to satisfy is one thing.
Doing “more than requested” is the king-side of the content

coin.

If you for example see, that many of the top ranking websites
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for your search phrase are using pricing tables - you should try
using a pricing table as well. Baidu might have noticed that
websites with low bounce rates for that (or similar) search
phrases usually contain a pricing table. Baidu will have figured
that a pricing table could be a “have to* content element for

satisfying webpages for these kind of search phrases.

But let’s say only few websites in the top ranking positions are
making use of large scale images. Baidu might have found that
large scale images are not bad (but maybe also not a necessary
element). Including a large scale image into the content will
help you to be one single step better than most of the top
ranking pages.

What if no one of the top ranking webpages is using large scale

images? Should we then avoid large scale images?

Content elements like videos and images today are like blind
spots for Baidu. They see that there is content but they need
you to explain what this content says. They simply can not (yet)
interpret the cont of images or videos. You will need to use alt
and title attributes using descriptive text that tells Google what

this element stands for. Make sure to use keywords as well.

But such blind spots deliver another message as well: they are
not included into the website in order to optimize it for the
search engine. Because obviously Baidu does not scan the
images to find out if they show people, things or what ever
message they have to deliver. They technically could certainly
do that. Artificial Intelligence and Machine Learning are far
enough to teach Baidu such abilities. But they are also quite
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hungry in resources. This alone makes it a “nope - we currently
don’t do that for Baidu. Even without image interpretation or
turning the audio line of videos into text they can work with,

they can deliver really good and satisfying search results.

So what is the message images and videos provide to the search
engine if we are not talking about alt and title attributes? It
simply says “This website is not built for SEO reasons but built
with the user in mind“. A website that contains content
elements that can’t be used to benefit your Baidu SEO might
actually benefit your Baidu SEO. Of course you can’t expect
wonders. Your website will not rocket from zero to hero just
because you include images. But they can be a small step

towards the top of the mountain.

3.1.7 Keyword Research

We already learned how important keywords are for your SEO
approach. But how exactly do you get an extensive and
qualified list of keywords you can successfully work with? Well,

this process is usually clustered in three steps:

1. Collecting keywords
2. Qualifying keywords (technically)
3. Qualifying keywords (by hand)

Collecting keywords

For collecting keywords you should use a large variety of
sources. The more the better, because not every tool uses the
same sources. Using different tools will ensure that you have a

good base to work with.
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Tools we usually use for collecting keywords are:
3.1.7.1 The Human Brain - Brainstorming 1

The first tools you should access are the brains and minds of
your (Chinese) colleagues, partners, spouses, friends and

possibly customers.

It is important that keyword research starts with native
speakers. Explain them the topic and ask them to write down
(on a computer) whatever they can think of is related to your
business. If they even can come up with words and phrases
they would use searching for your website / products or

services, that would be a good thing.

Let them brainstorm. To not place boundaries in which they
are allowed to think. Every thought is legit (if you will use every
word that comes up is the last step to take in the keyword

research journey).

3.1.7.2 The Human Brain 2.0 - Brainstorming 2

You are not the first person thinking about keywords for your
branch. Did you know that?

Every competitor running a website might have done this step
for you already!

Visit their websites and see which words they are using in the
navigational elements, in the texts, in the source code of the

website. Many people still think Baidu pays attention to Meta-

131



Keywords. So they would fill in this tag what they want to be

ranked for on Baidu. That is a really valuable source.

You can even perform this step before using your friends’ and
colleagues brains. After they put down on the computer their
initial ideas, you can show them what words competitors are
using - they might get inspired and find even new words and

potential search phrases. That is Brainstorming phase 2.

3.1.7.3 Internal Website Search

Your website is already running for some time? You already
have visitors? Great! Use their ideas as well - without them
knowing. If you don’t have an internal search function yet,
implement one and track what people visiting your website are
typing into the internal search. If people can not find easily
what they are searching for on your website, many of them

would use the internal search option, if it is easily available.

Using tools like Analytics (my friend Gordon Choi is a good
choice to address if you are looking for a good tracking
solution for Chinese websites) to monitor which words and

phrases people are searching while surfing on your website.

3.1.7.4 Competing Websites

Since you already entered the keyword into Baidu Search, you
could as well work with what Baidu returns to you, right?!

Open the websites turning up on the first two results pages.
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You could go deeper, but we usually stick to the first two Baidu
SERPs.

For each of those opened websites press Control+F4 (on
Windows Chrome ... you can look up the corresponding
function for your browser) and get presented with the website

source code.

Within this source code look for the Meta-Keywords tag
(Control+F - then type in “keywords®) and have a look what
the “content® part of the tag says.

Many webmaster still think that Baidu pays attention to the
Meta-Keywords Tag. So they really put some labor into it and
fill out the keywords they intend to rank for in the tags of each
single page.

Why not use their ,,brains and brainstorming results to

enhance your own keyword strategy?

3.1.7.5 Keyword Tools

You could use specific SEO tools such as Searchmetrics,
Dragon Metrics, Aizhan or Chinaz to look at the top ranking
/ trelevant keywords for a specific URL:
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3.1.8 Qualifying the Keywords

Since this book targets (mainly) Non-Chinese natives wanting
to start with Baidu SEO. That might even mean that you do

not speak or read any Chinese word at all.

For the tool based steps this might not even make a difference.
You can easily use tools to collect large amounts of data (in this

case keywords) to work with.

But if you finally really want to work with them, you will need

a native speaker to qualify those keywords.

Depending on the amount of keywords you collected it might
still make sense to use just another tool based approach to
reduce the amount of keywords your native speaking partner

might have to look through.

3.1.8.1 Baidu Keyword Tool
If you have access to the Baidu Keyword Tool, you will get the

average daily search volume of the past 30 days for each
keyword. Multiply that with 30 and you get a good impression

how many people a month might use this keyword.

Keep in mind though, that you might be under rating the
search volume if the past 30 days were low season days. The
high season days might still be ahead. If you can determine if

your topic of research is somehow seasonal, you might want to
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apply a factor X to the search volume to get closer to an 360

days average.

3.1.8.2 Dragon Metrics / Searchmetrics

If you do not have access to the Baidu Keyword Tool (you
only will have access, if you run PPC campaigns with Baidu)
your second best chance is to use one of the two tools Dragon

Metrics or Searchmettrics.

While Searchmetrics will only show you the (average monthly)
search volume for those keywords they have in their database,
with Dragon Metrics you will have a research option which

directly connects you to the data of Baidu Keyword Tool.

So you will be able to get search volume information on any

keyword.

3.1.8.3 Google Keyword Tool

While I would not recommend using this tool for China
targeted marketing, if you do not have any access to any of the

above tools, using Google might be better than nothing.

At least if you have a rather broad topic of which you might
think people in China and people in Hongkong, Taiwan or
Singapore might search for in the same relations (probably not
the same numbers but relations will give you a feeling if it is
worth it) the Google Keyword Tool (within Google Adwords)
might be of some help.
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Make sure to “translate” your keywords to from Simplified
Chinese Characters to Traditional Chinese Characters before
submitting them to Google’s keyword planner - we suggest to
not pick a specific country, but use world wide - then
afterwards transform the keywords back to Simplified Chinese

Characters.

But be aware that using this approach does not take into
consideration that wordings might be different in Mainland
China and the other Chinese speaking regions.

Localization through Chinese native speakers from the region
you intend to do SEO for, is still key.

3.1.8.4 Baidu Dominance

After you know which keywords to focus your SEO on based
on search volume, you might want to know which keywords
you do have a realistical chance of ranking for within Baidu’s
Top 10 (first SERP).

We already have talked about Baidu acquiring large amounts of
the SERP real estate. Sometimes Baidu covers 8 to 10 positions
out of 10. Even covering “only* five positions out of 10 will
lead to heavy work to even get the slightest chance on gaining

1 visitor a month from ranking in these left over positions.

So one more way qualifying you keywords is to check how

many positions are acquired by Baidu itself.
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3.1.8.5 Big Players Dominance

While Baidu's own websites simply steal the number of
positions you could acquire for your website, the number of
big players within the top 10 search results shows you how
competitive the keyword might be.

The more big players, the harder it will get even getting close
to the first result page.

Many really big players set up subdomains for specific topics
(we get to that point why this might be a good strategy later).

What are those big players?

We do have three different sources online available:
1. Alexa.com’s Top Sites of China
2. Searchmetrics Top Domains by SEO Visibility
3. Dragon Metrics Top visible

While I rather look at the domains that are strong because of
their appearance in Baidu search (the Searchmetrics.com list),
you can also go with the free resource of sites strong in traffic

(the Alexa.com list).

The Alexa Top 50 Sites in February 2022 China are:
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An
(@ Alexa | fomer

Top Sites in China

Daily Time Daily Pageviews % of Traffic Total Sites

Site on Site per Visitor From Search Linking In
1 Baidu.com 10:53 6.12 5.60% 324,019
2 Qg.com 4:41 3.91 4.10% 600,135
3 Taobao.com 4:48 4.24 4.10% 76,700
4 Zhihu.com 7:20 6.04 16.00% 17,134
5 Tmall.com 8:26 5.36 0.90% 25,249

6 Bilibili.com 14:31 11.70 6.90% 17,569

7 Sohu.com 3:27 4.25 5.00% 35,294

8 Sina.com.cn 2:49 2.95 5.00% 54,537

9 Weibo.com 4:40 3.89 2.60% 135,299
10 Jd.com 4:17 5.55 2.90% 25,178
11 163.com 6:26 6.32 6.10% 43,301
12 360.cn 3:20 4.01 0.40% 19,945
13 Csdn.net 4:00 4.7 14.40% 10,015
14 1688.com 14:23 9.46 6.10% 41,045
15 Sogou.com 32:32 5.16 1.20% 82,496
16 Alipay.com 2:52 2.98 1.50% 8,587
17 So.com 5:54 4.21 0.30% 44,464
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20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

Site

Google.com.hk

Hao123.com

Douban.com

Soso.com

Cnblogs.com

Tianya.cn

Youdao.com

Aliyun.com

Igiyi.com

Google.cn

Zhangi.tv

Cctv.com

Panda.tv

Google.com

Tencent.com

Youku.com

Eastmoney.com

Xinhuanet.com

Toutiao.com

Douyu.com

Daily Time
on Site

5:37

2:08

6:42

6:32

3:24

3:44

21:13

11:09

3:37

6:56

2:53

2:42

2:47

17:11

5:09

5:17

11:21

2:43

7:59

7:31

Daily Pageviews
per Visitor

7.62

239

8.86

5.25

3.15

4.70

2.78

13.00

4.38

1.22

5.59

4.03

5.40

18.47

5.38

4.40

8.39

5.42

6.42

5.60

% of Traffic
From Search

2.90%

1.60%

16.10%

0.10%

11.60%

0.50%

2.90%

5.00%

5.00%

8.30%

0.70%

6.50%

0.90%

0.20%

15.60%

6.20%

6.90%

6.00%

11.30%

3.40%

Total Sites
Linking In

13,256
5,993
13,985
2,643
7,091
4,345
7,078

42,813

12,956
15,240

368
20,805

350

6,458,120
14,480
27,584

5,990
36,307
15,721

1,921
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Daily Time Daily Pageviews % of Traffic Total Sites

Site on Site per Visitor From Search Linking In
38 Xueqiu.com 12:24 7.80 5.70% 1,390
39 Youtube.com 19:20 10.92 13.20% 4,562,408
40 Huangiu.com 2:51 5.20 2.50% 8,024
41 Hupu.com 16:01 16.00 5.00% 1,708
42 Autohome.com.cn 7:16 14.00 8.80% 4,581
43 Jianshu.com 2:23 1.74 20.70% 7,126
44 Yy.com 2:49 5.35 1.10% 2,222
45 Smzdm.com 5:05 5.00 12.60% 2,502
46 Shimo.im 7:34 7.00 4.40% 1,212
47 Ifeng.com 4:22 3.80 9.40% 22,828
48 360doc.com 1:58 1.95 11.90% 2,395
49 Chinaz.com 3:45 4.30 6.30% 19,004
50 17ok.com 2:16 4.08 0.60% 125

Source: htips://www.alexa.com/topsites/countries/CN , February
2022 (the service will not be available any longer after May 2022)
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The Searchmetrics Top 50 Sites in China are:

= . s
g Searchmetrics Suite

Research Cloud

@ Top 50 SEO Visibility - Desktop

Position

10

n

12

13

14

Domain

%]

B ¢ & 8 B

&%

~ B @

baidu.com

sohu.com

qg.com

igiyi.com

zhihu.com

sina.com.cn

bilibili.com

douban.com

163.com

youku.com

weibo.com

xilu.com

tiangi.com

2345.com

Visibility
02/17/2022

482,595,490

41,841,998

39,415,237

34,129,837

26,960,583

24,087,690

22,499,119

21,028,307

19,043,257

16,312,420

14,832,882

12,913,026

9,758,738

9,079,071
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Position

15

16

17

18

19

20

21

24

25

26

27

28

29

31

144

Domain

s}

H & N 0O

5]

B B A

@

weather.com.cn

1905.com

zol.com.cn

chinaz.com

autohome.com.cn

gidian.com

china.com.cn

haiwainet.cn

le.com

jd.com

cctv.com

360doc.com

pconline.com.cn

jiwxc.net

ifeng.com

120ask.com

xbiquge.la

Visibility
02/17/2022

8,733,386

7,713,228

7,201,258

6,268,307

6,240,148

5,850,222

5,738,339

5,571,829

5,480,673

5,468,139

5,258,100

5,253,906

5,253,249

5,221,094

5,218,493

5,217,172

5,201,086



Position

32

35

36

37

39

41

42

45

47

Domain

5]

I

B &

eastmoney.com

guancha.cn

ruiwen.com

39.net

pcbaby.com.cn

tvmao.com

pclady.com.cn

xinhuanet.com

mgtv.com

shangc.net

pptv.com

58.com

xianzhaiwang.cn

people.com.cn

zongheng.com

mipang.com

56.com

Visibility
02/17/2022

4,715,512

4,685,568

4,510,675

4,381,817

4,284,731

4,246,289

4,091,389

3,961,727

3,852,886

3,748,126

3,556,869

3,395,866

3,341,462

3,339,622

3,244,700

3,185,968

2,948,214
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Position Domain Visibility

02/17/2022
49 ctrip.com 2,931,630
50 ¥ xuexila.com 2,930,829

Source: Searchmetrics.com Research Cloud “World Rankings” for
China, February 2022 (online accessible are the Top 100 domains
by SEQO Visibility, users can export the Top 1,000 up to Top 10,000
Domains as Excel)
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The Dragon Metrics Top 50 Sites in China are:
DRAGON Top Sites

METRICS . 231 (All Categories) v
i Domain Dragon Rank Traffic Index  Keywords Position  Domain Aut
1 baidu.com 100 5,138,260,167 21,736,545 161,110,029 75
2 zhihu.com 100 318,238,624 9,915,170 19,789,598 85
3 qg.com 100 240,162,664 5,413,842 8,942,871 93
4 sohu.com 100 194,625,476 8,698,606 13,907,241 87
5 bilibili.com 100 172,200,716 4,085,092 6,793,748 88
6 120ask.com 100 166,937,905 2,620,158 13,855,454 11
7 sina.com.cn 100 164,988,149 10,053,782 15,539,510 92
8 163.com 100 156,753,359 2,740,249 3,776,646 36
9 igiyi.com 100 140,144,201 2,622,509 5,467,531 85
10 douban.com 100 100,921,190 3,089,401 4,601,828 84
11 eastmoney.com 100 92,544,190 349,844 991,316 69
12 youku.com 100 79,338,794 3,387,344 6,147,955 90
13 jd.com 99 75,013,021 3,019,226 10,664,205 88
14 360doc.com 99 69,515,560 3,784,382 4,772,020 60
15 39.net 99 67,247,829 2,351,717 5,503,636 27
16 youlai.cn 99 63,075,422 1,655,256 3,095,528 1
17 ruiwen.com 99 61,127,655 953,317 2,045,267 3
18 csdn.net 99 50,062,559 1,495,460 4,760,021 73
19 weibo.com 99 48,861,683 1,715,988 2,209,189 93
20 pconline.com.cn 99 43,258,950 1,465,501 2,501,520 80
21 futunn.com 99 42,190,749 21,789 22,382 33
22 5156edu.com 99 41,498,117 208,777 285,596 23
23 zol.com.cn 99 38,579,892 1,755,732 3,837,282 78
24 xuexila.com 99 38,236,752 1,746,608 2,364,811 6
25 jiwxc.net 98 37,124,889 230,875 593,058 43
26 mama.cn 98 36,720,827 1,221,932 2,476,108 15
27 1688.com 98 36,074,220 3,018,582 6,336,230 79
28 autohome.com.cn 98 35,242,651 723,244 2,394,123 76
29 pcbaby.com.cn 98 34,453,174 951,932 1,858,568 16
30 dict.cn 98 33,805,400 476,077 680,234 27
31 S1xiazai.cn 97 33,024,232 57,663 58,208 6
32 chazidian.com 97 32,592,770 411,304 587,856 2
33 chinaz.com 97 32,247,972 1,054,711 1,385,039 72
34 kuaidi100.com 97 31,668,670 37,332 96,462 5
35 gidian.com 97 30,652,774 92,430 154,158 54
36 1905.com 97 28,469,910 261,200 465,268 44
37 yxlady.com 97 27,472,996 1,461,838 1,727,662 15
38 hujiang.com 97 26,405,097 429,760 675,503 52
39 cctv.com 97 26,403,303 251,211 452,587 87
40 4399.com 96 25,551,381 240,273 535,605 56
41 apple.com 96 24,923,483 224,232 437,814 99
42 fang.com 96 24,207,902 1,356,085 3,323,654 60
43 911cha.com 96 23,842,130 405,122 495,077 5
44 onlinedown.net 96 23,524,332 377,990 600,991 34
45 zybang.com 96 22,492,632 514,614 698,765 25
46 liuxue86.com 96 22,452,530 726,192 985,111 11
47 58.com 96 22,037,761 842,663 2,748,978 16
48 tvmao.com 96 21,194,221 131,967 247,139 6
49 51240.com 96 20,655,937 23,442 41,736 5
50 tiangi.com 96 20,371,708 375,985 497,320 4

Source: Dragon Metrics “Top Sites” for February 2022 (online
accessible are the Top 500 domains)
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3.1.8.6 Existing Rankings

Does your website already have rankings for the researched

keywords?

You can type in those keywords into Baidu.com search by

yourself or use either Searchmetrics or Dragon Metries to check if

and at which position your website is ranking for the

researched keywords.
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Screenshot: Baidu Search Results for “iz3)F Z&” (sports watch)

directly on Baidu.com

148




sy Kepwords ~ | Bodu v | china-Simpifiescrnese v || ERFR - -
() Czizd EENF XK (Sports Watch) - SERP Results
& oo %> seRpResuits
Ranking Overview  KeywordIdeas  SERP Results
Keyword Gop
Keywords
Overview Monthly Search Volume 13,162 Organic Difficulty 34% (easier) Ads °
Kepword idess A SERP Features D@ @
SeRP Results
usts | Organic CTR 76% o e
Unks “ " paid competition %
" [
B Results 74,100,000
Reporting .
uﬂ Priority 75 (high)
il Ranking - . [z issa)
£ Onsite -
SERP Results B
Q Links o
H URLXRay
. MPHBMR | BRINA | P RER | Garmin | (88 | B 2 39 4%
B Content - com. g
A Analytics - 2 FR_G-SHOCK_BABY-G_PSMER)F &R _XRE-FERCASIO. 19 a 31
https:/fwww.casio com.criwat/index htmi
N - SENFR - WAL - BRNELNE
. A/ABOEDFRNPHFRASL? - AF 8 u 2
hitps:/iwww zhihu com/queston20873203
. WAEBR | SZNINA | P& BER | Garmin | B | B, 2 40 59
.com. _watches
. 202 8s o 0
hihu comip! X L_session
S RENLEREENFRAER. 2-0F 85 “0 0
8% Compagnsetings - . ENFRBEAL_EHFRARABIREZR n 2 0

hitp:/Awww xbiao.comirc/1926/

/Account Setting 2
8 = 3 o EwTAE.EERE o 2 0
©

Help

Screenshot: Dragon Metrics.com; Baidu Search Results for “i= 3}
F & (sports watch) together with some additional information on
the keyword such as Search Volume, Organic Difficulty and
Organic CTR
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Search Engine Result Page for iE#F &'

S | R | R | Garmin | 49| W5 Righ Couma

Screenshot: Searchmetrics.com; Baidu Search Results for “iz 3f
F Z&” (sports watch) together with some additional information on
the keyword such as Search Volume and Search Intent

If your website is already ranking for those keywords on Baidu,

the chance of earning better rankings is better.

The better your website ranks now, the higher is the chance of

climbing into top 20 or even top 10 search results.

3.1.8.7 Number of Search Results

In the top of the search results Baidu will tell you how many
pages they found relevant for your search. The more results

Baidu found, the more competition you have for this keyword.
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Screenshot: for the search query “EEBfN” (Apple computer)
there are approximately 100 Million pages listed on Baidu.com;
Source: Baidu.com

3.1.8.8 Number of Search Results with Keyword
“intitle”

The search operator “intitle:* will result in only pages that are
using the searched for keyword in the title tag. The title tag
being one of the most important ranking factors will tell you
how hard you have to fight in terms of SEO to rank well for
this keyword.
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Screenshot: for the intitle search query “FZEBfN” (Apple
computer) there are approximately 3.15 Million pages listed on
Baidu.com; Maybe not the easiest keyword to go after. Source:
Baidu.com
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3.1.8.9 Conclusion

The more factors are “positive®, the more difficult it will be to
rank well for exactly this keyword. Actually this will most likely
be the case for most of the “interesting® keywords you will find

within the keyword research process.

That does not mean that you shall not optimize for such
keywords. It just means that you might not need to expect to

rank well for them too soon.

So why should you optimize for them at all? It is about the
longtail keywords.

3.1.8.10 Longtail Keywords

Most likely you will have found many long tail keywords during
your keyword research already. Those keywords you marked as
“not interesting® because they lack of search volume, are

usually what we call longtail.

The name “longtail keywords® comes from the chart below,
which shows how many keywords you can find with which
search volume each. The higher the search volume, the less

keywords you will find matching with your search intention.
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Search Volume Short Head Keywords:
- high Search Volume

N—2 - few number of keywords
' vague Search Intent

Mid Range Keywords:
- mid Search Volume

Ve

- more number of keywords

- more focused Search Intent .
Long Tail Keywords:

- low Search Volume
- high number of keywords
- focused Search Intent

//

N

Number of Keywords

Image: Longtail Schema Chart demonstrating, that there are only
few high search volume keywords (short head), more mid range
keywords and a lot of keywords (long tail) with few or nearly to
none monthly searches, which can make up a lot more in sum,
than a single short head keyword. © Marcus Pentzek

The more keywords you can find matching your desired search

intention, the less will be the search volume for each of them.

In total the combined number of people you could gain from
all possible long tail keywords for your niche (assuming each
one keyword might be able to result in one visitor a month)
could exceed the number of visitors you can gain from one

“shorthead* keyword.

So the “long tail* makes up the secret of gaining a lot of visitors

from organic search on Baidu.
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3.1.8.11 Most important qualification step: the Chinese
Native Speaker

You already know you will need a Chinese native speaker to
qualify your keywords one last time. Only a native speaker will
be able to tell you, what people really mean if they
say/write/search for a search term, what you have to offer in

content.

Sometimes you simply think of something else, so just altering
your content a little will satisfy both the user and you (for
getting the user).

Sometimes the meaning is so far away from what you have to
offer, that you might rather want to skip that keyword before
upsetting the users and having the users bounce back to Baidu
SERPs which Baidu might value as negative ranking factor

against your favor.

But not only bounces but even people not even clicking on
your search result can be valued as negative because of two
reasons:
1. Obviously a person not clicking is a visitor you will
miss ;-)
2. If you get less CTR (Click Through Rate) than the
other website’s results, Baidu will notice that your
snippet doesn’t provide what users expect and devalue

your ranking.

But implementing a Chinese native speaker in this process is

simply not enough. You have to pick the right Chinese speaker.
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People from Hongkong are Chinese - some might even
speak Mandarin (their mother tongue is Cantonese),
but they are not daily exposed to Mandarin and they
are not daily exposed to the surroundings and lifestyle
of mainland China. So the vocabulary they use might
be different - even limited.

People from Taiwan and Singapore do speak
Mandarin. But their countries are so different from

what you experience in China.

Their countries did not experience the cultural

revolution.

Their ways of living developed absolutely different
from what people in China went through.

And even though today’s China might seem (to us
foreigners visiting China) absolutely westernized, the
Generations that experienced cultural revolution still
live. Families still are not as religious as Chinese

families in Taiwan or Singapore.

And same as for Hongkong people. They might use
different vocabularies just due to separated evolution
of the language within the last 70-80 years. For
Taiwanese they are more used to Traditional Chinese
Characters (while some might most likely be able to
read Simplified Chinese Characters).

People from mainland China that are not living in

China might seem like a legit choice. And this is right
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in parts.

But if you are not daily exposed to your mother tongue,

the quality of your language skills will slowly decrease.

If you are not surrounded by Chinese media, you might

miss some new creations that turn up.

If you have to check highly complicated topic specific
vocabulary you will most likely not know them and will

have to research by yourself.

This research process will be so much more efficient,
if you have other native speakers around for some

quick brainstorming.

So the best choice you can take is to ask Chinese native

speakers currently living in China.

The second best choice will be Chinese native speakers from

China living in other countries.

You should avoid Chinese native speakers from other

countries but China if you are optimizing for China.

In case you will have to optimize Chinese content for other
countries like USA - do some research which Chinese most of
your target audience use and get a native speaker from a
corresponding country (many US Chinese come from
Hongkong which would result in Cantonese as your target

Chinese language written in Traditional Chinese Characters).
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3.1.9 Keyword Strategy

You researched many keywords that are relevant to your topic.
These keywords as well reflect the intention the user is in you
want to guide to your website. You defined which of these
keywords you have chances to rank for. And you know which
of the researched keywords you have no big chance ranking

for.

You should keep all of those keywords in your strategy - just
keep in mind which of them to use for KPI measuring and

which not.

Hint: Don’t use those keywords for KPI measuring you have

little chances ranking well for.

Next step you need to do is clustering those keywords. Prepare
clusters which tell you, which of these keywords are close

enough to be handled on one single page or even text.

Next is bringing those keyword clusters into a relation to each
other. Which cluster comes logically first, which clusters would

need to be next in line.

Think about it like branches of a tree.
®  The tree stem being your very broad overall topic.
®  TFrom there you will find different sub topics, not each
sub topic only being related to one single keyword, but
to a cluster of keywords. These being the first branches
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of your tree.

®  The more specific you get, the smaller the branches will
become.

®  Some topics are complex enough to deserve a whole
branch, while others are small enough to go on a single
leaf.

3.10 OnPage

OnPage optimization means to us all those parts that the user
and bot can see on your website. For the bot that is HTML
source code, for bot and user it is layout and content including

headlines, images and so on.

3.10.1 Page Title

The page title is the most important content element of your
website. It is shown in the top bar of the web browser, when
moving your window around. It is shown in the browsers tabs,
if you opened multiple ones. It is shown in your Microsoft
Windows start bar (usually on the bottom of your screen) to
show what is currently shown on your browser. And Baidu
uses it to give your search snippet within Baidu search results

a heading, which people can click on to get to your website.
That’s how the page title looks like in your HTML source:
<title>This is your page title</title>

Being so important, granting a first glance on what your page
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is about it probably gets obvious to you, that Baidu gives a big
deal on the page title as well.

You should include your main keyword in the page title. That
is not only because Baidu will highlight your keyword red
colored when noticed. That is because Baidu values the exact
match keyword usage in your page title as a strong ranking
signal. Baidu even recognizes if your keyword is used split up
in your title and will highlight both parts of it.

Whatever you do in OnPage SEO - you should always focus
on finding the right title first.

The Searchmetrics Baidu Ranking Factors Study of 2020
shows that almost 30% of all pages ranking in the Baidu Top
10, carry the exact match keyword in the title tag.

Keyword in Title Tag

35.00%
30.00% /\m
25.00%
20.00%
15.00%
10.00%

5.00%

0.00%
1 2 3 4 5 6 7 8 9 10

—— Keyword in Title Tag

Median Baidu Top 10: 28.8% Correlation Score: -0.4

Chart: On average 28.8% of the results ranking in Baidu’s top 10,
are using the exact match keyword they are ranking for in it.
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Source: Searchmetrics Baidu Ranking Factors Correlation Study
of 2020

But you need to consider, that although the keyword is not
exact match in the title tag of the top ranking pages, they might
still be split up and used in a different order.

On average the title tags of the top ranking pages contain 82%
of the characters used in the keywords they are ranking for.

Average Keyword Characters Present in Title Tag
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83.00%
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82.00%
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79.00%

78.50%
1 2 3 4 5 6 7 8 9 10

Average Keyword Characters Present in Title Tag

Median Baidu Top 10: 82% Correlation Score: 0.28

Chart: On average the title tags of the top ranking pages contain
82% of the characters used in the keywords they are ranking for.
Source: Searchmetrics Baidu Ranking Factors Correlation Study
of 2020

The keyword shall be positioned as close to the beginning of
the title as possible.

On average you will find the keyword not later than position 5
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within the title tag.

Average Position of Keyword in Title Tag

Average Position of Keyword in Title Tag

Median Baidu Top 10: 4 Correlation Score: 0.2

Chart: On average is position from position 4 within the title tag.
Source: Searchmetrics Baidu Ranking Factors Correlation Study
of 2020

Baidu would display titles up to 27 Chinese characters.

Recommendation:
®  Build titles with a length between 15 and 27 characters.
®  Include exact match keyword as close to the beginning
as possible.
®  Use split match keywords only if exact match is not
possible.

3.10.2 Meta Description
While most international search engines do not count the meta

description into account for calculating the strength or ranking
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of a website for a keyword, many Baidu SEOs think the usage
of exact and split match keywords in your pages meta

descriptions is a ranking factor.

That’s how the Meta Description looks like in your HTML

source:

<meta name =“description® content="This is your Meta

Description />

Baidu will show the meta description in your page’s snippet in
the SERPs.

Users will be able to see from your meta description, what your
page is about. If you promise something the users will not find,
they will bounce (and this way “tell Baidu that your page did
not satisty their needs).

Bouncing back to the SERP might be a negative signal for
Baidu. You do not want that. So describing your page’s content

as good as possible makes sense.

Statistics do not support a correlation of using the exact match

keyword in the meta description with better rankings.
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Average Keyword Coverage in Meta Description
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—— Average Keyword Coverage in Meta Description

Median Baidu Top 10: 0.0000000004% Correlation Score: 0.8

Chart: Top ranking pages show no evidence of the exact match
keyword, they are ranking for in the meta description. Source:
Searchmetrics Baidu Ranking Factors Correlation Study of 2020

Baidu would display meta descriptions up to 74 Chinese

characters.

The keyword will be highlighted by Baidu in red color if found

in the meta description.

Recommendation:

®  Build meta descriptions with a length between 50 and
74 characters.

®  Although there is no correlation to better rankings,
include your exact match keyword somewhere in the
meta description.

®  Use split match keywords only if exact match is not
possible.
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3.10.3 Meta Keywords

Rumors were a long time that Baidu pays attention to the Meta
Keywords tag for evaluating if and which keywords a page may

rank for.

From all we have seen we do not believe this is true.

And a lot of respected Baidu SEOs share our opinion that the
meta keywords tag has no influence on whether or not a

keyword might rank well on Baidu.

Just imagine, the meta keywords tag is only seen by the search

engine. The user will at no point see what is written in there.
But still the page shall be relevant for the user, right?!

Why should Baidu pay attention to a tag, that is only seen by
the bot and not the user, telling Baidu which keywords the page

shall be relevant for? It simply doesn’t make sense.

In 2012 Baidu even stated - through their spokes person
named Lee - that they wouldn’t use the Meta Keywords tag:

Lee Y £ET 2012-8-10 16:51:02 | RFLBHEE

meta keywordsR ST EMNBMT, RiSHEBD0.

£TRF HEHR 0 XEEESEKTAENRE , 5ERANRFRYE LBt/ webo.comybaiduzhanzhang

B *4R

Screenshot: Question from user “athens912” if Baidu would pay
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attention to content in Meta Keywords tag. Original question:
“<meta name="‘keywords“ content="EE"> HBEEELLZ5H
#7?”. The answer from Lee states that Baidu since long time
ignores the Meta Keywords tag. Original Answer: “iE 5.3 77 £ 89
WRHKET , BIILEIEBHE, .

But because many people still believe the meta keywords tag
could effect their SEO in a positive way, they use it and provide
you (the keyword researcher) with valuable input for your own
keyword strategy (if you look at your competitors HTML

source code).

3.10.4 Headlines H1 to H6

Although Baidu is heavily researching in Artificial Intelligence,
they still do not employ highly intelligent cyborgs, but very

dumb crawlers and bots to find out what your website is about.

This makes it important that the webmaster (you) helps Baidu

to discover what is important about your website.

Using headlines is a good way to prioritize what is most

important to you, what is second most important and so on.

To achieve that you must use the headlines in hierarchical
order and semantically correct. That means that you can only
have one H1 headline and it shall be the first headline on your

page (because this is the main headline of your page).

The next headline following must be an H2. You can have
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multiple H2 headlines. You must have implemented an H2

before you can use a H3 headline.

Your headlines shall be used to structure your content. The
content is what your page wants to tell the visitor. That again
means that header, sidebar, navigation and footer are not really

part of your content but part of your template.

They usually do not tell the user what a page is about - but
some more broad information about the whole website (like
it’s name, navigational points, maybe address, ...). To make
your headlines matter, do not use them within the template

areas but only to structure your page’s main content.

Now the content of your headlines shall not only introduce the
sections nice catching and sounding (like newspaper headlines)
but also using words that for themselves can say something

about the topic of the following content.

It is best SEO practice to include your main keyword into the
H1 headline and a relevant (main or secondary) keyword in at
least one H2 headline. Further H2 and H3 headlines may

include supplementary or assisting keywords.

Text content directly following a headline is sunbathing in it’s
glow. Including words here that are highly important to your
webpage’s topic, will help Baidu to understand better what

your website is about.

In total try to draw a red line from H1 down to the bottom of

your page touching other headlines and their text blocks.
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That means, the keywords, secondary keywords, synonyms and
assisting keywords in headlines and in the text blocks following
the headlines.

This will make your page absolutely “round* for the topic it

shall stand for. Remember what “assisting keywords* are?

These are not words or phrases you intend to rank for, but

words that proof to Baidu that you know your topic.
For example you want to rank for “internet the words

“computer’ and “browser* may assist in Baidu understanding

that you really know what you are talking about.

3.10.4.1 Keyword usage in H1

Keyword in Main Heading <H1>

20.00%
18.00%

16.00% \/\/\/
14.00%
12.00%
10.00%
8.00%
6.00%
4.00%
2.00%
0.00%

1 2 3 4 5 6 7 8 9 10

——Keyword in Main Heading <H1>

Median Baidu Top 10: 15% Correlation Score: -0.3

Chart: On average 15% of all top ranking pages do contain the
exact match keyword. Source: Searchmetrics Baidu Ranking
Factors Correlation Study of 2020
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15% of the top ranking pages use the exact match keyword in
their H1 headlines. Those that do not, use variations of it.

3.10.4.2 Keyword usage in H2

Keyword in Sub-Heading <H2>
2.00%
1.80%
1.60%
1.40%
1.20%
1.00%
0.80%
0.60%
0.40%
0.20%
0.00%

Keyword in Sub-Heading <H2>

Median Baidu Top 10: 1.5% of H2s contain Correlation Score: -0.4

the exact match keyword

Chart: Only 1.5% of all top ranking pages do contain the exact
match keyword. Source: Searchmetrics Baidu Ranking Factors
Correlation Study of 2020

That only 1.5% of all top ranking pages are using the exact
match keyword in their H2 headlines, may suggest that the H2

is not a strong ranking factor.

We however see a chance in this circumstance. Implementing
your exact match keyword, a variation of it or a supplementary
keyword, in your H2 headlines, will help to make your page

more relevant for it.
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3.10.4.3 Headlines and Links

Very often you will see web designers to use an <a href> tag
around (or nested within) a headline. This is actually an

opposing meaning you are communicating that way.

Is the surrounded text a link, telling the user and bot what the
linked to page is about?

Or is the surrounded text a headline introducing the paragraph
just happening to be published below it?

What shall the bot count it for?

Here is what we do in such situations: We will decide for the
bot.

We will either remove the <h> tag from the link and let it just
be a link.

Or we will remove the <a> tag from the headline and let it just
be a headline.

Using both at the same time is the same as using multiple H1

or having an H5 before there even is an H1.

It will send one simple message to Baidu: the web designer

simply doesn’t know how to use headlines semantically correct.

Baidu will only have the chance to not value these headlines.
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They will not punish you for not knowing how to use HTML
semantically correctly. They will simply value all text the same

- not paying special attention to headlines and alike.

So by using HTML correctly you will just assist Baidu in
understanding your content better, because of highlighting

some phrases and words. Not more - but also not less.

3.10.5 Text content
Search engines read text and they value text. If you don’t use

text - they can not value it. It is that easy.

The more text you write - the more Baidu has to evaluate.
That is actually a very clever thing about texting for Baidu. If
you provide a lot of text, Baidu can actually rank you for much
more search phrases than you purposely include exact match

keywords.

Baidu might rank your website for synonyms even if you don’t

use them.

Baidu might rank your website for related terms even if you

don’t use them.

Both depends not only on the keywords you might include ...
it also depends on the assisting keywords you are including.

Baidu had the chance to analyze millions of documents and

they do analyze new documents day by day.
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If they find that people talking about J-Z& (handwrist watch)
often also use the word i Z< (wrist watch) as well, then texts
using the word i< might be relevant for T-3X even if they
rather use the word i than T-3%.

Sounds a little confusing? It is just about alternative keywords
- synonyms. Baidu does learn that they are being used
synonymously - that they do have the same meaning - so they
can rank documents for their synonyms even if not used in the

text.

But usually Baidu will rank documents better using the exact

match keyword at least somewhere in their content.

So if you know of synonyms of your keyword, it is good

practice for SEO to include them in the content somewhere.

Your target language: Mandarin Chinese
If you are optimizing your website for the mainland Chinese

market, you are optimizing it for Mandarin Chinese.

Mandarin Chinese is also spoken in Taiwan. They do have a
few local words different than in China. But the main
difference between Taiwan and mainland China is basically the
writing system. In China Simplified Chinese Characters are the
writing system to choose. In Taiwan they use Traditional

Chinese Characters.

Traditional Chinese Characters are not only used in Taiwan but
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in Hongkong as well. The difference between Hongkong and
Taiwan is the Chinese dialect. While in Taiwan people speak
Mandarin Chinese, in Hongkong people speak Cantonese.

While in written form many words among Taiwan’s Mandarin
and Hongkong’s Cantonese are the same, there are still quite
some words differently used between written Cantonese and

written Mandarin in Traditional Chinese Characters.

Many of the Chinese Characters between Simplified and
Traditional writing system are the same. About 35% of the
most commonly used Simplified Characters in China (Source:
list of most commonly used Simplified Characters published in
2004 by the Ministry of Education, China) are different in
Traditional Chinese. The older mainland Chinese people even
learned Traditional Chinese Characters in school as the
Simplified characters were introduced during the cultural

revolution.

So many Chinese people all around the world could probably
communicate by writing. Many Cantonese and Mandarin
words are alike when written. Many mainland Chinese can

recognize Traditional Characters as well.
But putting it straight, only the combination of Mandarin

Chinese with Simplified Chinese Characters actually targets the

mainland Chinese market specifically.
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Percentage of Simplified Chinese vs Traditional Chinese
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Percentage of Simplified Chinese vs Traditional Chinese

Median Baidu Top 10: 98.5% Correlation Score: -0.2

Chart: 98.5% of all Chinese Characters used among the top
ranking pages, are Simplified, versus 1.5% Traditional. Source:
Searchmetrics Baidu Ranking Factors Correlation Study of 2020

Baidu knows that and honors that such kind of content should
have better chances of good rankings in China over the same

content in other Chinese dialects or writing systems.

3.10.5.1 English content

Some websites do implement English (or other language)
words within their content or website template. If you have a
close look at all Chinese websites, you will notice that they
usually do not. The more non-chinese content (and even if it
is simply words) you include, the more you will lose the focus

on your target group.
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3.10.5.2 Size of needed content

If you tell your texter to write some text on topic X for your
website, focusing it on keyword Y (you will need to tell him to
focus is not to reach high keyword density), to use related
keywords U, V and W and to include assisting keywords A, B
and C, he will ask you how big the text shall be. How do you

answer that question?

You could say “as much as it needs, while still producing a well
written, interesting and catchy text™ (and you should definitely
say this!). But still he will look at you puzzled and ask “how

many characters?

Good luck, that Baidu can answer this question for you. You
just need to look up the top ranking websites and measure the
text they have written on the desired topic. You could ask your
texter to write about that much. Or you could tell your tester
to not write less than that. You will usually not have a good
chance of outranking the already ranking content too fast. But
you could try ranking for as much longtail as possible. Ranking
for a much “longer tail” usually gets easier the longer your text
is. That is because the amount of combinations Baidu can up
with is much higher with the count of different keywords

phrases and characters they can find on the page.
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3.10.5.3 Keyword Density

Now we get a little deeper into the science of search. You
might have heard from your SEO specialists about a technique
called “keyword density*.

The idea of this concept is to repeat a word that you want to
rank well for on Baidu as often as possible within your content.
The more often Baidu will find it in your content - the more
they must think of this keyword being what this content is

about and wrank you well.

Now this is a very simplified explanation of this idea. Even a
couple of years ago the SEO tricksters were already not

keyword stuffing too much any more.
But the idea still remains among many SEO practitioners.

Nowadays they think to be more clever using a less offensive
keyword density of like 2% to 3%, meaning for every 100
words they write they would include 2 or 3 times the keyword

they intend to rank well for.

With Chinese not being a word by word but a phrase by phrase
language (you will have a blank character dividing not words
but phrases) you will have a hard time to figure out how many
words are being used. And thus you will have a hard time to

create a keyword density of like 2% to 3%.

So the calculation is rather “number of characters of the
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content“ divided by “number of characters of the
keyword® results in what comes closest to “number of
words® (ok, not really being words - but you get the point,
right?).

Now divide the amount how often the keyword is found within
the text (not paying attention if there are or are not blank
characters dividing the words) by the “number of words* and

you get a “keyword density* like number.

(keyword length) X (count of keyword in content)

(number of characters in content)

Chart: Formula to calenlate a Keyword Density like value for Chinese

content

But this is still not what Baidu really pays attention to. A
healthy keyword density (meaning not repeating a keyword too
often but still often enough to show Baidu that this text is
about the keyword) may still be helpful.
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Keyword Density
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in the content (<body></body>)

Chart: The average keyword density of the exact match keyword in
Chinese content of the top ranking pages on Baidu.com is less than 1%.
Source: Searchmetrics Baidu Ranking Factors Correlation Study of 2020

So instead of recommending a keyword density of like 1%, we
usually recommend to include the main keyword three times
distributed evenly throughout the content, using it once close
to the beginning, once somewhere in the middle and once close
to the end.

Also using relevant and related words/characters in a natural
way evenly distributed throughout the content, helps building
highly relevant content.

This “red line* or “clear trace* Baidu can follow and recognize

that the whole content (and not just one small paragraph) is

telling the user about the topic and the keyword.
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3.10.5.4 Assisting Keywords

But we want to go one step further beyond keyword density.
In 2010 or so a German SEO, who goes by the name of Karl
Kratz, introduced to the SEO community a concept called
“WDF x P x IDF*. This highly mathematical formula is not
really new. Actually forms of it are around even longer than

computers even exist.

The idea basically is to find out how important a word is for a
certain context. WDF stands for “word document
frequency* and IDF stands for “inverse document frequency*.
Without explaining you the details about the formula itself, it
is basically to find out the following points:
® Which words do more often appear within text
documents that Baidu ranks well for the keyword?
®  Which of these words are fairly seldom found in all of
the documents that rank for many other and unrelated

keywords?

Example:

You want to optimize for “horse riding®.

Some (key)words more often found in related documents are
for example “horse®, “saddle, “stirrup®, “walk®, “trot®,

“gallop®.
Although you might not want to optimize for any of these

assisting keywords, they will help the search engine to
understand the topic just right.
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The more of such assisting keywords the search engine can
find, the more it will be convinced that this document really is

about “horse riding®.

For western languages like English or German, there are tools
that can easily analyze the ranking documents for such proof
terms. For the Chinese language this gets a little more
complicated as you know the language is not about words but
phrases (which do not contain blank space characters between

single words).

However, if you set up a brainstorming process that your
native speaking colleagues will go through, every time they
intend to optimize an article for a certain keyword, you will still
be able to come up with such assisting keywords, which can be

easily implemented by the copywriters.

Just make sure they understand well, what you want. They need
to understand that it is about assisting keywords, not

necessarily words you might want to rank for.

Such a brainstorming process may find one, two or more such
assisting keywords. Not every topic is as easy to manually

brainstorm as “horse riding* though.

A “tool” of assistance might be the already ranking websites.
Let your brainstormers open these websites, skim them and
then brainstorm for such terms (in the best the websites are
closed again before they start brainstorming - otherwise they

might come up with all copied phrases, which is not the sense
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of this task).

3.10.5.7 Images
95.5% of all pages ranking on position #1 in Baidu search

results, are using at least one image in their content.

Percentage of URLs using at least 1 image
96.00%

95.00%
94.00%
93.00%
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90.00%

89.00%
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——Percentage of URLs using at least 1 image

Median Baidu Top 10: 92.47% Correlation Score: 0.59

Chart: Almost all pages ranking well on Baidu use images.
Source: Searchmetrics Baidu Ranking Factors Correlation Study
of 2020

Even if you do not intend to rank well on Baidu image search,

optimizing your images still makes sense.
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Average number of images used
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Average number of images used

Median Baidu Top 10: 28 Correlation Score: 0.67

Chart: Using more images (28 images on average) seems to
correlate with better ranking on Baidu. Source: Searchmetrics
Baidu Ranking Factors Correlation Study of 2020

Baidu does not scan the content of images, so they do not pay

too much attention to the images content value for the user.

But including visual additives like images just show Baidu that

you care about your Visitors.

This again is a point that Baidu does pay attention to: are you
building a website containing only information Baidu bot does
pay attention to or are you building it for the human user?
Baidu could however scan images and see what can be found
on there. But they currently do not do that. Why is that? Well,

that has two reasons:

1. They don’t need to do it, because they still are the most
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used search engine in China. If they need to get better,
one day they will implement scanning and interpreting
of pictures as well.

2. Resources. Crawling the Chinese web already takes a
lot of resources for the crawling process itself and for
calculating all the information into chewable chunks
Baidu search algorithm can actually work with. For
processing all the images on such a high level of
interpreting what you can find on these images and
value the information seen as being part of the bigger
content cluster of the page would need 10 to 100 times
the resources Baidu is using already only for contextual

processing (at least for doing it right and efficiently).

But what can you do to still transport valuable information
about the images content that Baidu will already process? What

can you do to optimize images for Baidu?

e Implement images big enough to be seen
- Only images that are likely to be noticed by the
user are valuable enough to be taken into
account for using the attached text information
for evaluating which topics the page should be
relevant about.
®  Optimize images for speed
- Heavy size images would load slowly - not
good for the users experience on your website.
Baidu will know that.
®  DPosition your images where they can be seen
- Youknow Baidu is able to render your website.

They can see where exactly an image is
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included:
- Isiteasily to be seen at all?
- What is the surrounding text (in the
rendered layout)?
- Which headlines are close to the

image?

®  Use a “speaking® file name.

Include a word that tells the bot what the image
is about.
- The more relevant for your content
(maybe a keyword), the better.
Do not use Chinese Characters. Use Pinyin
without tonemarks.
You can however include hyphens and

numbers as well.

e  Implement an alt attribute and fill it.

Use simplified Chinese Characters.

Write in Mandarin for mainland China.

Using text that tells the bot about the image
and the topic of your page (maybe even using
a keyword) makes sense.

A maximum of 20 to 50 Chinese Characters
shall do the trick

The alt attribute is only to be seen by bots and
read out aloud to blind or visually handicapped

people by special web browsers.

e Implementing a title attribute might be useful

You know when hovering with your mouse
over an image the title attribute would show as
some kind of tooltip.

Do not use the exact same text as the alt
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attribute.

Include some text that gives additional
information on the image or why you included
this image.

If that is not helpful for your user - do not use

the title attribute for this image.

Watch the surrounding text.

This is a little more important if you intend to
rank on Baidu image search.
Try to include keywords you intend to rank the
image for on Baidu image search close to the
image.

- Of course the closest places are

filename, alt and title attributes.

Do not spam!

You know Baidu could process your image and
see what is on there.

They currently don’t do it ...

... but that doesn’t mean they never do.

Baidu might from time to time check if what is
seen on your images is corresponding to what
you say is seen ...

... ot if you show something illegal like porn.



3.10.6 Marking Up

Being a mark up language rather than a coding language (which

too many people say), HTML provides a couple of semantical

tags that can help a webmaster to explain their content better

to users and to Baidu.

<strong> meaning to highlight something strong (by
default HTML would bold it).

<em> is often used to indicate an implicit or explicit
contrast

<cite> meaning citation

<ul> introducing an unsorted list

<ol> introducing an ordered list (step by step)

HTML5 introduces even more possibilities to explain to Baidu

which part of the website is what. They introduce tags like

<small> represents side content such as small print
<s> represents contents that are no longer accurate or
no longer relevant.

<g> stands for quotation and shall be used for small
quoted texts

<dfn> is used for displaying definitions

<abbr> stands for an an abbreviation or acronym
<time> helps the bots understanding more easily if
you want to display time, date or alike

<code> represents a fragment of computer code (like
a programming language)

<object> which can be a video, audio or image
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®  <nav> saying that the surrounded content is a kind of
navigation

®  <header> being the heading part of the page (like the
header of the website with logo, top banner, top
navigation, ...) or of a smaller part of the website (like
the header of a <section> or der header of a <aside>
container).

®  <footer> is the counterpart of <header>

®  <main> will (hopefully) frame your main content part

There are many more elements you can use now to help bots

to understand the details of your content much better.

Average Usage of HTMLS
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27.00%
26.00%
25.00%
24.00%

23.00%

Average Usage of HTML5

Median Baidu Top 10: 26.5% Correlation Score: 0.56

Chart: More than a quarter of the currently top ranking websites
on Baidu are already using HTML5. Source: Searchmetrics Baidu
Ranking Factors Correlation Study of 2020

With HTMLS5 the inventors allow the first time to use multiple
<h1> headlines. While HTMLS5 rules allow that, they do not
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request that you must do it. In fact, we do not know yet if
Baidu already interpreted HTML5 in a way that understands
than an <h1> headline somewhere on the webpage might not

mean <h1> to the whole website.

As long we do not get any official statements from Baidu, we
will advice to still use only one <h1> headline - directly in the

beginning of your <main> content.

With HTMLS5 being in place we actually would advice to not
use any hl to h6 headlines somewhere different but within the
<main> area. The <main> area is where your main content
shall be places - so this is the place that should get structured
by headlines.

Use your HTML wisely and do not overreact. Baidu will not
pay too much attention to your markups if you markup too

much.
But they will better understand your website content if you

really think about what needs to be semantically marked up

(and what doesn’t necessarily need any special markup at all).
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3.10.7 Flash, Javascript and more

Flash already is yesterdays snow. Apple abandoned support for
Adobe Flash on their iPhones and even Android doesn’t
support Flash any longer. Why should you count on Flash, if

no device supports it? You shouldn’t.

But there are more techniques that got adopted by many
browsers all around the world and 99% of all users are able to
see what these techniques build: Javascript and everything
related with JS, like Ajax, dynamically loaded content,
manipulated DOMs during runtime, either onl.oad or based

on the users actions such as scrolling, mouseOver or click.

If everyone is able to see such generated content, you could as
well use it right? Well, you can use it, but if you do you can not
count on ranking well on Baidu. That is because Baidu does

only support Javascript for a short time yet.

But Baidu currently does not distribute enough resources for
JS rendering and similar for a large amounts of websites. There
are way more websites, pages and documents than Baidu does

crawl and analyze in a short time.
Even with only text content and being highly authoritative,
websites can not count on getting visited by Baidu frequently

in short periods of time.

Websites that moved to other domains and did everything right
with setting up their 301 redirects would still after 6 months
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and more get ranked by Baidu with their old domain and their
old URLs.

Baidu at the current point of time does still have excellent

search results for Chinese websites.

But as long as they do not get more powerful competition than
currently with 360so and Sogou (only taking up 20% of the
market share), they are not forced to power up their

performance.

So we should get used to support good old fashioned HTML
content, by still keeping in mind that they technically could do

so much more.

So do not try to trick and fool them. They might every now
and than use more powerful rendering based crawlers to detect

hidden content, doorway pages and alike.

So play fair and safe, but old fashioned.

3.10.8 Like, Share, Login and external resources

Are you using Social Network Services like the Facebook like
button, like counter, share function or even Facebook or
Google login? Or are you relying on external JQuery sources,
Google fonts and similar?

Skip it!

There are some services that simply do not work in China.
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Services like Facebook, twitter, Google and alike are being
blocked by the Great Chinese Firewall.

You might now think, what is blocked doesn’t hurt, because it
simply doesn’t get shown. Well, for the Chinese users that
might be true. They simply see what can be accessed. They
might not be able to see Google based fonts - they will get the
standard fonts. They might not be able to see the Facebook

share button - so what?

Well, the Chinese search engine bot might think differently -
one day. They can recognize that they can not access all
sources. They might even “think® that the website simply isn’t
built Mainland Chinese people.

Something that is not built for Chinese people, should better
not get the best positions in Chinese SERPs or the users might
not be satisfied with the broken website they will see.

Do you get the point?

Try not to rely on sources and services coming from

e  Google

e  Facebook

o  Twitter

®  Youtube

®  jQuery (sometimes got blocked)
°

We would actually recommend not to include any non-chinese

sources as the chance exists that they (for whatever reason)
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might get blocked one day.

It could even not be the files specifically blocked but the
serving IP because there have been found illegal stuff like for

example porn on it.

In the best case such resources simply load slowly because of
the distance they have to cover or because of being scanned by
the GCF (Great Chinese Firewall) before being admitted.

However some sources like Google fonts or jQuery files you
can download and host on your own server. Those would work

and are ok to use - then.

3.10.9 Social Medias

Not to include facebook share button and alike does have
another reason. This is about your target group. Baidu of
course knows that facebook and alike are being blocked in
China.
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At least 1 Non-Chinese Social Media channel referenced
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—— At least 1 Non-Chinese Social Media channel referenced

Median Baidu Top 10: 2.8% Correlation Score: 0.66

Chart: You can find quite some pages ranking on Baidu although,
they refer to Facebook, Twitter and other blocked websites.
Source: Searchmetrics Baidu Ranking Factors Correlation

It looks like, that Baidu does not mind currently. In fact, 2.8%
of all websites ranking on Baidu, currently refer to Facebook,

Twitter or other western social medias.
So is it still ok to include them?

That one is an easy answer to guess: you do want to target
Chinese people not living in China but somewhere else in the
world. If you were targeting Mainland Chinese people, why the
hack would you include Facebook and twitter sharing options?

Even setting links to blocked websites might count as a signal

that your target market is not China itself but Chinese living in

other countties.
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If you transfer your English or German website for the
Chinese market, make sure that you understand the market.

Only include what really is useful for your Chinese visitors.

3.10.11 Internal links

You want your website crawled by Baidu and Baidu wants to
crawl your website. The most obvious way to get this done is

by providing enough opportunities to the bot: use internal
links.

Links to other pages are meant for leading the user to more
detailed or relevant information that is found on the current
page. The link text will show the user what he or she can find
on the targeted page.

Links from within content are more relevant than links from
navigational or footer sections. That is because Baidu must not
only value the link text itself, but Baidu could take into account

surrounding texts as well.

3.10.11.1 What are internal links for?
You probably do know that Baidu does not magically find your

websites and its pages and simply ranks them in its search result

pages.
Baidu need to crawl the internet in order to find new websites.

They check the links on pages they know and look where they
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point to.

If they point to other websites, they will find them and wvisit

them.

In order to find all pages on these websites, they follow the
internal links (like navigational links) and crawl the website as
deep they can. So your website needs internal links for Baidu

to find all your (internally linked) pages.

But internal links can also tell Baidu a lot about your website

and the pages within your website.

First of all the anchor texts / link text these links are using help
Baidu to know the most important keyword the linked to page

is about.

3.10.11.2 Link text
So if you set a navigational point saying “Z %%“ (women’s
clothes) Baidu will know the linked page is about women’s

clothes.

If you set an internal link saying “click here* the linked page
might most likely about the topic “click here®?

Is it? Is it not?
Well, you know it’s not. But Baidu will believe it is. After all

Baidu is just a machine. They need to believe what you tell

them.
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To be fair, most likely not all links pointing to your “click
here® page will say “click here”. Hopefully only a few do and
the others are using words that actually mean a topic. The more
links share the same link text, the more obvious it gets for
Baidu that the mostly used link text describes your target page
best.

Your first and most important task in internal linking is to
make sure Baidu will easily understand what the linked to pages

are about by choosing proper link texts.

Try to only use one link text for all links pointing to the same

target page. That makes it much easier for Baidu to understand.

Avoid multiple pages which get links with the same link text.
There must be one difference between those pages right? Point

out the difference in using different anchor texts.

These two pages are different but cover the same topic? This
is why they get the same anchor text? Well, then you most likely
do not need both pages! Combine both pages into one and
redirect the deleted page to the combined page. Now you again

only have one page with the all same link anchor text.

3.10.11.3 Link depth
Did you ever think about how Baidu determines which is the
most, second most, third most, ... important page on your

website?

It is about link depth. How many links does Baidu need to
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follow in your internal linking structure to reach a certain page?

The less links needed the more important this page must be.
You start counting from the strongest page of your website.

Usually the homepage tends to be the strongest URL on your

website. So it is easy to say start counting from the homepage.

So how many clicks on your website does it need to easily get

to your target page?

Make sure that you build a logical and hierarchical linking

structure.
Your homepage shall be linked to from every other page.

Your different website sections (shop, support forum,
blog, ...) shall be reached with the first click.

The category pages of your shop shall be within a range of two
clicks (if you only run a shop and nothing else, it shall be the
first click). The product detail pages than shall be on the next

level (or one deeper if you go with sub categories first).

All for SEO important pages shall be easily to be reached
within 2 to 5 clicks. The deeper Baidu needs to crawl, the more
they might think the pages are not too relevant any more.

At least you, the webmaster, might seem to think they are not
too relevant. Otherwise you would have linked to them earlier,
rightr!
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Of course in this logic a product detail page can not be a very
important page. You will always need multiple clicks starting

from the homepage to reach it.

Well, if there is a special product, which you are extremely
proud of, you should link to it earlier:

®  Teaser it on the main category page (and link to it)

®  Teaser it from the homepage (and link to it)
® Introduce it on your blog (and link to it)
°

Write about it on your support forum (and link to it)

The more important a page is for you and your SEO, the easier
it will be for you to find multiple ways featuring and linking to
it.

This way the click path gets shorter and your product gets

more important.

3.10.11.4 Link position

Did you know that Baidu can render your website? They can
build it just like your web browser renders the page so you can
nicely look at it. They will see where exactly the link on your

website is placed.

Baidu will know if the user needs to scroll down before he can
see the link, which means that the user needs to scroll down
before he can click a link. This again means it is less likely that

a user clicks on the link.

So Baidu can evaluate which internal links are more valuable

than others. The more important your page is, the more likely
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it should be that a link to it gets clicked.

That is why you place a link to your homepage on the logo of
the website, which often is found in the upper left corner.

Every user will easily see and be able to click it.

That is why you place links to your important category pages

into your main navigation: users can easily find and click it.

That’s also why you place links to imprint and legal
information in the footer section: mostly no user really wants
to visit those pages. If they want they know they just have to

scroll down and find them.

Sometimes you will hear an SEOs advice to build pages that
are just meant for SEO (so you don’t want to bother your usual
visitors with them) and place links pointing to them in your

footer section.

This is a rather common method. But with all you just learned
you will easily know that this is a terrible idea, because search

engines can easily recognize your trick.

Pages linked from your footer will not get the same power as
pages linked from places that are more likely to be seen by

users and clicked upon.

3.10.11.5 Contextual links
One of the best positions to place links if they do not fit into
the main navigation is placing them directly within your

content.
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Content above the fold (the area one can see without the need
of scrolling down the screen) is more likely to be seen in this
way more likely to be clicked by users. So these links are more
valuable for linking those pages that are important for your
SEO than links found below the fold.

We highly recommend to link all those pages that are
important for your SEO internally from within the content of
other pages.

No matter if these are category pages which are already linked
to from the main navigation or not. Placing in-content links
pointing to your high value pages will show Baidu how

important they are and pass some more link value to them.
But do not overdo it.

The more pages you link to from within content - the less your
in-content links will be worth.
The more links you place on a page the less one link is worth.

Focus on the really worthy ones.

3.10.11.6 Link hierarchy
So the links to your most important hub pages shall be placed
in the main navigation. Just don’t overdo it - Baidu will never

believe you that 50% of your website is that important.
The next important links you may place in sub navigations

which only will be there if you already are on an important hub

page (like the “ladies“-main category) ... the place could be a
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sidebar sub-navigation.

The very concrete links to detail pages will be from within the
content. Your products are linked from within the category

and subcategory pages, right?!

a J7

3

\

Chart: Common link hierarchy distribution

Now there will still be pages that you consider highly important
for your SEO but that would be 3 to 5 clicks away from the

home page if you proceed like we suggest in our example?

These are the pages that you link to from within text content
on homepage, category pages, article pages on the blog, ... you

just inject such deep links wherever it makes sense.
It doesn’t make sense on your homepager? Then your SEO goal

might not be aligned well enough with your website

intention ... place the link on layer below within the text
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content on one of the hub pages.

r r 2

Chart: Common link hierarchy distribution with additional
contextual link from the home page

3.10.11.7 Siloing
When talking about URL design we already mentioned that it

makes sense to structure your website just right. Baidu will love
finding structures like this:

www.example.com.cn/shop/ladies/

All pages nested “below” /ladies/ most likely being shopping

related pages for women.

What has started for the URL structure can be repeated for
internal linking structure as well. From the homepage you link
to your main categories. From there you link to your sub

categories. From there you link to detail pages.
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Baidu will see that all pages that are kind of linked in a row do
belong together.

We mentioned this kind of hierarchical linking structure in the
last chapter already.

But this is not siloing yet.

Siloing literally means that you build topical silos within your
website. Once the user followed a link to the ladies section of
the website, there is no direct link to the mens section. All the
use can do is follow deeper into the topic of the silo - or climb

up the silo again.

While usually there is always the chance to simply use the main
navigation to jump from women’s clothing to men’s clothing
category, a very strictly planned silo would only allow to climb
up one step and choose a different silo from there. But there

would not be a link aside to the other silo directly.
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Chart: A classical silo-approach link hierarchy only linking
up/down within the specific silos.

From the homepage the user (and Baidu) can decide for a silo
(category) and stick with this category as long not following a
link back to the pages one already knows.

This way any further link will get the user just deeper into
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details of a topic (silo). There is no chance for distraction.

Baidu will easily recognize what exactly this silo is about.

Technically you do it this way:

Provide main navigation only on the home page.

On the next level the main navigation will not be there
- but only a new sub navigation which leads deeper into
the silo.

On the next level the just used sub navigation will not
be there but a new sub navigation or in-content links
towards the next level.

There should however be a breadcrumb navigation
allowing the user to get back up to any level above.
There should as well always be a link back to the

homepage.

If you do a perfectly leveled and hierarchical URL structure,

the URL structure and the navigational silo flow would be the

same.

Baidu would have two perfectly aligned structure signals (URL

structure and silo navigation) to understand what the website

is about and what which part of the website is about in detail.
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3.10.11.8 Let’s get realistic about silos

Of course, dropping the main navigation from the sub pages
is not really possible and doesn’t make much sense from a

usability point of view.

To get as closest as possible towards a silo style website
navigation, you should atleast avoid so called Mega Dropdown
menus, which host a big number of links to sub categories and

eventually pages.

Instead only present your main level of navigation in the main
navigational area. Have the users click them to reach further
hubpages (like category pages) and have them provide further

links to pages further down in the informational architecture.

It is a myth that Baidu doesn’t follow deeper navigational
structures. Pages deeper than 3 or even 5 click levels are still
found by Baidu - you just need to give them time (as Baidu still

crawls slower than Google).

To speed up crawling and indexing, you can always use their
push to index service which is recommended anyways for all
pages containing rank worthy content in order to have your
pages indexed faster by Baidu than those copycats stealing your
content and becoming the “original source® if earlier crawled
by Baidu.
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3.10.12 External links

The whole internet only works because websites link to each
other. A user finds a nice text on a topic he is interested in.
Then he finds a link (maybe to the source of information) and
follows that link to get even more or different information on

a topic.
That is how the internet works.

That is how Baidu expects the webmaster to act. An external

link to another website is the backbone of the whole internet.

Whenever you can not provide all possible information on a
topic or if there is another view on the topic that is worth
sharing, you should implement a link. This helps the user and
the bot in two ways:

1. The user can decide if he or she is fine with what they
could read on your website, or if they decide to read
more on this topic (or on another related topic)
following the link you provide.

2. Baidu takes into account the targeted page to value
your page as well. You linked to that page - so you want
your visitors to follow this link, because it enhances
what you already provided in information. Therefor
the linked to content extends your content. Therefor a
little shadow of the linked to content falls onto your
page as well. Acknowledged - it is only a small shadow
- but still it is.
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So doing SEO you actually want to reference other pages using
their own words talking about your topic. It will support your

SEO as well. Sharing is Caring ;-).

3.10.12.1 External links to foreign language content

You might have read in some blog posts that links to other
language websites will not be beneficial for your Baidu SEO.

Maybe such rumors even originate from Marcus’ own blog

posts at blog.searchmetrics.com. But let us clarify.

It is not about links to other language websites hurting your
Baidu SEO generally. It is all about the intention and how and
where they are linking to.

It’s not about not linking to different language websites and
pages - it is about not blurring the focus on Chinese language

websites.

The more often you link to different language websites or
pages, the more Baidu crawlers must get the picture that you
are not targeting a Chinese language speaker. This way you

might not be targeting Baidu’s target market.

Some bloggers might have misinterpreted Marcus’ opinion by
simply saying Baidu doesn’t like you linking to different
language websites. Some even said that you should not even

link to your own different language pages.
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True is - don’t overdo it and find the right strategy while still

focusing on Chinese content.

3.10.12.2 Multi-Language Websites

If you are running a multinational business, you might have a
multinational website. Or you have multiple websites in
different countries. Of course you want to show that to all of
your visitors: you are an international company and you can
offer services in different countries and languages. And there

is nothing wrong with showing that.

It is even ok linking to them. Even a Chinese visitor might
want to read the English version or your website - although

they might have initially found the Chinese version on Baidu.

What you should pay attention to, is that most of your Chinese

visitors will most likely stay on the Chinese version.

So placing such links too much in the focus space of your
visitors, doesn’t make too much sense - it would only distract

them.

Place such links not in the header, main or sidebar sections,
but in the footer area. That is the place most people might look

if they looked for other language versions.
If you run not just an English and a Chinese version of your

website but multiple languages, you might not want to link to

all of them from every page of your Chinese website.
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But the more links to non-chinese pages Baidu can find, the

less value will be brought to your Chinese internal links.

Your focus on the Chinese audience is blurring with every non-

chinese website you are linking to.

Baidu must think the more you are linking to non-chinese
websites (or pages) the more your focus is not within the
mainland Chinese market (which generally only responds to
Mandarin Chinese).

So how to link to your multiple different language versions?

I

L

@

Chart: How to link international variants of the Chinese website
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with only one outgoing link per page.

Linking to single country selector page from where visitors can
switch to any country you offer a specialized website for avoids

adding multiple links to non-chinese pages.

3.2 Technical SEO

Making sure that Baidu can easily access and crawl your
website is the broad summary of what technical Baidu SEO is
about. With this said, technical SEO for Baidu starts with the
choice of the server location. But let’s start with the reason

why.

3.2.1 Pagespeed

The loading time of a website matters to the user. This is even
more true the slower a website loads. With Chinese people
using the internet mostly from their smartphone, website

speed matters even more.

So shrinking the (mobile) loading time of a website is one

fundamental way to increase the uset's happiness.

Baidu knows this as well and made page speed one important

ranking factor. A ranking factor many foreign websites suck at.

The pagespeed of a website is based on multiple factors.
® Internet connection speed
®  DNS reaction time
® Server response time (also influenced by server

location)
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®  Server speed (also influenced by server location)
®  Resources hosted on your own server

- External JS, CSS and fonts

- Images, Videos, other objects
®  Resources hosted on external servers

- External JS, CSS and fonts

- Images, Videos, other objects

While some factors can not be influenced by the webmaster at
all (internet connection speed, DNS reaction time), the right
choice of hosting performance optimized web servers do play
a big role.

But there are still some ways web design and coding can for

optimizing a websites speed.
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3.2.1.1 Pagespeed Analysis Tools

3.2.1.1.1 Chinaz Pagespeed Analysis
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Screenshot: Pagespeed comparison between two websites.
Source: http://tool.chinaz.com/speedcom/

212



3.2.1.1.1 17ce Pagespeed Analysis
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Screenshot: Pagespeed of taobao.com in China. Source:
https://www.17ce.com

3.2.1.2 The Great Chinese Firewall

If you ever visited China you might have noticed that opening

western based websites load much slower than usual.

Even if you are in Europe visiting websites from the USA, they

will usually open much faster than in China.

The reason is not the distance alone, but much more likely the

Great Chinese Firewall.

Any website not being hosted on Mainland Chinese servers will
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have to pass this firewall.

It basically live scans any traffic entering China if it contains
content which is potentially harmful to the Chinese people.

This includes porn and politically sensitive contents.

Scanning such masses of data in live mode, eats up some of the
speed that the websites might usually have. Some websites

might even get completely blocked.

This does not necessarily need to be related to the website
itself. It could be just because Chinese safety systems have
decided to block an whole IP address or even IP range and you
are just unlucky to be hosted on these IPs (or being rooted
over blocked IPs before entering the Chinese networks).

3.2.1.3 Server location

Knowing that distance to the server is one key to website
speed, you might want to host your website on Asian web

SErvers.

Knowing about the Great Chinese Firewall, you might want to
use a Mainland Chinese web server. Being aware that some
areas might be better connected to high speed internet than
others, you might want to pick such locations within China

(Beijing, Shanghai and Chengdu are some examples).
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3.2.1.4 Content Delivery Network

Sometimes an even better solution to hosting your website on
one server (especially for multinational websites) is the choice

of an international CDN provider.

An international CDN provider would run several servers all
over the wotld. You should choose one with at least two setver

locations in China.

The CDN logic would always choose the server location
nearest to your users surfing location or a server location

serving fastest to your users surfing location.

This will grant you best website performance all over the world

without the need of your own load balancing measures.

3.2.1.5 ICP license and local address

Not being a technical element, owning an ICP license is still
needed for being allowed to rent a web server in China or to

join a CDN program which uses servers in China.

But you will need a local company address to be able to apply

for an ICP license.
While being soft factors, a local company address and an ICP

license are necessary for gaining up some server speed for your

Chinese website.
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3.2.1.6 Resource Hosting

What is true for your own sources is true as well for other

resources like fonts, CSS or Javascript.

Some web designers prefer to load them from external services

like jQuery website or fonts from Google fonts.

If you do that you are always at the risk that your website
doesn’t load at full speed, because those resources might load

slow or even do not load at all in China.

It is recommended to host your resources on your own
(Chinese) server or CDN or at least find hosted services within
mainland China, giving you a higher chance on faster load

times.

If Baidu finds a website doesn’t fully load due to being slowed
down too much having some resources blocked at all, they
must believe that this website is not optimized for the

mainland Chinese market.

3.2.1.7 Social Network Plugins

This one is much like the previous point about resources. If
you are linking to social networks that are not commonly used
in China, that is one important point (see external linking

chapter for this point).

The other point is that including social media plugins like a

facebook counter, sharing buttons or alike usually need
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external resources from the social network servers in order to
function. But if these resources load very slow or are being
blocked (which will be more likely), Baidu will find that not all
functionality of the website would work. This again will make
them “think® that the website is not built for the mainland

Chinese audience.

3.2.1.8 MIP

Facebook introduced their Instant Stories technology. Google
introduced AMP (Accelerated Mobile Pages). Both services do
not work as intended (speeding up load times of internet

content) in China.

Shortly after AMP was introduced, Baidu offered their own,
very similar version called MIP - Mobile Instant Pages.

But Baidu suspended support of MIP in 2020, which means it
is not a viable technique for speeding up your websites, any

longer.

3.2.1.9 HTML Sourcecode

Build as lean and clean source code as possible. The less KB
need to be loaded for knowing the full source code of a

webpage, the better.

The less HTML mistakes your code has (even if they do not
show as mistakes when the website is rendered), the less a bot
must “think® that your website might not fully look pleasant to
the visitors. A website that Baidu thinks might display

“broken‘ to the user, might not rank as well as it could.
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The less HTML soutce is needed, the better. Smaller source
code, less nodes, less nesting of elements, the easier will the

website render for the user - and for Baidu.

3.2.1.10 Javascript
Use as little javascript as possible. For building a fully 100%

responsive website which is mobile friendly and still looks great

on desktop computers, is possible entirely without JS.

Baidu ist not 100% compatible with Javascript yet (although
the improve every year), so using as less and simple JS as

possible, helps at this point.

If your website still needs to use JS (for whatever reason), there

are ways to give your website a little speed up:

Exclude it to further files if it is the same script on all your
website’s pages. This way the web browser is able to cache the
JS code and doesn’t need to load it new every time a new page
loads. That saves time. Instead of placing them in the head-
section of your website, you could load these in the very end
of your source code (old fashioned way) so the website will

start to render in the users browser even before the JS is

loaded.
Or use asynchronous loading of JS (modern way).

You are already using multiple external JS files? Combine those
that are used by all of your pages. This reduces the number of
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connections needed by the visitors web browser to open for
getting all necessary information. This again might speed up

the website because other resources get requested faster.

But if some of the javascript code is needed for rendering the
website - especially above the fold - you should include these
few lines of code directly to your websites head-section, to

make sure the page renders quickly.

Some Javascript can also be optimized in size using some
shrinking scripts that help to delete unnecessary lines or

commands.

3.2.1.11 CSS

CSS is usually necessary to render a website pleasantly. You
could still divide the CSS of a website into two sections:

1. The CSS needed to be rendered correctly above the
fold (of most devices)

2. The rest of CSS which will be necessary for all the
other parts (like floating of images if these usually get
displayed below the fold or formatting of contact
forms, ... whatever is not initially seen by a user before
scrolling down the website.

Then place the necessary CSS directly into the head-section of
the website while excluding the rest to external files which can
be loaded in the end of the website.

This has three advantages: Your website will render quickly and

still your source code stays as small as possible.
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Furthermore the CSS which is being included from another
CSS file will be cached by the web browser so all further pages

using these files will load faster.

You are already using multiple external CSS files? Combine
those that are used by all of our pages. This reduces the number
of connections needed by the visitors web browser to open for
getting all necessary information. This again might speed up

the website because other resources get requested faster.

Some CSS can also be optimized using some shrinking scripts

that help to delete unnecessary lines or commands.

3.2.1.12 Images

A very common mistake is to use oversized images. Some
editors might upload their full size smartphone taken pictures
to their blog article. Such files can take up to several MB in file

size.

By scaling them to the size needed for the website, the loading

time (of these images) can be shortened quite a bit.

Then most images can still be packed or shrinked in quality
without a visual difference for the common user. Such
shrinking algorithms are so smart that they for example
combine pixels of a very similar color and make them the same
color. This result in less information which results in smaller

filesize.

Further more it makes sense to let the browser know about the
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displaying dimensions of the image - this way it can reserve
space while rendering the page and the image is still loading.
This will result in less layout shifting (jumping of elements
while the user watches the page building up).

3.2.3 SSL / https / http
More and more user focused websites do implement SSL
certificates to secure the users personal information when

using the website.

Might it not be that relevant for news and content websites
that do not allow any further interaction than clicking some
links, it does help to protect the users input on contact forms,
login forms, payment forms and alike when using them on a

secured website.

Baidu does support https for quite some years. But it is not
until the second quarter of 2017 that we see Baidu actually
adapting more and more SSL secured websites into their index

and search results.
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https Usage
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https Usage

Median Baidu Top 10: 563.7% Correlation Score: 0.04

Chart: More than 50% of the top ranking pages are https URLSs.
Source: Searchmetrics Baidu Ranking Factors Correlation

Already more than 50% of all top ranking pages are https-
URLs. We can surely see not being on https, to be a negative

ranking factor somewhen soon.

3.2.4 Robots.txt

Baidu bots usually follow the rules set up in the robots.txt file.
That means if you do not allow Baidu to crawl certain
resources needed for fully displaying the website, Baidu might
get the impression that they are not allowed to view the “whole

picture® of a website.
So it makes sense to allow Baidu to crawl everything a regular
rything gu

web browser would need as well in order to fully display a

webpage.
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It is just a matter of time Baidu will start rendering the web
pages with the resources delivered to Baidu bot and coming
incognito to compare what a regular user would see. That is a
common cloaking detection technique used by crawlers. I'd be

surprised if Baidu wouldn’t do that (or start doing that soon).

3.2.5 XML Sitemap

The Chinese internet is that large, Baidu simply does not have
the resources to crawl all websites as regularly as it would be
necessary to get a good and always up to date impression of a

website.

This means that Baidu will most likely not crawl too deep into
the depths of your website by themselves. So providing an up
to date XML sitemap definitely makes sense to introduce Baidu
to fresh URLs they might not have found yet. This way Baidu
can even find pages that are not easily accessible via internal

linking structure.

Please be aware that Baidu will lose one very important signal
to really calculate the value of such pages (if they didn’t find it

through internal links as well).

The only way for Baidu to see the relevance of such deeply
hidden pages is by comparing the OnPage and content only to
those other documents Baidu might already know from other

websites concerning the covered topics and keywords.

It would be more beneficial for your SEO if Baidu found your
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pages through internal links as well.

3.2.6 Pushing URLs through Baidu Webmaster Tools

Baidu offers the function to push the Baidu bot directly onto
an URL in order to crawl and evaluate it fast. This is relevant

for new pages or freshly updated content.

Before you wait weeks for Baidu to naturally crawl your pages
again and find the new content, you simply submit the URLs
to Baidu directly.

This is important because this way Baidu hopefully crawls your
page before that copycat webmaster who steals your content
and publishes it to his website. The page Baidu crawls first will
be the one they usually take as the original source and rank it
first.

Pro tip: You already know that simply pushing a page to be
crawled through Baidu Zhanzhang or through submitting it
through an XML sitemap, will not help you getting it valued by

internal links.

Now, if you additionally update another (older and already
indexed) page which is highly relevant for the topic related to
your new page and you add a link into this page pointing to
your absolutely new and fresh page and you submit through
Baidu Zhanzhang to be crawled again, Baidu will be able to
identify the link and with that the hierarchy the new page is

placed in the internal link structure.
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3.2.7 Ajax, AngularJS and Single Page Applications

Baidu is a rather innovative tech company in China. It does see
trends and they know that their crawlers have to adapt and
develop for being able to see all content a usual person would

see visiting a website.

But crawling new technologies is rather complicated. It is much
more effort to successfully crawl a javascript DOM
manipulating webpage over regular web pages. And noticing
that even crawling the regular HTML source based Chinese
internet is a challenge for Baidu’s resources, we have to face
the fact that it will not be Baidu’s first priority to dig too deep

into javascript crawling in any form.

That means that any content that you really want Baidu to see,
read, interpret and evaluate for ranking, should be hard coded

into the regular HTML source code.

But be aware: Baidu does know how javascript crawling works
and they might have already developed undercover bots that

are visiting your website |S enabled.

So If you intend to implement black hat SEO strategies
showing one content to Baidu and manipulating the DOM by
showing different content to the regular human user, will be
something Baidu will most likely implement into one of their

next Baidu algorithm updates.

That they do not have the resources doing this live and for

every crawled web page does not mean they don’t do it to a
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selection of suspicious pages and place some penalties on them
if they play on the dark side of SEO.

3.3 Baidu is not Google

While many SEO techniques that work for Google also are
beneficial for Baidu as well, there are some techniques, Baidu
does not support today. Here is an overview of the most

important ones:

3.3.1 Canonical

Baidu does support the Canonical-Link tag. But while Google
might follow recommendations across multiple domains (one
domain canonicals to another domain), Baidu does not support

cross domain canonicals.

3.3.2 Hreflang

Google being an international search engine tries its best to
understand relations between different language websites as its
best. Baidu does not have too much international ambitions.
While they do crawl and index non Chinese websites and you
can use English and other language search phrases on
Baidu.com to search for relevant websites, Baidu does not

support Hreflang tags (yet).

3.3.3 Schema.org

Although Baidu currently doesn’t support Schema.org

structured data markup, it is no mistake adding them if

226



prepared already for the other country versions. But if your
schema.org extensions require manual editing of the

information, you might want to skip those structured markups.

3.4 Local SEO

Your whole website or some of your websites pages are
relevant for rankings in special regions of China? There are
ways to show Baidu which regions might need to display your
pages rather than other regions. The more different signals
pointing to one location you are combining on your website,
the better Baidu will understand your intention. IN the best

case you will use all three of them.

3.4.1 GEO Localization tags

If your website is especially relevant for a specific location, you
might want to help Baidu understand that by adding the
Location Meta Tag:

<meta name="location" content="province= K {{%;city="K

Ht;c00rd=117.191266,39.140796">

In this example, the province and city are Kt (Tianjin).
These information are mandatory, while the coordinates

longitude and latitude are optional.

Anjuke.com (a real estate / apartment website) for example
implements the location metatag on it’s different location
pages like

<meta name="location" content="province= I {;city= I~
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;coord=121.478125,31.234342">
on it’s Shanghai page (https://shanghai.anjuke.com).

3.4.2 Postal address

Placing a postal address on the relevant pages also helps to
show Baidu which city a page is relevant for. You could use
your footer section to place the address. On certain pages only,
if they should be ranking locally better than other pages or site
wide.

This method is not officially confirmed to be successful in
Local SEQO, but it does make sense for visitors of those local

relevant pages even if Baidu does not pay attention.

3.4.3 Local (mobile) phone number

Did you know that even mobile phone numbers bought in
Beijing are starting with another regional code than mobile
phone numbers bought in Tianjin (which is only like 50km
away)? Placing your regional (mobile) phone also is one

possible signal to tell Baidu about the preferred region for the
page.

This method is not officially confirmed to be successful in
Local SEO, but it does make sense for visitors of those local

relevant pages even if Baidu does not pay attention.

3.5 Expertise, Authority and Trust (E.A.T.)
E.AT. is a concept introduced by Google, not Baidu. But the
idea that a website shall proof all those three concepts is

already in the DNA of every modern website. Because it might
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be familiar for you to think in these concepts, we want to
introduce you to ideas how Baidu might identify Expertise,
Authority and Trust.

It is important to keep in mind, that we are not saying, Baidu
does pay attention to the following ideas - but they certainly

could.

3.5.1 Expertise

Expertise demonstrated on a website is understood to mean
that the author is so familiar with the subject matter presented
and that he can assess the user’s intention so well that he

provides the visitor with exactly the content that he expects.

This means that the author uses exactly the terminology that is
appropriate to the topic and that an attentive reader with a little

background knowledge would expect.

Tables, lists and pictures are used if this is appropriate for the

topic and the expectations of the visitor.

The search engine works out the certainty about the necessary
vocabulary and depth by observing how relevant documents
for a search phrase or topic perform in the user behavior in the
search results. Documents that have better user signals must
have something that the other documents do not have or have
too much. The search engine recognizes the similarities of well-
performing content on a topic and the differences to the less

well-performing content.
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The Baidu SERPs for the individual search terms change much

more intensely every day than one is used to from Google.

Position History
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Image: Rankings of a website with sometimes strong fluctuations.
The most noticeable fluctuations in the top 10 are shown in red
boxes. You can see how Baidu sometimes carries out extreme
tests. The purple line shows a keyword for which the domain may
not only rank in the top 19, but also in position 1 on a few days.
The green and yellow lines show keywords for which the rankings
are changed by individual positions within the top 10 and then
tested again for several days. Image source: internal position
tracking monitor by Kun’s Chinese Online Marketing agency
Jadegital.com
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Image: Rankings of potentially relevant pages on a website on a
keyword. The website consistently holds a position 1 ranking, but
the composition of the URLs that Baidu ranks in the top 10
changes by an average of every 5.3 days. Baidu has (depending
on the number of users) new data every 5.3 days in order to test
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it against new constellations. The fact that Baidu currently still has
a problem with the selection of the correct canonical URLs
(despite the correctly selected target in the canonical tag — see
parameter URLs) can be neglected here, as the article IDs clearly
show that there are definitely different ones Is content that is
thrown into the ranking race for this website. Image source:
internal position tracking monitor by Kun’s Chinese Online
Marketing agency Jadegital.com

3.5.1.1 How can SEOs know whether a content
demonstrates sufficient depth to proof expertise?

The SEO / editor can now make use of the prepatratory work
done by the search engine. The composition of the Baidu Top
10 to Top 20 rankings are (at this point in time) the most

thematically relevant documents for a search query.

It is therefore necessary to have a native speaker determine
which terms are used in these documents. What level of detail
do the individual articles experience? Which content formats

are used and what are the individual content formats used for?

For example, it is not enough to recognize that a table is used
in 5 out of 10 relevant documents. It is also necessary to

recognize what kind of information is presented in the table.

This is not about copying information. The information
communicated in the table on your website can deviate (and
should also do so if it is not generally recognized values, such
as the information from how many degrees and at what height

above sea level water freezes). Rather, it is about meeting user
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expectations as to which type of information should be
presented in which content form. Baidu has already analyzed

this (by testing which URLs are best received by the searchers).

Especially with evergreen content, i.e. with all pages that you
intend to achieve good rankings over the years — these do not
have to be editorial / informative pages, but can also be, for
example, product category pages — it applies regularly to test
whether the content can still keep up with the expertise offered
on competitor websites. Whether the content corresponds to

what the user expects.

3.5.2 Authority

Website authority is an old concept based on Google’s first
PageRank patents. The guys from Mountain View were among
the first to calculate a kind of authority — the PageRank — based
on how often a website was referenced and how “strong”
those referring pages were (ie. how often they were

referenced) .

Since then, all the major search engines such as Microsoft,
Yahoo, Yandex, Bing and also Baidu have developed their own
concepts, but these basically go back to this idea: if a website
is often linked — and especially by “strong” websites, it must

have a certain reputation / Have authority.

Of course, it is far too short-sighted and usually belongs in the
SEO moth box to only look at numbers like “number of links”
or “number of linked domains”. However, there is often a lack
of sophisticated PageRank-imitating concepts that also cover

topics (travel, automotive, food, ...), niches (camping vs.
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hotels vs. holiday apartments, club vacations vs. city tours vs.
individual trips, ...) and user intent (informational vs.
Transactional vs. Navigational), which would be available to
SEOs outside of the Al laboratories of the search engine
giants.

So unfortunately we SEOs don’t have much choice but to look
at such KPIs.

Accordingly, we selected 45 domains from the top 100,000
domains in the Baidu SERPs according to Searchmetrics SEO-
Visibility, randomly from “top” to “bottom” from the list and
subjected them to a KPI-based analysis.

Top 100.000 SEO Visibility - Desktop

= Top 100.000 SEO Visibility - Desktop

anzeas0
2150718
45237400
35358672
27169107
24556026
21167089
20068432
14107582
12019227
1772360
nasei02
10950005
9759334
933,109
9157023
7,645,530

6,688,301

6053334

Screenshot: Extract of the strongest domains according to
Searchmetrics SEO Visibility on Baidu for China
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Although Searchmetrics’ own backlink crawler has made a
quantum leap forward in recent years, a backlink KPI based on
data from just one source can never be as good as the KPIs of

an aggregator like LinkResearchTools.

So, in addition to our own Searchmetrics Page Strength (SPS),
we also included the LinkResearchTools Power * Trust and the
number of linked domains, which were aggregated by the
LinkResearchTools.com from motre than 20 backlink sources, in

the comparison.
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Searchmetrics  |LRT _|Searchmetrics
Domain SEO Visibility |~ |Power*Trust -T|Domain Pop -T|Page Strength -T
baidu.com 416,889,283 24 521,093 7.79
qq.com 45,095,595 81 15,052,988 6.7
sohu.com 40,185,662 63 2,454,170 6.89
iqiyi.com 32,092,620 20 7,815 6.61
sina.com.cn 25,825,238 72 3,687,408 6.99
zhihu.com 22,724,547 30 407,209 5.92
163.com 21,628,620 72 2,798,909 6.58
douban.com 19,098,412 42 956,297 6.75
weather.com.cn 13,506,600 48 651,671 6.53
2345.com 11,892,357 30 533,321 5.31
dmS.com 351,672 15 66,118 4.49
photophoto.cn 351,264 20 17,550 5.52
findlaw.cn 348,098 30 147,687 4.97
aqtour.com 347,268 3 1,928 3.5
ckd.cc 345,477 6 5,128 3.57
925g.com 345,117 12 2,165 2.67
xinshipu.com 344,712 30 39,773 4.35
blackidea.cn 17,546 20 564 2.52
sipo.gov.cn 17,543 40 170,693 5.83
shisu.edu.cn 17,543 35 63,393 4.38
jidujiao.com 17,516 20 14,186 4.12
boaoforum.org 1,440 20 12,329 4.16
shenghuochn.com 1,440 3 458 3.85
dostor.com 1,440 16 7,176 3.91
cwrank.com 1,439 9 3,121 2.78
szlawyers.com 1,439 20 13,788 4.13
deskier.com 1,439 6 1,030 3.37
dongpo.net 494 6 10,443 3.78
chengyang.gov.cn 494 6 8,893 2.82
dynamicpcb.com 494 2 247 1.53
pilotautomotive.com 494 8 4,083 2.95
mofa.gov.vn 494 16 31,167 4.33
cdwxl.com 494 4 1,355 2.56
cnbg.com.cn 308 6 3,823 4.09
shufadashi.com 308 2 723 3.21
qx-kj.com 308 3 841 3.06
msckobe.com 308 3 4,419 2.56

Table: Extract of the domains for which Strength KPlIs from
different tools were compared for this test
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3.5.2.1 Explanation of the KPIs:
3.5.2.1.1 SEOQ Visibility (for China)

... 1s a KPI calculated by Searchmetrics in which, based on a
fixed representative keyword set for China, the top 50 rankings
per keyword are collected, analyzed and based on the ranking
position, the expected CTR (also influenced by ads and SERP
Features) and the search volume for each domain an
aggregated integer value is calculated that can demonstrate the
visibility of a domain in the organic Baidu search results
compared to competitors. The higher the value, the more

visible the domain is.

3.5.2.1.2 Domain Popularity

... 1s synonymous with the number of domains whose websites
link to URLs of a target domain. The more referring domains
(domain pop), the more likely the linked domain is an
authority.

3.5.2.1.3 Searchmetrics Page Strength (SPS)

... 1s the attempt to express the strength of a link profile of a
domain using a KPI with a value between 0 (weak) and 10
(strong). This is done based on the backlink profile of a domain
collected by the Searchmetrics link crawler.

3.5.2.1.4 LRT Power * Trust

... 1s a long-established, two-dimensional (strength and trust)
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replacing Google PageRank strength and trust rank KPI from
the Link Research Tools by Christoph Cemper since 2012. The
minimum value is 0 while 100 corresponds to the maximum

achievable value.

Not surprisingly for many SEOs, we find a clear correlation
between all these authority metrics on the visibility of the
domains in the Baidu SERPs:

LRT Searchmetrics
Power*Trust | Domain Pop | Page Strength
Korrelation: 0.21 0.14 0.46

Table: Result of the Excel function CORREL () for the individual
backlink profile authority KPIls compared to the SEQ Visibility

While we can only see a relatively weak positive correlation
between the number of linking domains (domain pop) and the
SEO visibility, the correlation increases when looking at LRT
Power * Trust and SPS.

We can therefore assume without further ado that Baidu also
takes the authority of a website into account when evaluating
domains and making the decision based on them for which

content gets which rankings in the search results.

3.5.3 Trust

2 (13
b

“Trust” translates into “to trust someone”, “to believe what

they say”, “to trust that they do not betray you” and is certainly
the most difficult aspect of an E.A.'T. concept to assess. We
think, we as humans can agree that, depending on the situation

in which you are currently, you base a different level of trust in
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your counterpart in order to follow the statement of the other

and to align the next steps accordingly.

Example 1: When it comes to deciding whether you want to
have your gallbladder removed, you will not trust the statement
of the grandmother of the construction worker, who is
currently pulling up the neighbour’s wall and who you
complain about your pain in passing, and therefore not directly
Make an appointment for an operation, but get the opinion of

a specialist doctor.

Example 2: Nor will you ask the surgeon to name the ratio of
cement to sand to water that you need to cement the curbs of
the path, but rather put your trust in the neighbour’s

construction worker at this point.

As people, we make the difference when we trust whom we

turn to, depending on the expertise (see above) we need.
Even if we can perhaps deduce from this that trust results from
the combination of expertise and authority, we still know very
specific trust signals for SEO in China.

Some of these are theoretical and cannot be clearly proven.

Others are no less theoretical — but at least under Baidu’s direct

control.

3.5.3.1 ICP-License

The Internet Content Publishing license is issued by the

Chinese government on application. The license asks you to
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obey the Chinese law in terms of content creation and
publishing. You may not say untruth or “alternative facts®.
You may not criticize the government or the political party or
their actions. You may not publish violence or sexually
offensive content. You may not disturb the peace of the
Chinese people. You may not glorify or support illegal

activities.

Furthermore you can only apply for an ICP license if you are a
China based company or run a branch in China. This means

you do have a physical address in China.

Often you can hear the rumor that one can not get indexed by
Baidu or rank well if you do not have an ICP license. But that

is not true.

An ICP license helps you with many hurdles. For example you
can get Chinese web hosting only if you have an ICP license.
But certainly there are websites ranking well without an ICP

license.

3.5.3.2 Baidu Official Website
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Screenshot: Ranking of the official website of UNIQLO with the blue inverted [E
5] besides the snippet title which stands for “official website”

Baidu grants Baidu Official Site badge to websites that have
been verified through Baidu Trust Vstar Program
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(https:/ /trust.baidu.com/vstar/official/intro?type=gw).

For nonprofit organization websites, they need to submit their
Chinese registration, or ICP license and email to
guanwang@baidu.com to file the application.

For company websites, they have to pay 3,000 RMB per year
extra (as of April 2021).

3.5.3.3 Baidu Bao Zhang
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Screenshot: Baidu “Official Website” (blue icon in the right of the
title line) “Brand Advertising” and “BaoZhang” icons (below aside
from the URL) on the same snippet; Source: Baidu.com
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Screenshot: Baozhang icon

Let us quote this part from Veronique Dwong-Nguyen’s article

for SinoAnalytics.com:

“Until 2018-2019, it was the “Verified” icons (with three levels of
validation: V'1, 172, 173) that indicated the trust and reputation of a
website. However, since 2019-2020, the BaoZhang icon (PRE
baozhang means “warranty”) has replaced all anthentication and

certification icons on Baidy.

[-..] The presence of the BaoZhang icon in the snippet of a website means
that the brand or the company bas joined Baidu’s “Guarantee Plan”: if
an Internet user is the victim of a scam on this site, he will be able to
request compensation by clicking on the BaoZhang icon, available in

mobile and computer versions.

[-.] The BaoZhang icon of a site aims to reassure Internet users of its
authenticity and credibility.

The icon directs Internet users to a site for consulting official documents

related to the brand and obtaining certified information on a company.

Thus, BaoZhang increases the chances of a site being visited by users.
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Baidu has always employed an icon strategy to authenticate and certify its
SERPs. Until the “Verified” icons, the strategy was as valid for paid
results as for organic results. But with the implementation of BaoZhang,
it is mainly the paid results that are concerned. Among the organic results,
we can still find the presence of the icon “Official Site”.

With a trend in China for an increasingly domestic consumption (the
consumption of Western products is limited), having websites certified
within the country is a strategy for Baidu to keep as many local Internet
users as possible on its search engine. The evolution of paid icons is one of
the Baidu SEO trends to watch for 2022 and beyond.”

Soutce: https:/ /www.sinoanalytics.com/seo/baozhang-the-
warranty-icon-marks-a-turning-point-in-baidus-strategy-
582.html

3.5.3.4 Email

Email is one of the most relevant ways of communication in
Europe and US. But it is not the most important

communication method in China.

Still offering an openly accessible email address (for example
in the footer area of the website) is one small step to gain the

users and eventually Baidu’s trust.

3.5.3.5 Phone number

What is really commonly used for communication is the old
fashioned telephone. OK, maybe not the old fashioned

stationary telephone but a mobile phone.
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Every person has one and you even can see in which city they
are registered. It can give you a good feeling already seeing that
you are calling Beijing or Shanghai (if you are in Beijing or

Shanghai and might want to pick up your product later).

3.5.3.6 WeChat

Weixin or WeChat is a rather new communication app for
iPhone, Android and even computers (while it still needs you
to verify your computer app by scanning a QR code with your
mobile WeChat app).

This is probably the most widely spread communication
method allowing text messages as well as voice messages, voice
calls or video calls. You should offer a customer service
WeChat ID website visitors can add to their app in order to

ask questions.

3.5.3.7QQ
The QQ app was the most popular chat app before WeChat

started its glorious victory entry into the Chinese market.

Although most people nowadays use WeChat, QQ still has

many users and connecting via QQ) is fairly easy to be done.

Adding your QQ ID on the website gives visitors and Baidu a

good feeling you care about them.
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3.5.3.8 Weibo

Setting up an official Weibo company account is not only
showing that you are caring about Chinese clients, but it also

will help in your digital marketing strategy.

Weibo can be a really strong channel for driving traffic to your
website. For building trust signals, put your Weibo-ID on your

website.

3.5.3.9 Server location

Although you do not need a Chinese server location for being
indexed and ranked by Baidu, it can help to build trust towards
the bot.

The reason is that for being able to get a Chinese server hosting
your website, you do need to have a real Chinese company with

physical address provided.

This might be a strong signal that you are targeting the

mainland Chinese market.

3.5.3.10 Local signals

Just like the server location shows that you are a Chinese
company (or at least have a Chinese branch), other local signals
can help to convince Baidu that you are really targeting the

mainland Chinese market.

If you have an office in Beijing, Shanghai or alike, you should
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put your address and phone number to the footer of your

website.

The more Tierl city based is your location (like Beijing or
Shanghai) the less you have to fear to be limited in local

rankings.

3.5.3.11 Alipay

Are you selling online in China? You should get signed up with
an Alipay partnership. Alipay is an online payment system. It
is strongly connected with Taobao (as both are owned by

Alibaba).

Alipay is probably the most widely spread online payment
solution in China, while closely followed by rather new
WeChat-Pay. If you can display their logo on your website as a

trusted partner, you earn a small part of the trust fame yourself.

3.5.3.12 Wechat Pay

Even WeChat offers their own payment system which has
about the same acceptance (if not already more acceptance)

than Alipay.

3.5.3.13 Age

A trust signal you can rather not buy but you need to earn over
time is the age of your website. The older it gets the more likely
you are a serious business which can be trusted. This might be

something the user can not see but Baidu will know when they
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first saw your website.

3.5.3.14 Backlinks from trusted websites

If you can earn links from trusted websites, this can be an

incredible trust factor for Baidu (and some visitors as well).

If you are a well known business you should definitely have
Baidu Baike (the Baidu Wikipedia) have a page about you.

The other Baike websites (like baike.com) will also not hurt.

Getting entries on some other Baidu services will help as well
gaining some trust from users and Baidu themselves. This is
because you will not be able to simply spam your content to
Baidu ... they will delete content they do not think is worth

being published on their own services.

3.6 Backlinks as a ranking signal

The main ideas of the internet is websites publishing
information on some topics and providing links to other
websites when the linked to website offers mote detailed
information. That means that the link to the website is kind of

a recommendation to take a visit to, if you want to learn more.
This is how search engines like Baidu are seeing the web. They
crawl a website by following the internal links from page to
page. And they find those external recommendations pointing

to other websites.

If the referring website is somewhat important, the
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recommendation will be more valuable than a

recommendation of a less important website.

Baidu even goes further and does not only value a website from
(Iet’s say) O to 100 but also takes into consideration what topic
the website is a good resource for. If a high quality food related
website links to a restaurant website that is more important
than a high quality food website linking to a industrial solutions

website.

It is said, that Baidu still takes into consideration a website
gaining loads of less quality or less related links to be more

valuable than only a very few higher quality links.

Masses beats quality. But be careful. Although it might be
easier to earn low quality and unrelated links, this kind of
strategy might very soon backfire and get you into some Baidu

penalties or devalued in some Baidu ranking updates.

Already in 2013, Baidu published two rounds of the Sendapsus
Auwrens Algorithm Update pubishing link selling websites and

websites buying links from these websites.

We recommend following a sustainable OffPage strategy.

3.6.1 Which links are desirable?

If you are building links in order to gain better rankings on
Baidu, you should look out for a couple of factors you should

try to optimize your backlink profile for.
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3.6.1.1 Backlinks from China

A website being hosted in China helps you to show Baidu that
your website is relevant for the Chinese market. The more links

from Chinese hosted websites you can get, the better.

Second best are links from Hongkong based websites, as many
Chinese websites are hosted on Hongkong servers (mostly if
the company can not get an ICP license in order to apply for a

mainland Chinese hosting solution).

Next in line are servers from other Chinese speaking countries

like Taiwan and Singapur.

3.6.1.2 Backlinks from Chinese websites

Getting links from websites hosted in China does not mean
that you get links from Chinese websites. These websites could
still be English content websites. So another point to look out

for is getting links from websites with Chinese content.

The strongest language signal that states “the linked website
targets China“ is if the linking website uses Mandarin Chinese
through Simplified Characters. So the language matters.

For non Chinese readers that might not be too easy to
recognize if a text is written in Simplified or Traditional

Chinese Characters.

The next best (if the links are not from Mandarin Chinese
Simplified Characters websites) is probably if the text is in
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Mandarin Chinese with Traditional characters (as written in
Taiwan) and next level would be Cantonese Chinese with

Traditional characters as it is written in Hongkong.

Any of those Chinese languages is better for your Baidu SEO

than links from non-chinese websites.

3.6.1.3 Backlinks not everyone can get

Talking about valuable links, Baidu can easily see which links
many websites get (these are most likely easy to get) and which
websites only link to a limited amount of other websites (these

you most likely can not obtain that easily).

Hopefully it is a no-brainer that the links not that easy to get

are most likely the ones granting more power.

Backlinks that make sense for the linking party

Let’s remember what links are actually for in the world of the
internet. A link shall give the reader a way to obtain even more
information on a topic he is just reading about. It might be that
a website talking about horses mentions that men can ride on
horses. But the website itself doesn’t focus on horseback riding
but let’s say on those wonderful creatures in general. That it
would make sense to implement a link that points to a website
that informs more about that specific topic of horse back

riding.
What you should try to get is backlinks that make sense. The

chances that people actually click on those links that you are

earning are highly important to give value to your link. Baidu
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does have ways (calculation based algorithms) to help them
guess if a link makes sense or not. These calculations are based
on topic of the linking and the linked to website, on the link
text and position of the link. Although it is questionary if they
trust their own possibilities yet too much (I mentioned still
Baidu pays more attention to masses of links than to the
quality) - they will one day. And with the recent updates in

mind this one day may not be so far.

3.6.1.4 Backlinks that actually drive traffic

Let’s remember again what links are for: they shall lead visitors
from one website to another. A backlink that actually drives
traffic to your website is the most valuable link of them all.
Because this link is not built for Baidu but for getting you new
visitors independent from Baidu SEO.

Now guess what - Baidu even sees that. They do have ways to
see if links do really lead visitors from one website to another.
Since Baidu doesn’t control the internet, they might not be able
to monitor all the traffic - but they can monitor enough traffic
to at least give some links a bonus mark on the traffic they

generate.

So for this most valuable link of them all, we have two reasons:
real traffic and Baidu SEO value.

In summary the perfect backlink for your Baidu SEO is one

that ...

° ... is from an in China hosted website ...
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... written in Mandarin Chinese ...

... in Simplified Chinese Characters ...

... from websites not everyone can get a link from ...
.. is a link that makes sense to the linking websites

visitors ...

e ... and really drives traffic to your website.

3.6.2 Which links are not desirable

Non variabel links do not have to be all bad. But it helps your
link profile to have more desirable than non desirable links.

Well, actually some links might really be bad as well.

3.6.2.1 Backlinks from out of China

A website not being hosted in China, could give a glimpse of a
signal that the linked to page might not be too much targeting
the mainland Chinese audience (as the linking page might be

very slow to open from China).

But links from websites hosted in other Chinese speaking
countries might still be better than websites hosted in other
Asian countries and Australia might be better than websites
hosted in the Middle East might be better than Websites
hosted in Africa and Europe might be better than links from

websites hosted in the Americas.

3.6.2.2 Backlinks from foreign language websites

You probably guessed already that links from English, German
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or French language websites might not give Baidu the signal
that the linked to website is targeting the Chinese market. The
more links from foreign language sources, the higher the

probability that the target website is not Chinese.

3.6.2.3 Link anchor text is not Chinese

If you are linking to a Chinese website using an English,
German or other language link text, you are probably not trying
to convince Chinese users to click the link but English,
German or other language speakers. That will be the
impression Baidu gets, if they find that link. The more such

links, the less the target website will be meant for Chinese

people.

3.6.2.4 Backlinks everyone can get

Getting links from forums and blog comments might be nice
and sometimes it might even lead to some traffic. But let’s be
honest: every little spammer can get them. They are necessary
- if they make sense and bring some traffic, they are even cool
links. But the shouldn’t be too valuable after all, since any
spammy webmaster could simply go out there and spam the
hell around to get such links. So, do not spam around - only
build such links if they are valuable for you from any other
perspective but SEO. Do not build them for Baidu SEO but
for awareness and traffic. And only build those easy-to-get

links that will actually pay off in positive awareness and traffic.
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3.6.2.5 Backlinks that do not make sense for the linking
websites users

Some link builders simply are searching for content already
being published on some websites already including the
keyword they intend to rank for. They then contact the
webmaster and ask to get this keyword linked to their website.
This makes them get a backlink with the exact match anchor
text they want. But very often this link simply doesn’t make

sense for the reader of the linking website.

Example to show more visually what that means.

“After reading the last Harry Potter novel, I decided to become a magician
myself. So 1 went out to buy a book on ancient mysteries, a book on ancient
runes, a book on tarot scrying and one on magical spells from all Harry
Potter books.

In this example the keyword “book® might be linked to some
online bookstore that bought this link in order to gain better
rankings for the keyword “book”. See what we mean? There is
a link. The link text makes sense for the linked to websites
SEO. But the link doesn’t make any sense for reader of the
text. This is not some kind of link you would like.

Taking the same text example for showing a link that might
make sense:

“After reading the last Harry Potter novel, I decided to become a magician
myself. So 1 went out to buy a book on ancient mysteries, a book on ancient
runes, a book on tarot scrying and one on magical spells from all Harry
Potter books.

253



In this example the text “book on tarot being linked to a
specific book on tarot on Amazon might be beneficial for the

reader after all.

3.6.2.6 Backlinks that do not drive traffic

On forums and other resources one can find loads of suppliers
of backlinks. They might be in charge of some blogs that no
one knows, place comments and guest book entries that no
one reads or publishes content on (not popular) subdomains
of high authority websites. The last offer might even sound
interesting (wow, a link from Alibaba itself) but in the end
doesn’t help you at all, because the Alibaba entry you get the
link of might not get any traffic itself because it is such an
unpopular topic (and therefor less watched after and easier to
drop a link). Do not be a fool to think that such a link is
valuable at all. A link that has no chance on driving traffic is
not a useful link.

Be aware, since more and more SEOs are looking at traffic as
a quality signal for backlinks, link sellers artificially “enhance”
the links they sell with bot traffic. This might fool your internal
quality assurance tools, but will not help to make this backlink

worth it.

3.6.2.7 Obviously payed for links

Some links are so obviously unnatural (no webmaster would
put them there if not payed for) that Baidu one day simply will
have to recognize they were bought for manipulating your
SEO results.
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Links from other websites navigational elements

The navigational elements of a website are meant to help the
user to navigate on the website. If there is a link to another
website in these elements, it might drive loads of traffic to the
linked to website, but it is rather unnatural to be happening.
This might get Baidu suspicious if the link is a naturally grown

one.

3.6.2.8 Links from sidebars and footers

The main points of interest for a website visitor are header,
main navigation and the main content of course. A place not
all visitors look at is the sidebar. A place really few visitors look
at is the website footer. Including links to other websites in
these places helps to keep the visitor within the website,
because the links barely get noticed. But still a bot like Baidu
bot can find the link within the source code and put some value
on it. But will they? Currently they do. But also they do have
the technologies recognizing that these links barely get seen or
clicked. So building too many of such links might help your
SEO results now but are not safe to build a serious and

important website on.

3.6.2.9 Sitewide links

A naturally grown link is one that makes sense for the website
visitor. But is it likely that such a link makes sense on every
single page of the whole website? Most likely not. And this is

even easier for Baidu to see and devalue than any other bad
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style links.

3.6.2.10 New links in old content

Valuable links are placed from within the main content. But
guess what happens if you take a valuable good piece of
content that is highly ranked on Baidu and you include a link.
Well, what probably happens is that the linked to website will
get visitors from it. Sounds like a good link, doesn’t it? Well,
what happens as well is that Baidu notices that a content which
stood unchanged for a long time get’s changed and what
changed is that there is a link included now. What might Baidu
“think“? They might think that this link was included to
manipulate the SEO results of the linked to website.

Something Baidu doesn’t want you to do.

3.6.3 Baidu Disavow tool

Your SEO agency is not the only person who can intentionally
build links for a website. There are mean and criminal people
who build intentionally low quality and even harmful links for
websites they want to be removed or deranked from Baidu

search results.

To avoid getting into trouble if a webmaster finds such harmful
links pointing to one's website, Baidu implemented a tool that
allows users to submit such links for not being valued at all (if
the SEO in charge managed to find those harmful links with
some backlink checking tools).
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3.6.3.1 No Disavowing any more

But unfortunately Baidu shut down this function within Baidu
Zhanzhang (Baidu webmaster tools). They state that their
algorithms are intelligent enough to recognize such harmful
links by themselves now and simply not take into consideration

when judging a website.

Google was on this level as well in the past, saying that there is
no such thing as a “harmful® link. There would only be useful
or zero-value links. But Google had to notice that they could
not go on with such a manner. So they installed bad link
penalties and updates and installed the Disavow tool for

webmasters who were target of negative link SEO attacks.

We take a guess that Baidu as well will reintroduce some kind
of disavowing function for links again in future. Because
“simply* looking after all those good link signals (see chapter
“which links are desirable®) are not easy resources but

identifying negative links is way easier.

3.6.4 Backlink Audit

A backlink audit helps to understand how a website is set up
in the OffPage area. Does the website have a lot of backlinks?
Are they from Chinese websites or from foreign websites? If
they are from foreign hosted websites, are they at least from
Chinese language websites? If the domain has foreign
backlinks - how many are they in relation to Chinese backlinks?
What is the strength distribution of backlinks?
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All in all you want to gain an impression of the backlink profile
looks healthy or somewhat inappropriate for the website and

industry.

3.6.5 Backlink tools
There are plenty of backlink tools out there. They all are

crawling the internet with the mission to find as many links
form one page to another as possible. Most of those backlink
tools are focusing on the western market. And to be honest,
although there are some Chinese tools, I too prefer to look at
the western tools. The reason is quite simple - they in addition
deliver more links than other tools. Even for the Chinese

market.

Popular (western) backlink tools are for example:
®  Opensiteexplorer (moz.com)

MajesticSEO (majestic.com)

Ahres (ahrefs.com)

SEOKkicks (seokicks.com)

LinkResearchTool (linkresearchtools.com)

Searchmetrics (searchmetrics.com)

Semrush (semrush.com)

3.6.6 Export based Backlink Audit
For being able to turn the data delivered by the backlink tools

at your hand into something that can be used for a Chinese

focused backlink audit, they need to be enhanced with some
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analysis and tests.

What you should do is the following:
®  Identify all hints on proper Chinese backlinks
- Server location
- TLD of the linking domains
- Language used for link text
- Language used on the linking page itself
- Language used on title tag of the linking page
®  Calculate a “Chinese value” which ranges from 0.01 to
1.00
®  Take the quality and power metrics from your backlink
tool and multiply them with the Chinese value.

In the end we can see which links might be really juicy and
powerful for the Chinese market and will help our China SEO
more than probably the others.

At least for those links in questions we still recommend having
a native speaker take a look at the link on the live website and

decide if it is a good or a bad link.

But the whole backlink audit is not meant for identifying a list
of bad links - because there is no solution for disavowing them
anyway.

It also is not for identifying those links you could optimize -

because we should not optimize (manipulate) links.
The backlink audit is to simply see if the analyzed website does

have a healthy looking profile and if it has got enough
“Chinese* links.
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If you notice that everything is fine and the profile strength is
similar to the strength of the closest and most challenging
competitors, everything is cool and you can focus on some
other SEO topics.

But if you find out that the website has too little
“Chinese” backlinks or the backlink profile is too weak
compared to the most challenging competitors, you should
start planning a backlink building strategy which can help the

website to grow stronger.

3.6.7 Link Building

Artificially building links is against the webmaster guidelines of
all big search engines. But still backlinks remain the strongest
signals for the search engines to understand if a website is not
only containing good content but if real people think that as
well. So doing some kind of link building is beneficial to every
Baidu SEO campaign. In the following paragraphs we will give

you some hints on Dos and Don’ts.

3.6.7.1 Your professional network

Other businesses that do business with your company are
already in some kind of relationship with you. It is easy for
them to put your website up into their “Our partners® page.

You could set up a list of clients, customers, deliverers and
vendors that have the closest connection to your business (in

relationship as well as in topic) and ask them for a link
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exchange.

3.6.7.2 Discussions

Get involved into forum discussions around your companies
topics. There surely are questions out there or discussions
being held that you could deliver answers and valuable insights
for. Such forums usually allow to place a link into your profile
or your answers footer. If people like your comments, advice
and answers, they will find and click such a link. Not all of these
forums implement real <a href> links but might input some
javascript onClick event links. Even though Baidu doesn’t
follow and value them - you should not skip such forums if
there are valuable discussions for your companies topic. Do
not think about if Baidu values the link but think about if you

can gain traffic to your website from it.

Places of discussions are online bulletin boards or forums but
blog posts that allow comments as well. Just make sure to
either find well ranked or very new discussions that would gain
value if you added your content. Skip those that are ranked well
or very old. If you there place a new comment Baidu and
readers will think it to be weird and you wouldn’t gain any
traffic (or SEO value) from them.

3.6.7.3 Buzzword “content marketing®

Content marketing is a wide field which contains many
different disciplines. Summarized it means to build content

that valuable for people and therefor they like it and link to it.
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Just in a few bullet points this can be:
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Writing good and valuable blog posts. These can be
published on your own website or as guest blogs on
other websites.

Creating good and valuable videos. These can be
implemented on your website or published on social
media websites such as Youku or similar).

Offering online tools, eBooks and other downloads for
free. You could combine this with “social
payment® like a share on WeChat or with the signup to
your newsletter.

Build and publish infographics. You could offer others
to use them in exchange of a link to the original source.
Do not make the same mistake as many infographic
publishers do and simply post the image with little text.
You should write loads of text to explain the graphic -
because this text will help you get ranked with the
infographic page on Baidu.

Linkbaits are any of those above actions but built to
attract massive intention. You could choose a highly
controversial topic and build some discussion potential
on it. Yu could pick a topic everyone is afraid to build
content about. You could make something extremely
funny or gorgeous. Anything will work as long it makes
people say “WTTEF*“ or “WOW*.

The most important point for content marketing using
any of the methods above which most link builders
forget is the seeding process. You should have the
manpower and connections to have your awesome

piece of content to be seeded to as many interested



people as possible. This point is crucial and your
content marketing activities will fail if you fail in

seeding.

3.6.7.4 Buying or renting links

First thing I need to remind you that buying or renting links is

against Baidu guidelines. It is a manipulative activity in your
SEO strategy and shall be carefully used (if at all).

We do not recommend buying or renting links for your SEO.

But we do know, some of you will still do. If so, you should try

to do it in a clever and non spammy way:

Links shall look as natural as possible.

Links shall potentially bring visitors to your website.
Do not use too hard keyword anchor texts. That means
that you should not go for your main keywords
(although this strategy might still work). Use anchor
texts positioned “around® your topic. Use long tail
keywords. Use different keywords for each anchor text.
Use your brand name or website URL as anchor. Do
not give a reason for Baidu to get suspicious if the link
1s unnatural.

Only buy links from out of real content.

Do not buy links from old content, as this might look
to Baidu as manipulation.

And again: do not buy links at all, because some day

Baidu might find out some way.
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3.6.7.5 Optimizing existing links

You might have earned many natural links already.
Webmasters linking to your website simply because they want
to recommend it. Webmasters implementing your company
logo (and linking the logo image to your website) without
setting a proper alt attribute text. Very cool naturally grown
links without any specific keyword wvalue. Some SEO
consultants might now say “let’s optimize those links®“. The
idea is to ask those webmasters to change the link text from

“to the website* to something like “to the website about xyz*.

This SEO technique does actually work quite well. Baidu will
recognize the new link anchor texts and might rank you better

for the desired keywords.

But if you do that, Baidu might recognize that someone is
trying to manipulate old established content by changing only
the links within. Not a very natural signal, is it?

It might even get worse. It might have been an old very high
valued link from the authority perspective only. In the
manipulation of it, Baidu notices it is new and drops the high
authority long history of the link and values it as an all new link

without history. The power might be much less than before.
Our recommendation: do not optimize old links. But again -

you ask 3 SEO consultants, you will get 5 answers. Our opinion

is not everything.
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Final words

After reading this book, you can probably easily guess that
both Kun and Marcus are extreme fans of search engine
optimization.

If you talk to other China marketing experts, you will often
hear them recommend that there is no point in bothering
with SEO.

These experts are fans of their own marketing discipline, just
as Marcus and Kun are fans of theirs. As a result, their own
perception (or perhaps even motivation) is very much
focused on their area of expertise - and they think that the
other areas are no longer important.

Well, the truth (as always) lies somewhere in between.

The modern Chinese Internet is dominated by smartphone
usage. Smartphones work best when you don't use the
normal web browser for everything, but apps that are
specifically designed to be fun.

We briefly introduced some of these apps at the beginning of
this book. WeChat, for example, is one such app. Within
WeChat, there is 2 whole universe of functionalities and in-
app purchases that make it almost unnecessary to ever leave
this app. So there is a lot of information surfing, socializing,
and entertainment happening in these apps.

In addition, Baidu also has such an app - the Baidu app - that

connects users to web search (yes, SEO is still a thing) and
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the many different vertical Baidu services such as Zhidao and
Baike.

Most online sales in China are made on popular marketplaces
like JD, Taobao and Tmall, all of which also offer APS for
ease of use on smartphones.

But even though so much information search, experience
sharing, and even e-commerce takes place through these
apps, there are still a large number of people who use the
traditional "Baidu Search" web interface (and the Baidu app)
to search for information and find new websites, brands, and
online stores.

The large number of Internet users in China makes it
worthwhile to invest in search optimization (SEA and SEO)
and in optimizing your website for real visitors even if only a
small percentage would use it - because a small percentage of
people in China is still as much as the entire population in

other countties.

It is definitely recommended to research where your target
audience uses the internet - but it would be a very bad
strategy to focus on only one of these channels - and it would
not really be wise to neglect the "free traffic" that a good
SEO strategy can deliver.

This is true for the rest of the world - and it is true for China.

Yours sincerely,
Kun Tang & Marcus Pentzek
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